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AT DEADLINE
The Inland Empire Economic
Partnership's "Sunrise Inland
Empire" campaign exceeded its
fund raising goal of $7.5 million,
agency officials announced at a
Jan. 30 breakfast meeting attended
by 220 business and community
leaders.
Pledges and contributions of
more than $8.2 million have been
received for the five-year program
which was launched I 0 months ago
to attract 50,000 high-paying jobs
to Riverside and San Bernardino
counties, with a projected economic impact of $9 billion. The program also is intended to retain and
expand existing companies, use
public relations and marketing
efforts to sell an enhanced image of
the region and promote pro-business policies among government
agencies.
"The important part is implementing the business plan," said
Don Ecker, the agency's chairman
and Inland Empire Managing
Partner of Ernst & Young LLP. He
concluded his remarks by saying:
"In a nutshell, we need you."
Inland Empire Economic
Partnership's (IEEP) "Investor
Report" for 19% indicates success
in attracting 2,850 new jobs and the
retention of 210.
continued on Page 13

Ground was broken Jan. 24 on
the first phase of the 1 millionsquare-foot Da Zhong Hua
Wholesale Town in Adelanto.
Shovelsful of graded desert soil
were turned over by city officials,
project principals and dignitaries
from California and China to signi-

International Group Co. Ltd.
"Da Zhong Hua" is a Chinese
phrase which denotes the ethnic
unity of China, Hong Kong and
Taiwan. The company using that
name is headquartered in Alhambra
and in Guangzhou, China.
At build-out within three years,
Da Zhong Hua Wholesale Town is
anticipated to house 398 to 500

California Deputy Treasurer Wen Hong. ucond from left, awards a proclamation sent by
Treasurer Mau Fang to prmcipols of Do Zhong Hua lnternatiot~allnc.: from left, President
Yao Dong Chen; Hong; General Manager Lam Fang Ng; and Vice Pre.sldent Helen ChefL

fy the start of construction on the
first of 20 similar buildings. The
50-acre site of raw industrial land is
located less than two miles southwest of Southern California
International Airport.
The $50 million project is
conceived as a retail outlet and
wholesale showroom center for
Chinese, Taiwanese and other
Asian brand-name products. The
first 52,688-square-foot twostory building will house about a
dozen wholesale-retail tenants,
but the center is expected to grow
to include five Chinese restaurants and a Chinese film theater,
according to Zhu Chao Long, a
co-developer
with
Conbo

Kmart Luring
Investors to Buy
its Parking Lots
by Rebecca Jo James

Kmart Corp. is having a "bluelight special" on its black-top
parcels. In an effort to regain financial footing, the Michigan-based
corporation is selling and leasing
space in parking lots of its 1,500
stores nationwide to raise money.
Mark Sandoval, a broker with
CB Commercial Real Estate Group
Inc. in Riverside, is partnering with
Kmart stores in the Inland Empire
- representing one store each in
Corona, Hemet, Lake Elsinore and
Highland and three in Riverside.
But the sale-lease venture has been
unsuccessful so far, he said.
"We are looking for tenants
that have fast-food or lube shop
businesses," Sandoval said. "But, a
lot of the sites already have those
establishments close by."
Kmart is also peddling parking
lot parcels in Orange County,
including Orange, Anaheim Hills,
continued on Page 15

businesses which will employ
about 2,000 Victor Valley workers
and up to I ,000 Chinese business
owners and employees.
On hand for the groundbreaking ceremony were principals for
the project, the deputy consul general of the People's Republic of
China in Los Angeles - Wu
Zhonghua - commerce officials
from the Chinese consulate,
California's Deputy State Treasurer
Wen Hong and a host of elected
municipal and state officials.
The project site was selected
for its proximity to the greater Los
Angeles international commerce

Nine of the 15 Ontario
Convention and Visitors Bureau
(OCVB) employees have made an
exodus to the Ontario Convention
Center Corp., and former OCVB
Executive Director Sherry Case
Hunter - who earned $70,000 a
year - resigned her post within
the first week of January.
After scrutinizing the effectiveness of the bureau, the Ontario

continued on Page 27

continued on Page 15

INLAND EMPIRE BUSINESS JOURNAL • PAGE 5

FEBRUARY 1m

lnline Hockey Arenas Hit the Boards
DEPARTMENTS AND COLUMNS
AT DEADLINE ..............................................................................................'

NEWS AND FEATURES

COMMENTARY: VOTER FRAUD ........................................................... 6
PRO-CON ................................................................................................ 7
CORPORATE PROFILE: GREAT AMERICAN BALLOON CO ........ 8
CLOSE UP: FELIX DIAZ ........................................................................ IO

KMART •.....................................•............•......................................... 3

occc ..................................................................................................3
INLINE SKATING RJNKS HIT THE BOARDS ........................... 5

EXPORTING .............................................................................................. L2
MANAGING ............................................................................................... 29

JOB CREATION MUST PRECEDE NEW HOME SALES .•....... 16

LIST: ARCHITEC!'URAIJENGINEERING FIRMS ...........................36

MODEST GROWTH: CONSTRUCfiON TO RJSE ...................... l7

LIST: COMMERCIAUINDUSTRIAL CONTRACTORS ................... 43
LIST: RESIDENTIAL REAL ESTATE BUILDERS ............................ 44
DESERT BUSINESS JOURNAL ............................................................. 46
EXEC!ITIVE TIME O!IT: HONOR MANSION ................................... 47

INLAND EMPIRE TV ... BEEN HERE ALL THE TIME ..... 28
INDUSTRY CLUSTERS FORMING TO SPUR GROWTH ...... 3l
CITRUS PLAZA TO BREAK GROUND •................................... .33

RESU\URANT REVIEW ........................................................................ 48
ENTER'DIJNMENT GUIDE .................................................................... 49
BEST-SELLING BUSINESS BOOKS ..................................................... SO
REAL ESDUE FOCUS .... ,.......................................................................... 52

PEOPLE, PLACES & EVENTS .............................................................. .S4
THE EMPLOYERS GROUP .................................................................... 58
BANKRUPTCIES ...................................................................................... 60
CHAMBER OF COMMERCE ................................................................. 61
CALENDAR ............................................................................................... 62

Would You Rather
Have The Biggest?

CARGO CONFERENCE, EXPO SCHEDULED ..................•.....35
MULTI-CULTURAL VILLAGE PLANNED IN ONTARJ0 ••...39
SAN BERNARDINO REWORKS ITS DOWNTOWN ............... 40
RIVERSIDE: STRATEGY EMPHASIZES MIXED USE ......... 42
PACE OF OFFICE RECOVERY EXPECT TO IMPROVE ...... 51
IMPACT '97 CONFERENCE BOOSTS SMALL BUSINESS ... 57

ABOUT THE COVER
Kowabunga! More people are h1t1ing the snow-covered slopes wilh the latesl craze
-snow boarding. Made popular by "the younger generatiOn," snow boarding lS easier to learn than skiing, says Jud1 Bowers, media and public relations manager for Bear
Mountain Ski Resort, B1g Bear Lake. More than 2,000 wannabe skiers and snow boarders fly through the snow weekdays with more than 5,000 whisking through the coveted fresh powder on weekends. In 1995, the natural snowfall and cool weather didn't
happen until late in the season, forcing ski resorts to open mid-December. This season,
Mother Nature cooperated with early snowfall and colder weather, allowing the resorts
to open early 10 November. See relaled slory on Page 12.
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"The secret of getting ahead is getting started. The secret of getting started
is breakmg your complex overwhelming tasks into small manageable tasks,
and then starting on the first one."
- Mark Twam
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While inline roller hoc key has
established itself as th e fastestgrowing sport in the United States,
and while the demand for Inland
Empire arena space is growing,
landlords of suitable arena locations have their hands full trying to
find qualified operators.
The sport is modeled after ice
hockey, with a goaltender and four
players on the floor instead of the
goaltender and a line of five . The
cost to adequately prepare an arena
and to equip skaters is relatively
expensive, but its lure for players is
fast action and lots of skating time.
In spite of successful inline
hockey ventures in Rancho Cucamonga, Highland and proposed
rinks in cities such as Palm Springs,
the failure of inline hockey arenas
in Perris, Indio and Victorville and the vacancy of other spaces m
San Bernardino and Riverside
counties which are suitable for arenas- gives potential landlords and
arena operators cause for pause.
"A very unusual opportunity"
exists in the guise of a deserted unit
in the Freeway Plaza retail center in
Perris, according to a partner in the
center who identified himself only
as "James."
The 17,000-square-foot space
at East Fourth Street and Wilkerson
Avenue housed a roller hockey rink
which was popular with local families, but was closed down after
about a month of operation, he said.
The partner named James
would not 1dentify the previOus tenant and referred questions about the
lease to the Perris Police
Department. Contacted at the police
department, Riverside County
Sheriff's Department Det. P.
Portales would only say, "There is
and was a criminal investigation
concerning the rent and the owners
of the rink."
City Manager Joe Mulloy said
the rink was closed in mid- to lateDecember, and that city officials
"have referred a couple of calls" to
the landlord.
"It had state-of-the-art facilities
and catered to family skating," he

said. " It d1dn ' t close down because
of a lack of tnterest . There were difficulties experienced by the owners
totally unrelated to the skating nnk"
Rick Gonzales, president of
LAS CompoSites and speaking as
the preSident of the Perris Chamber

she didn ' t ask for help until it was
too late."
Gonzales said the former
Freeway Plaza skating rink operator
had experienced some difficulties

of Commerce, said that the closest
locations for stmilar activities are tn
Nuevo, about eight miles away.
"When we heard they were
coming in, we were all excited," he
said. " [The nnk operator's] biggest
problem was a lack of planmng and

continued on Page 9
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Voter Fraud Benefits Special Interests,
Defiles the Sacrifices ofAmericans
by CbffCummmgs

issues that confront us.
On the other hand, failure to

now citizens voting for thetr agen·

The voter fraud turmoil surrounding the November elections
and the subsequent demands for

participate indicates a submission

by non-voters that they have lost

da. The INS (Immigration and
Naturalization Service) is backpedaling, trying to figure out how
to deport citizens who should not

investigation and reform have final-

the

issues,

be citizens and the mainstream

ly focused the media, the voting
public and the criminal justice sys-

become infonned and assume per·

media have barely touched this

sonal responsibility for taking a
stand for or against a position
rather than become a victim of that

abrogation of American sovereign-

tion upon which America stands.
Systems are easy to manipu-

PRO

CON

Educating "Language Different" African
American Students: A Promise Unfulfilled

RESOLVED : Californi a school districts
recogn ize Ebonies as a second language.

by Noma LeMoine

cal, social and economic empower-

ions and misunderstandings about
African American students' language as antecedents of failure, yet
this population is consistently
excluded from bilingual education
research and efforts to identify
methodologies efficacious to their
academic success in general and lit-

ment. Yet, in the words of U.S.

eracy and language acquisition in

Representative Augustus Hawkins,
"We are faced with an American

particular.
Language is foundational to

educational system whose Achilles
heel is its unequal treatment of low

education and educators must make
use of the available linguistic

Effectively educating African

late. Whatever solution we put in

American students is one of the

greatest challenges American edu-

amount of voter fraud, we must

The primary, most cost·effec-

sider the well-being of the nation

place to curtail voter fraud can be
beaten. The only reasonable foolproof method I have found is
thumbprinting identification and
scanning at the polL There is neither money nor public will to institute this policy even though it can
have the secondary benefit of substantially decreasing welfare fraud.

attack the problem by educating the
population - particularly our children and young adults - that "the

tive manner in which voter fraud

first, the state second, the commu-

Therefore, in concert with educa-

income, disadvantaged and minority

research to design instruction that

will be defeated is simply a matter
of will. If we care about our

nity third and themselves last. The

tion, we must attack the problem

students."

guarantees African American stu-

fraudulent voters do it in reverse

were born here or were naturalized

cost effectively at the actual point
of registration.
For example, over and above
volunteer activities, political parties
pay "bounty hunters" - professional registration agents - to sit
in front of malls, at county fairs,
etc., to sign up voters. They are
then paid a bounty for each regis-

(and I do respect legal immigration)

tration.

tem on

a series of issues which

must be identified and resolved.
In order to minimize the

vote" is

a cornerstone of the phiJos-

to the status quo and an admission
desire

to

research

position.

as

order, attempting to influence the

political landscape for their own

So many say, "My vote doesn't
matter." To them I reply that AI

dam of speech, freedom of religion,
freedom to pursue life, liberty and
happiness - then all sides of the
legitimate voter population need to
understand that persons and organizations which propagate false voter
registration generally act on behalf
of specific special interests. These
special interests are typically
opposed to the will of the majority.

Gore's one vote gave us one of the

The Clinton administration nat-

ticipate in the djrection of our coun-

try.

largest tax increases in the history
of this country. Your vote also matters because it brings you into the
debate as to the direction of
America and, hopefully, motivates
you to become familiar with the

such

It is my contention that the vast
maJority of legitimate voters con-

free·

ophy of this country. The percentages of people who regularly cast
ballots is pathetic and defiles the
sacrifice of the Americans who
have fought and, in many cases,
died to preserve our freedom to par-

American ideals -

ty.
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crime, we as legitimate voters who

must rise up and demand an end to

this effort to undermme the founda-
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RogersDale and Public Funding
The following IS an excerpt from an editorial originally published in the
Daily Press Jan. 9 followmg Victorville city council's approval of a feasibility study to eventually float a $15 million bond issue for RogersDale USA
in order to "put the project i11 high gear," according to Editorial Page
Editor Steve Williams.
such rosy projections, funding for
RogersDale
except from
Victorville's redevelopment agency
- has been largely unobtainable.
We also wonder why, with such
rosy projections - plus an estimate of some 500 additional jobs
for the valley, both through direct
employment at the site and from
other jobs generated by that
employment in the valley's private
sector - the vote on the City
Council was only 3-2 in favor. That
doesn't sound to us like a blanket
endorsement of all those rosy projections.
But most of all, we wonder
what will happen if this turns out to
be a disaster. Though the council
was assured Tuesday night [Jan. 7]

that there are several "firebreaks"
that would prevent Victorville taxpayers from having to shoulder the
burden of repaying the bonds,
we've heard that story before, most
recently when Adelanto was
spending a couple of million in
RDA funds to build Maverick
Stadium ....
If you get the idea from all this
that we're wary of government getting into the business of private
business, you're right. Government
has long since proven itself to be
wretched at private business ven-

tures, mostly because it always
does so with other people's (read:
"taxpayers") money, and thus is not
nearly as watchful of the pennies as
are those who operate with their
own funds.

by Hon. Bill Leonard

spend time and money training

In mid-December, the school
board of Oakland Unified School
District declared black English,
sometimes called "Ebonies," a second language. That is, a second lanp;~age in the same way that Spanish,
Ta~;Jlog or Russian are second languages in United States public
schools.

special instruction methods for stu-

teachers and aides in "Ebonies" and

"Ebonies" -

a combination of

tional

the declining competitiveness of

options.

10

American education, and noted that,

Educators need to have an
understanding of the language and
culture of their students and this

some consider a distinct language

"Part of what is at risk is the
promise first made on this continent.

opportunities

and

career

All, regardless of race or class or

knowledge informs mstruction. The

economic status, are entitled to a

notion that the language and culture

fair chance and to the tools for

of African American students is less

developing their ind1vidual powers

deserving of such recognition is

of mind and spirit to the utmost."
Full equality and economic

indefensible. African American
youngsters must acquire knowledge
of the school culture and language.
The quest1on is how best to achieve
this goal without denigrating or
devaluing students and turning them
off from school. The Los Angeles
Unified
School
District's
"Language Development Program
for African American Students" is a
research-based model designed to
address this goal.
Dr. Ron Edmons, speaking on
educating Black children, said, "We

after the report, African American
students are failing, interned in
classrooms where their language is

devalued, and teachers' low expectations and lim1ted understandings
about their culture and language
negatively impact their achievement.
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The research supports the assertion that many Afncan American

students speak a language that is different from the language of instruction in American schools, and that

this language difference impacts
academic success. How teachers

view this "language difference" significantly influences the students'

ability to acquire literacy and other
academic skills.
Some of the most alarming edu-

can, whenever and wherever we

choose, successfully teach all children whose schooling is of interest
to us. We already know more than
we need in order to do this. Whether
we do it must finally depend on how
we feel about the fact that we
haven't so far."
His comment has merit.

cational statistics involve African

American students who are speakers
of African American language
(Ebonies). The research indicates
that these students make up a disproportionately large percentage of
the students in American cities who

have serious educational problems.
Resea rch ci tes teachers' low opin-

Noma LeMome is a doctoral student
in "Language, Literacy and
Learning" at the University of
Southern Callforllla and ts the
director of the Los Angeles Unified
School
District's
'1Language
Developmefll Program for African
American Students."

ebony" and "phonics" -

is what

dents who speak "'Ebonies."

Yet, state Superintendent of
Public Instruction Delaine Eastin
points out, "We are not aware of any
research which indicates that this
kind of program will help address
the language and achievement problems of African American students
- then it is a bad idea."
Oakland's mayor, my former
colleague in the Legislature, Elihu

by the descendants of slaves. While

Harris, agrees. The mayor said,

"Ebonies" has no unique words, it is

distinguished from standard English
by 50 characteristics m syntax patterns. For example, "Ebonies" u.r.;es
"be" to explain ongoing action, as
in, "He be going to work."
Oakland school trustees and
superintendent explain that a large

"[We] will not tolerate or support
any form of substandard English."
That is, essentially, what "Ebonies"
boils down to: slang, substandard
English.
That does not make it mherently bad. Indeed, for two people who
both understand the slang to com-

portion of their students come to

municate with is just fine. All of us

school speaking "Ebomcs" and that

do that, whether we use "Ebonies"
or the jargon of a particular field that
is not widely known by others.
However, acknowledgmg that it
is a form of communication does not
make it a second language, nor does
it necessitate foreign language (i.e.,
English) instruction, nor doe; 11
require extra federal funding to teach
its speakers standard English.
We do not need to legitimize slang
to teach standard English and we certamly do not need to waste time and
money teaching students primarily in a
form of substandard Eng! ish, hopmg
that we can move them to standard
English eventually.
Such efforts have failed to bring
non-English ;-peak.ers to fluency m
standard English, and there IS no reason to believe it will be successful in

until teachers recognize this speech

as legitimate, they cannot adequately teach these students standard
English.
The Oakland officials go out of
their way to emphasize that their
goal remains teaching all students to
communicate in standard English,
and they seem amazed that people
-including Rev. Jesse Jackson and
Maya Angelou - are having trouble believing that. Perhaps that IS
because the board has ordered district staff to immediately devise and
implement a program to teach
'·African American" students in

"their primary language" for the
purposes of maintaining the legitimacy of the language and helping
them to learn English.
Of the district's 28,000 black
students, 71 percent are m special
education programs and 64 percent
are held back a grade because of
poor achievement. Instead of focusing on improving the performance
of these students, the district will

this case.
Assemblyman Blil Leonard, RRancho Cucamonga, is a former state senator and represents constaue nts tn the 63rd
District.
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Couple's Stock in Balloon Adventures Rises
by Rebecca Jo James

and exciting and we could help give
people memorable and sometimes
Sylvie and Erick Moore didn't
romantic moments in a balloon."
start their business with their feet
The beginning was rough. They
firmly planted on the ground. As a
sold his antique Porsche and her
matter of fact, it started about 500
BMW. They scraped their resources
feet off the ground.
together and "went without." Doing
Great American Balloon Co.
this - and with a little help from
began witb an invitation from
their friends - they launched the
Sylvie to Erick, asking him to join
Great American Balloon Co.
her in a hot air balloon ride. Erick
Erick's background in graphic
took it one step fUrther and, while
arts kept the overhead down as they
sailing 500 feet m the air, he surdesigned their logo and created
prised Sylvie with a marriage probrochures in house. Their 12-yearposal.
old daughter, Melissa - born dur"It's an amazing feeling the
mg Sylvie's previous marriage first time you fly," Erick Moore
"has beautiful handwnting" and
said. ··we flew with a pilot that had
scrolls out all the coupons.
flown all over the world. It was like
The Moores started their busiflying m a giant neon light bulb. I
ness out of their Upland home was so excited about the trip that I
cornmutmg 58 miles to the Perris
almost forgot to propose."
Valley Airport from where they
The Moores took their first ballaunched the1r first balloon,
loon tnp in June 1992. The followValentine I
ing February, on St. Valentine's
When the commute got "a bit
Day, they were married. But that
taxing," they looked to be more
didn't seem to be enough for Erick.
centra II y located. They hesitated to
He was working as a painter and a
move, not wanting their new busigraph1c designer
ness to appear
on
the side.
transient, but
Sylv1e
was
selected
working in the
Riverside as
banking industheir
next
try. They had
base.
been h1gh school
W h e n
sweethearts and
negotiations
then gone their
sprouted up
separate ways.
further
east
Now after "findbetween other
ing
Sylvie
businesses and
again,"
Erick
G r e a t
dido 't want to
American
spend time away
Balloon Co.,
from her.
the
Moores
E r i c k
moved their
gleaned all the End. and Syh·'e
~·t're
business one
information he Cucamonga courtroom on St Valenrme's Day. last and final
could about bal· Y,::~;:/: /!~7~!~~:;;~~t'::~;;' the time to Hemet.
loons and on
"We've
owning a related business from
bought our house and dug in our
people in the industry. Then, he
roots nice and deep," said Erick.
proposed one more idea to Sylvie
"We aren't going anywhere."
- going into the "balloon busiGreat American Balloon Co.
ness."
landed an exclusive contract to
"We're very romantic people,"
launch out of the Perris Valley
Erick said, "and we knew this was
Airport. When the company
something we had to do. It's fun
expanded with two more balloons,

they launched out of the Temecula
and Del Mar Airports as well .
Within its first five years, Great
American Balloon Co. has created
Hpackages" for clients - booking

propane. The propane is controlled
under pressure in a burner assembly,
then goes up through the fuel lines to
the burner - coming out in a big
fire. When the air inside the envelope is hotter than the air
outside, the balloon
rises.

The envelope itself
is made of a rip-stop
nylon which is coated to
zero porosity so that air
cannot escape at a fast
rate. The nylon is connected to the envelope
frame in the form of
panels
stitched
together in a French
seam.
The pilots attend a
mandatory safety seminar recommended by the
Southern
California
Balloon Association, of
which the Moores are
members. Using maps
provided by the Federal
..
Aviation
Balloomng, the oldest and safest form of atr trm·el known to Administration, pilots fly
man, started 111 1783 111 France by the Montgolfiere brothers
Later. balloons were used durmg warttme as a means of spymg by the visual flight rule
Mcause they made no sound.
- there must be visibilthrough local hotels, making
ity for one mile, clear of clouds and
arrangements with limousine comclear of all obstacles by 500 feet,
panies to pick up clients and even
Erick said.
providmg the champagne, cakes or
Erick and another pilot handle
cards for special occasions being
the maneuvering of the balloons
celebrated in the balloon.
while Sylvie choreographs the
Prior to launching, Erick and
ground crew, keeping the waiting
his team go through three major
clients entertained and following tl1e
safety tests, checking the equipballoon in the chase car, a vehicle
ment before assembly, after assemused to follow the balloon's path and
bly and after inflation.
which carries the next balloon pas"Balloons are pretty much
sengers to where the balloon lands.
assembled on the field," Erick said,
Sylvie said The Great American
"so every step is checked and douBalloon Co. has "made many memoble checked."
rable moments" - from granting a
So far, Great American Balloon
last wish for a boy dying of leukemia
Co. has a flawless record - no
to tethering the balloon at major
accidents.
events. And the Moores say it's been
"When you own it and built i~
worth every hardship they experiyou can't afford to lose it," Erick
enced in the beginning.
said. "We make sure that everyone
"We make a comfortable living,"
follows the rules."
said Erick. "You don't go into this
)t takes about 15 minutes to
business to make a lot of money inflate the "envelope" or balloon.
that's for sure. But, we're rich in
The attached basket holds one or two
other ways. When you bring joy into
20-gallon tanks filled with liquid
people's lives- the sky's the limit."

..,.,

with the city permitting and occupancy processes. The chamber is
working with the city of Perris,
according to Gonzales, in order to
"streamline the process to help the
little business guy. We're trying to
make a more business-friendly
environment."
The Freeway Plaza partner said
equipment installed for recreational
and league play remained intact at
the facility. "We want a tenant who
knows the business, a qualified tenant," James said. "There was plenty
of business there; it was mobbed.
We want to see this thing work."
In Victorville and Indio, the
operation known as Centerline
Sports defaulted on leases in San
Bernardino and Riverside county
fair buildings in December, according to officials, owing each fairgrounds association about $6,000.
Selma Harris, general manager
of the San Bernardino County
Fairgrounds in Victorville, said
Centerline owed the fair associa~
lion $6,500. "There is no facility at
the fairgrounds anymore. We had
to cancel the lease for non-payment
of rent."
Once known as Rattlers Center
- as named after a semi-pro team
affiliated with the Continental
lnline Hockey League which
moved on to Texas the
Centerline Sports facility was used
extensively for practice and for
weekend league games, she said.
Since the building was vacated
and play was canceled two weeks
into a league season, "We've had
three or four people say they wanted to operate roller hockey at the
fairgrounds," the general manager
said. "But because we're a state
entity, the contract would have to
go out for bid."
Harris said she was not sure the
fairgrounds governing board would
welcome the idea of a similar tenant, citing damage to the building
due to inline skatmg activities and
because of installation and removal
of arena and spectator equipment.
Competitive inline skaters in
the Victor Valley are commuting 30
minutes north to Barstow or 40

minutes via Cajon Pass to facilities

in the San Bernardino Valley.
Barstow's city manager, Paul
Warner, said an outdoor covered
skate facility is part of the city's
32-acre Sportspark which opens
Feb. 15.
"There's a lot of rollerblading
in Barstow and no place to do it,"
Warner said. "What we're doing is
responding to a need in the community."

The
Sportspark
complex
includes six softball fields, soccer
fields, volleyball courts, batting
cages and two large recreational
buildings. The project was completed over I 1/2 years with redevelopment funds. Concessionaires
will manage the skating facility,
Warner said.
Back in the Victor Valley, partners Phil DiSalle and Dan Dysarz
both former inline hockey
coaches - are constructing a 60foot by !50-foot indoor arena,
bleachers, lockers and pro shop in a
long-vacant
16,000-square-foot
industrial building on "I" Avenue in

Hesperia. Open Net Arena, as it is
called, is accepting deposits for
league play scheduled to begin
before March I.
A year ago, DiSalle began his
search for a suitable inline hockey
facility after noting the interest and
activity at Centerline Sports'
Victorville arena - but he said he
thought he could profitably manage
a competing facility, and manage it
better.
Dysarz and DiSalle are
installing the latest in inline hockey
equipment at the Corona Center
building, including the very first
installation of SportCourt III flooring. Dysarz said, "At year's end, we

will have invested $300,000."
Building owner George Corona
said, "The commercial-industrial
building was ready to go into
trustee's sale Jan. 17. Now we're
bat!ed out for six more months.
With the roller hockey rink alone, it
doesn't take care of it."
He said he is trying to attract
the interest of a boxing team and
other sports-retated tenants to
vacant second-floor office spaces.
contmued on Page 11

What is your opinion
of triple-trailer trucks?
Karen Rasmussen, vice president,
California
Trucking
Association
In the 16 states where tnple
trailer trucks operate today - for
more than 30 years, in some states
- they have the best safety record
of anything on the road . And triple
trailers would bring more than an
outstanding safety record to
California.
A recent study found that using
triple trailers in the High Desert
could create almost 1,600 new jobs
and generate $35 million to $65
million in economic activity in San
Bernardmo County.
In short, triple trailer trucks
are good neighbors on the high-

way and good for business as well.
Gary Williams, regional director,
Truck Drivers Network of
CRASH
As a 17-year veteran truck driver with 1.5 million safe miles, I
say big rigs are already too deadly.
Triple trailers will make the problem worse.
Most truck drivers know [that)
these 100-foot-long trucks are nearly impossible to control, as the
th1rd trailer sways up to four feet
even on a windless day!
With crashes, injuries and
deaths occurring too often now.
why allow triples that will only
make it worse for all motorists?

Commentary: Voter fraud ...
This appears fa~rly straightforward, but the political parties
increase the bounty by as much as
300 percent in districts where they
need the registrations. In so doing,
the parties open the door to bounty
hunter fraud. Step one is to eliminate the bonus plan and legislate
flat fees. Bounty hunters will not
go away, so limit their influence.
Now the hard part: Potential
voters must be required to provide
a copy of their birth certificate at
the time of registration, and then
provide a picture 1D at the polling
place with a signature cross-reference. Volunteers at the polling
place must not let improperly identified people vote.
The idea of "provisional ballots" in this age of computerization
is another avenue of excuse for
someone who does not make ttme
to register properly and for a
bureaucracy that will not come to
grips with its own internal problems.
Motor voter regtstratiOn IS fine
with the above caveats, and the
tighter controls on absentee ballots
are inevitable as we return to

fromPage6

stricter registration controls.
Some have suggested a purge
of current voter lists and stricter
penalties for fraudulent activity. I
support stronger penalties and
point out that the voter lists are regularly purged. Unfortunately, if an
illegal voter votes regularly, that
name will remain on the list since
purges are triggered by inactivity.
So the question ultimately 1s:
Do we have the desire to spend the
money to purify the list, institute an
1D system that has wide-ranging
benefits and dedicate significant
time and resources to educating the
public as to the "philosophy of the
vote?"
My hope and prayer is the
answer is yes, but my fear is that
we will continue to let the cornerstone of the American ideal wither
away while the acrifice of those
who fought and died to keep us free
shall wither away as well.
Cliff Cwnmmgs IS vice pres1de111 and
general manager of Toyota of San

Bernardino, and is a past presidelll
and founding chairman of the
Lmcoln Club of San Bernardino.
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Rancho Cucamonga Library to Host Telethon for Children's Section

CLOSE- UP

Felix Diaz:
Losing an Election, Keeping a 50-year Promise
by Gary Brodeur
Ask
former
Victorville
Councilman Felix Diaz how he
feels about losing his seat last
November and he will tell you,
"I'm disappointed, but I'm not hurt
or angry. I'm thankful I had the
OpJX>rtunity to serve four years."
He may tell you it was just the
timing; he may say God has other
plans for him now, such as seeing
"if we can't conven some of these
gangbangers 10t0 cadets" through
participation in the California
Cadet Corps.
He may tell you he lost the
campaign at the cost of spearheading the revitalization of his city's
downtown area and keeping a 50year promise: Diaz realized a lifetime's dream when the Old Town
Victorville Veterans' Memorial was
dedicated Nov. 9.
"These things meant more to
me than the campaign," Diaz said.
"I didn't campaign well enough to
get re-elected." While many supporters were surprised or hurt, he
said, "I've never considered myself
a politician. I don't like the connotation."

The one-term councilman
entered municipal politics after
working nearly 33 years as an educator, counselor and coach. He
served eight years on the board of
Victor Valley Unified School
District prior to joining the
Victorville city counciL
In February I 993, three months
after his election to the city council,
Mayor Jim Busby appointed Diaz
chairman of Victorville's Old Town
Blue Ribbon Committee.
Diaz said that through the committee's progressive steps to revitalize the aging downtown business
corridor along Seventh Street part of the former U.S Route 66 his panel mustered increasing support from city bureaus which
included the parks and recreation,
planmng and engineering departments.

He said Victorvtlle officials
landed $1 5 milhon 10 federal
grants which were spent to repave
and restripe the four-lane road.
Some of the funds were used to
m.stall wider sidewalks, curbed
landscapmg and streetlamps in the
old downtown sect1on - between
•·o·• Street and Forrest Avenue and to improve some buildings
under
earthquake
retrofitting
requtrements.

dream of mine, a promise I made 50
years ago" to honor the memory of
a friend . That dream and his
promise began 1n I 946. well after
the final battles of World War II,
when the body of former Victorville
resident Pfc. Manuel Cas1llas finally returned home in a coffin
Casillas died on Okinawa dunng a
tour of duty with the U.S. Army m
the Pacific Islands campaign.
'·He was a teenager when I was

Former Victorville Councilman Feli.x Dlaz, cenler, at dedlcalion ceremonies for the Old
Town VictorviJ/e Veterans' Memorial with daughters Angie, righl, and Monique.

Diaz credits the support of the
Old Town Property Owners
Association. He said many of the
property owners sat on the blue ribbon panel and some landowners
obtained private funding to remodel
and refurbish their own buildings.
"It took me 40 years to do
something for the Old Town
Victorville," Diaz said. "Instead of
being revitalized, it was being torn
down. People were leaving the area;
businesses were being lost. In four
years, we were able to turn that
around. I can see noth10g but success, and there's more to come in
the future."

Concerning the veterans'
memorial, Diaz said: Hit's been a

three and a half, four years old,"
Diaz said. "I looked up to him like
a big brother. I thought [the memorial] could be done overnight. And
my Lord, it took this long."
The 6-foot high statue of a soldier kneeling in memory of a fallen
comrade - the first large bronze
sculpture commissioned a~ a public
work in the Victor Valley - reposes atop a 7-foot pedestal and is
scaled 20 percent larger than lifesize. The memorial is situated
across the street from where Diaz
and Cassillas attended high school
-the buildings which overlook the
memorial are now Victor Valley Jr.
High School. The statue serves as a
gallant sentry for the revitalized
Old Town area at the northeast cor-
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ner of Seventh Street and Forrest
Avenue.
Titled "The Price of Freedom,"
the statue was designed by lsmacl
Rodriguez and fabricated at his
Heritage Bronze studio and casting
facility in Hesperia. It contains the
names of 28 former residents of the
city who died in national conn lets.
According to Heritage Bronze
co-owner Bob Escoto, the statue
weighs about I ,150 pounds. He
said such a work would normally
take a year to fabricate, but it was
rushed to completion in 2 1/ 2
months for its scheduled dedication
ceremony.
Escoto said most of the
foundry's bronzes are executed for
sculptors who place their work in
art galleries throughout the statenotably in Los Angeles, Orange and
San Diego counties- but a similar
example of Heritage Bronze's public art is a memorial to peace officers in Sacramento.
A number of local businesses
donated materials or laborers for
completing concrete and related
work to fashion a mini-park around
the statue.
While raising funds through the
sale of 20-pound miniature replicas
of the memorial for $1,500 each,
Diaz said, "Burrtec Corp. was my
first major corporate sponsor." I le
also elicited the support of South
Down Corp., the successor to his
first employer, Southwest Portland
Cement.
"I think it's going to be good
for the community," Diaz said of
the Victorville memorial. "I think it
will bring tourism to the valley RogersDale, the Route 66 Museum
and the statue. [City Manager] Jim
Cox said it's going to bring a lot of
pride to Victorville."

"It was fun growing up on the
wrong side of the tracks," Diaz said
from his Greentrec East home. lie
and friends from the Cottonwood
Street area north of the railroad

Library enthusiasts will have an
opportunity to support the Rancho
Cucamonga Public Library during a
telethon scheduled to air March 21
and 22 on Marks Cablevision and
ComCast Cable.
Entitled " Kids Connect at the
Library," the telethon is the first

two-day telethon for a library ever
produced in the United States, sa1d
Deborah Kay Clark, executive
director of the event.
To be hosted by John
Mannerino, the telethon will showcase local youngsters and amateur
"star talent" from the community.

The event w1ll feature celebrity
guests and an auction of "exciting
prize packages," Clark said.
The funds raised will help create a Technology and Discovery
Center on the second floor of the
library located at 7368 Archibald
Ave. The new center will provide

full Internet access to the public.
The telethon will air Friday,
March 21 from 6 p.m. to m1dnight,
and from 10 a.m. to 6 p.m. the following day. Sponsorship opportunities are available; for information,
contact Clark at (909) 948-9900,
ext. 5040.

lnline hockey arenas ...
contmued from Page 9
"It's probably the newest
building on 'I' Avenue," according
to Assistant Planner Bob Dalquest.
"We're all for II, and hopefully the
planning commission will approve it."
Corona Center and Open Net
Arena's conditional use permit
goes before the Hesperia planning
commission Feb. 13.
Centerline Sports operated a
roller hockey facility in the Taj
Mahal Building at the Riverside
County Fairgrounds 10 Indio and
removed that arena's equipment in
December, according to Marketing
Director Lea Appleton.
"I think it's certainly a viable
business we could have in the Taj
Mahal Building," Appleton said,
but added that the lease calls for
tenants to vacate the space for such
events as the upcoming Riverside
County Fair and National Date
Festival, scheduled Feb. 14 to 23
this year.
Both Appleton and Riverside
County Economic Development
Agency's (EDA) John Field, a
development
specialist,
said
Centerline Sports owner Bud
Borowski vacated the building
while in arrears.
Field said Borowski signed a
two-year lease July 22, 1996 and,
after failure to pay all rents due,
was issued a pay or quit notice
Nov. 26. He said the amount owed
the county is about $5,900.
uwe like Mr. Borowski," said
Field, whose agency works to help
develop business use of the county
fairgrounds and buildings during

W'luuet.'c..'T :vour emt)lowes u•an1. CareAmcrim helps you ga·e cc w them,
cmnprehen.~rt·e ~'l'tue.s of an HMO, 1hc /k\1hiiH)' of a PPO, and the fret!dam
of an mdemnHy plan All m one t t.'ry' uniqul' t't."ry affurdtlble ro.s plan

T/t(

1.. 800 .. 43 7 .. 7 4 78
~America
-Care That \VorkslndiYidual Health Plans • Group Health Plans • Managed WorXers· CompensatJOtl • Employee Assistance Program • GareAmenca 65 Plus Medicare HMO
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Harmonized Product Descriptions Facilitate Trade
and Enhance the Value of Marketing Statistics

conti11ued from Page 11

by Susan M. Thomas

Correctly classifying products
by using standardized (harmonized) descriptions is an integral
part of successfully completing an
international sales transaction.
Correct classifications also assure
compliance with export or import
documentation requirements.
The Harmonized Commodity
Description and Coding System
was drafted by the Customs
Cooperation Council in Belgium.
For member countries this
"Hannonized Tariff System" is the
source of universally accepted
product descriptions which are
designed to simplify the export and
import process. On Jan. I, 1989 the
United States adopted that harmonized system, commonly known as
"Schedule 'B' Numbers."
Merchandise of every type is
classified by some provision of the
22 sections of the Harmomzed
Tariff System. It begins with animals and agricultural crops, progresses to successive industries of
increasing economic activity or
complexity, and ends with works of
art and antiques. There are 97 chapters, each with subheadings which
technically classify the nature of
the materials or industry.
Schedule B Numbers contain
10 digits.
• The first six numbers are used
universally for exports and imports
by those countries which adopted

the Harmonized Tariff System.
• The last four digits are usually assigned by individual governments for classification purposes
and have no meaning outside of
their own countries.
Schedule B Numbers originate
from the chapter heading and subheading categories within a section. As an example, a cosmetic
manufacturer might locate appropriate Schedule B Numbers as follows:
Section VI relates to
"Products of the Chemical or
Allied lndustries." Within this section is "Essential Oils and
Resinoids; Perfumery, Cosmetic or
Toilet Preparations."
• Heading 3304 is "Beauty or
make-up preparations and preparations for the care of the skin (other
than medicament), including sunscreen or sun tan preparations~
manicure or pedicure preparations."
• Subheading 3304.10 is ''Lip
make-up
preparations."
SubHeading 3304.20 is "Eye make-up
preparations."
Whenever this manufacturer
makes an export shipment,
Schedule B Number 3304.10 is for
lipstick and 3304.20 is for eye
make-up.
When completing export or
import documentation, Schedule B
Numbers are required for each
product mcluded in a shipment and accuracy is important. Both the

Resort Gains National Exposure with X Games
The inaugural Winter X Games at Snow Summit Ski Resort in Big Bear
Lake is generating naHonal television exposure for that resort community
Jan. 30 through Feb. 2. Community marketing professionals said the weekday traffic had been light, but they were prepared for heavier attendance on
the weekend; the annual Village Winterfest was scheduled concurrently.
Extreme winter sports contests in five categories - including aggressive snowboarding, snow biking and ice climbing -lured spectators to two
of Snow Summit's 31 runs, traditionally used by skiers and snowboarders.
"You could ski all day and not know the X Games were going on," said
Jen Paquet, public relations director at the resort.
Half of Big Bear Lake Resort Association's member lodges reported
tbat rooms were available, and Highway !8 was clear of traffic Jan 31.

U.S. Customs Service and the U.S.
Bureau of the Census rely on the
accuracy of Schedule B Numbers to
track what is leaving and entering
the United States. These statistics
are used to determine the trade
deficit, customs valuation, when to
place emphasis on specific products
and prioritizing overseas markets.
In the past, the U.S. Customs
Service paid little attention to
export documentation. It focused
on imports because duties are an
important source of government
revenue and because imported shipments are more likely to conceal
contraband. However, since that
agency's reorganization in 1995,
export regulations and documentation are targeted as core functions
of the customs service along with
the processing of imports and passengers.
Those changes originated when
the General Accountmg Office
directed the customs service to take
a look at exports because of errorridden documentation, underreported U.S. exports and undercollected harbor mamtenance fees
on exports.
Studies by the customs service
and the census bureau concluded
that approximately 7 percent of
U.S. exports, with a value of $35
billion, go unreported each year.
Private sector sources conclude that
under-reportmg could amount to 35
percent of U.S. exports.
Customs also found that 50 percent of all "Shtpper\ Export
Declarations" filed in paper form
contained errors or omissions.
Last year the customs service
started getting the word out about
the need to correctly complete
export
documentation.
Full
enforcement under "informed compliance" will begin in April- customs officials will random Iy screen
shipments for proper completion of
documents, includmg Schedule B
Numbers.
Customs officials recently
launched the Automated Export

System to streamline documentation filings and to improve the data
accumulated by the census bureau
for statistical purposes. Hard copy
documents, such as the Shipper's
Export Declaration, will eventually
be phased out in favor of electronic
filings which will enhance the
agency•s ability to detect errors and
assess penalties.
Harmonized classification provides many benefits. Schedule B
Numbers facilitate free trade agreements since product descriptions
are mutually acceptable, and communication is clear and accurate
since use of the same identification
specifics allow cross-language
communication.
If Schedule B Numbers are
added to pro-forma invoices prepared by the manufacturer, the
overseas customer can more accurately compute the import duty to
be assessed by their country's customs agency. Schedule B Numbers
make the export-import process
more computer compatible and
allow easier comparison of trade
statistics.
Manufacturers should classify
their products based upon consultation with the U.S. Department of
Commerce, freight forwarders or
export consultants.
The U.S. Superintendent of
Documents offers the publication
"Statistical
Classification
of
Domestic
and
Foreign
Commodities Exported from the
Untted States" as a resource
Additional as.•.;istance is available from the Commodity Analysis
Branch, Foretgn Trade Dtvision.
of the
Census
tn
Bureau
Washington, D.C. Telephone numbers for that agency are: (301) 4571084; (301) 457-1086; (301) 4571164; or (301) 457-3041.

Susan Thomas established Export
Assoctates in 1991 spec•ftcally to
help small ma~tufac/llrers get thetr
products sold 011 the mter11ational
market. Thomas may be conracted
by calling (714) 282-769-1.
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otherwise unscheduled periods. "It
just dido 't work out."
Messages left on Centerline
Sports' answer machine went unreturned.
Field said marketers of the fairgrounds property will probably
welcome another inline hockey
venture. "It is a good event for kids,
popular," he said.
Doug Balog, a co-founder and
former principal owner of National
In-Line Hockey League (NIHL),
said the problem m Southern
California is not with the sport but
with the lack of suitable venues.
"The sport grew faster than the
ability to build facilities."
Neither will a short shoestring

At deadline ...
budget do, he said. "The problem is
that people jumped on the bandwagon with very little experience.
They'll say, 'Let's just put up some
boards.'"
Balog and his NIHL partners
sold their league in November for
an undisclosed amount to USA
Hockey, the national governing
body for the sport of ice hockey in
the United States.
Now he is consulting on a
7,000-seat ''mega-arena" complex
on 28 acres in Palm Springs, and
representing sellers of at least one
multi-rink inline facility in the
Inland Empire, but decltned to
identify the property location or tts
owners.
"The sport is getting sophisticated," he said, affirming strong
player interest. "This is not a fad."

continued from Page 3
The JEEP is a consorttum of
the two counties, 27 member cities
and more than 140 private organizations. Its next step is to implement the goals of "Sunrise Inland
Empire" through five committees:
government affairs; economic

development; cluster (industries)
council; entertainment, sports and
communications; and investor
council.
The Inland Empire Economic
Partnership may be contacted by
calling (909) 890-1090.

-Gary Brodeur

Complaints ...
Praise!
Suggestions?
E-Mail us@

busj ournal@earthlink.net
Thank you!
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Jerry B. Fulwood
Occupation: Deputy city manager
of Rancho Cucamonga
Short Biography: Born in New
York City, Fulwood moved to
Providence, R.I. in 1972, where he
received his bachelor's degree in
accounting and finance. In 1981,
he moved to Palm Desert where he
was employed by the Coachella
Valley Water District as principal
accountant. In 1985, he took a middle management position with the
city of Rancho Cucamonga and
was promoted to deputy city manager in 1988. Fulwood attended the
University of California, Riverside
where he received Certification in
Governmental and Nonprofit
Accounting and Finance. He
received his master's in public
administration at California State
University, San Bernardino. He
also received the Margaret King

Gibbs Award for outstanding
achievement in public service education
at
California
State
University, San Bernardino and
was honored as "Up and Coming
Administrator of the Year" from
American Society of Public
Administrators.
Family:
"Married and have
five children, and three-and-a-half
grandchildren."
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Or, charge to my credtt card: OMaster Card OVisa
Credtt Card Number

Exp. Date

Hobbies: Physical fitness and jogging.

Company
Name---------------------------------------

What is your greatest concern?:
Erosion of the family unit, public
safety and the challenges that our
youth face.

Address

City of residence:
Cucamonga.

Rancho

City/Sta_te_ _ _ _ _ _ _ _ _ _ _ _Zi_P_ _ _ _ __
MAKE CHECKS PAYABLE TO:

INLAND EMPIRE BUSINESS JOURNAL
8560 Vineyard Ave., Ste. 306, Rancho Cucamonga, CA 91730-4352
Fax (909) 391-3160
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Kmart luring investors to buy its parking lots ...

Felix Diaz: Losing an election, keeping a 50-year promise
contmuedfrom Page 10

Street area nonh of the railroad
tracks would walk everywhere they
wanted to go, often playing basketball at the former Victor Elementary
School on Sixth Street. They would
play three-on-three pick-up games
and help themselves to over-ripe
bananas left behind stores and
restaurants.
Wh1le auending the old Victor
Valley High School - now Victor
Valley
Jr
High School
he played
on the school
basketball
team
and
served as captam of the
school's,
California
Cadet Corps
company.
Aft e r
graduation
from
high

program for students. Wh1le working there, he began to pursue his
bachelor's degree in elementary
educauon at California State
University, Los Angeles and moved
to a position at Victor Valley Jr.
High. He earned his master 's
degree in educational counseling
from Chapman College in 1971. He
coached school basketball and football
teams
to
Califorma
InterscholastiC Federallon (CIF)
finals .
D i a z

went to work

as a repair
assistant at

Southwest Ponland Cement, one of
the major employers in the area.
Then he was drafted into the U.S.
Army. After discharge, he earned an
associate of ans degree at Allan
Hancock College in Santa Maria.
"I wanted to be a policeman in
the worst way," he said, but found
qualifying difficult: Diaz was onehalf inch shorter than the 5-foot, 9inch minimum height requirement
at most departments. But after his
graduation from Allan Hancock in
1961 the Santa Maria Police
Depanment accepted him for duty.
During the weekend he was
preparing to be sworn in, he
received a call from a friend at the
Adelanto School District- a small
town nearly adJacent to Victorville
- that changed his mind and his
career direction.
Diaz dec1ded to accept the elementary school district's offer to
work as a contract employee who
would establish a Spanish-language

corporate
sponsors
and sales
of
the

miniature
replicas
and
souv e n

1

r s

related

to

from

numerous

teaching and
coaching
10
1993, having
worked the last
23 years of his

c j v i c
groups,
fraterni-

advanced

education
career at Victor
Valley College
as an instructor

Th~n-mayor Terry Caldwdl, s~au~d right, list~ns while Diaz makes pre-um·eilmg remarks
and motions toward the draped monument.

Since the 1950s, D1a7 ded1cated
his
efforts to
garnering
pub I i c
support,.
for
the
memorial
project,
speaking
before

the Victorvill e Old Town Blue
R1bbon Comm111ee.
At the behest of private Citizens
and Dmz, and based on pledges by

the memorial,
the
city
of
Victorvlile

ret1red

school, Diaz

her," D1az said ... I've never seen a
woman who is so dedicated."

cominued from Page 3

and counselor.
He retains four
lifetime teaching credentials:
elementary,
secondary,
counseling and
supervising at
the community

college level.
His wife, Margaret, founded
the Victor Valley-based A Beller
Way sheller for women and children who are victims of domestic
violence. She serves as that organi-

zation's director. " I really admire

ties, ser-

money to
vice orgastart
the
nizations
project and
D1oz, left, wa/lcs tilt! fXlratk rQWl No1 9 durmg ded1ca/lon cera n d emomcs ~·uh t\ssembl\"1111111 Joe Baca, D-San Bl!rnardino.
acts
as
directly
trustee for
with politicians and business leadthe fund. Diaz continues to raise
ers. He changed focus in the 1970s
money to repay the city's advance
from the concept of ho noring a sinand to pay other costs associated
gle veteran to the concept of buildwith the project. He said, " We're
ing a memorial for many.
still negotiating the final artist's
He said, "Once on the city
fees, which should be between
council, I had more influence on the
$60,000 and $90,000."
other 6ty council members and the
Besides final an charges, the
business community. Prior to that I
statue will require funds for cleanwas just another kid on the block."
ing, retouching the patina and perWhen people finally said the time
forming other maintenance about
was ripe for the memorial , Diaz
every three years.
recalled, "I thought it was past
With the revitalization of Old
time."
Town Victorville well underway
That project and the downtown
and with the installation of the
revitalization took shape together,
memorial that had been envisioned
beginning with his appointment to
for half a century, the former councilman and educator said he is turning his energy toward revitalizing
the lives of youth in the community
and writing a family history which
will chronicle the lives of at least
three generations.

Contributions to the veterans'
memorial may be made to: City of
Victorville,
Att11:
Veterans'
Memorial Fund, P.O Box 5001,
Victorville, CA 92393-5001

Subscribe now to ...
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Medal of Honor winn~r Col. L~ls Miller (Ret.), right. and Distinguished Sen ice Cross
Lt. Col. Ricardo Cardenas assist in the un~·eiling of the 3/4-ton statue.

recipi~nt

For only $24 a year, you gel 1hc most
m-depch news in the Inland Emp1re
Call (909) 484·9765 CXI. 27

Tustin, M1ssion VieJO, La Habra,
Aliso Viejo and Huntington Beach.
The available sites range from
25,000 square feet - more than
half an acre - to about one acre.
The per-square-foot price range for
Southern California is reportedly
between $8 and $25.

Sammy Yu, a team member of
CB Commercial's Kman National
Pad Program, says this is an "i nnovative way to make more money."
He explamed: " If you have unused
real estate, and you can gam
income off it, then there 's an opportunity to make money."
The discount retailer took this
route about a year ago when its

Visitors Bureau ...

sales started lagging. In 1995,
Kmart closed 72 stores and la1d
off 5,800 people . Last year, the
company lost $571 million when 11
was left with many underperformmg locations after a rap1d expansion.
While Kmart Corp. is the first
to venture into th1s type of sales, a
real estate industry source said

In Cooperation

continued from Page 3

With

city council voted in December to
absorb its operations into the convention center corporation, designated operator of the city's fonhcoming convention center.
The council questioned the
city's return on the $3 million
investment it had given the bureau
si nee 1994 to promote the new
convention center which is slated
to open in November.
The dispute over which entity
should market Ontario Convention
Center was brought to a close Dec.
1 when the council voted not to
renew OCVB 's $500,000 marketing contract.
Kanellos Astor, facilities manager for the Ontario Convention
Center Corp., said the merger of
the two entities will allow for an
effective and strong marketing program for both long- and s han-term
bookings. Co nvention and visitors
bureau employees who are dismissed will receive appropriate
severance compensation, plus all
wages due to them, Astor said.

Target and Wal-Mart stores may
follow suit.
The effect on Kmart 's financial
future is uncertain if the blacktop
parcels don't sell, but success will
"add to the bollom line." Yu said the
brokerage team is optim1stic transactions for parking lot "hot
spots" in the Carolinas and Metro
Chicago are taking off.

bus1ness 1ournaI
iNLAND JI:MPIKJI:

Third Annual Symposium
Changing World of Human Resources Management
March II, 1997

Where Will Business Be In 1997: A Bridge to the 21st Century
David Reisman, Ph.D. Los Angeles Times
Tlus perspecuve on the orgaruzauonaJ changes that have wracked Califomta busmesses dunng the 90's wtll address
what we should have learned. what lies ahead and how can we prepare owselves.

Live Action Edutainment Troupes luncheon Theater
Enjoy an interactive luncheon seminar exploring
Performance Management
Troupe Leader: Kit Goldman, Professional Actress & Trainer
An tntcracuve. entertaJ.rung, enlightemng look at perfonnance evaJuauon, progrcsstve disapline, correcung

defictenctcs, manager/employee communicauon, d.Iscnmmauon. ADA, FLA and more.

Ergonomics - Panel Discussion
In the afternoon we have an Ergononucs Panel D1scuss1on headed up by Dr Mark Sanders. Cal State Uruvers1ty,
North.ndge, where you W11llearn what ergonom.1cs really 1s; how lt relates to Repeuuve Mouon InJunes (Rlvll)
Panelists: Dr. Mark Sanders. Caltforrua State Uruvers1ty, Nonhndge; John Stemn, CSP, Coca-Cola USA. Sarah
Moran. Lorna Lmda UruveTSJty Med1cal Center, and Dr Gary Frykman_ M.D .. FA C.S .. Inland Hand Medical Center.

-Rebecca JoJames

Break-Out Sessions
The morning and afternoon Break-Out sessions will cover such diverse issues as:

,_

aa

Amencan Hc_art
A.v..ocianon ...~

Research
gave him
a future

Richard Rolh, Esq

Wrongful Te:nninacioo
Richard D. Man:a, Esq

Convergence ofW.C.

Recruiting in Cyberspace

Update on lfiPAA

Donald W Hltzcman, Esq

FredE Jandt

Susan Bock

Disabilities in Workplace

Avoiding Wrongful Discipline:

Wlllmm W Floyd, Esq

Comp. Scrace:gie:s

JetrDodson
Registration Includes: Conunental Breakfast & LWlch; Luncheon Theater Ltve Acuon Edutauunent
Break-out Sess1ons~ Keynote Speaker, Ergononucs Panet Handout Matenals

The symposiUm IS from 7:30am to 4:30pm at the Omano Aupon Hilton The cost for members IS $175.00 or
S 155.00 for 2 or more members. Non-member cost IS $220.00 or $200 00 for 2 or more persons. For further
mformauon call Breta at the Inland Emp1re Office (909) 784-9430.

:.
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Economic Forecast Conference

Registration Form

Higher Job Creation Must Precede
Stronger New Home Sales
by Dr. Alfred J. Gobar

New home sales in the Inland
Empire should improve in 1997
over the 1996 level - which in tum
was
better
than
1995.
Improvement, however, is likely to
be modest.
The Inland Empire's new home
market has historically received
substantial support from commuters to jobs in Los Angeles and
Orange Counties.
In the third quarter of 1996,
employment in Los Angeles
County was still 243,000 jobs
below the 1990 level. In Orange
County, the employment base in
late 1996 was only 17,400 jobs
above the June 1990 level.
At recent employment levels,
those two areas are unlikely to

export much housmg demand to the
Inland
Empire.
Employment
growth in Southern California is
currently on the order of 160,000
jobs per year.
During the boom years in new
home sales, about 40 percent of the
new home market in the Inland
Empire was driven by commuters.
Until Los Angeles County's economy progresses closer to full recovery, we do not expect it to be a
major source of support for new
home sales in the Inland Empire.
Total new home sales in the Inland
Empire in 1997 should be at about
the I993 or 1994 level - about
11,000 new homes are expected to
be sold.
Until 1988, the price spread
between new homes in the Inland
Empire and new homes in all of

Southern California was w1de; the
attraction to the Inland Empire was
less expensive housing prices.
While that housing price gap narrowed substantially from th e late
1980s to 1994, it is at its widest
since 1988.
Southern
Nonetheless,
California needs to experience two
or three years of job growth on the
order of 240,000 to 270,000 jobs a
year - as was the case between
1983 and 1988- for the market in
the Inland Empire to achieve the
type of sales level seen in 1989 at
about 32,000 new home units sold.

1997
Inland Empire Business Journal

Economic Forecast
Conference
at Red Lion Inn, Ontario
Friday, Feb. 28, 1997
11:30 a.m to 2:00p.m.
$65 per person
(Price mc/udes Iundt)
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Modest Growth Foreseen, Construction to Rise Steadily
Economist urges municipal administrators to do all
they can to spur business
growth in the region .
by Gary Brodeur

Name:----------

Company:--------Address·---------

C•ty:---------State: _ _ _ _ Zop - - - - Phone: _ _ _ _ Fax: _ _ _ __

Enclosed is my check for S - - - Make check payabk 10 laland Empuc Bll$1DC:U
Joum.1l, HS60 YiK)'.IJd A11e., S1e 306,
R.1r1cho C\IC.Imo11p, CA 91730-43!12
C:Urgcmy

MasterCard--------

A/fred Gobar is chairman of Alfred
Gobar Associates in Placemia and
often writes about the economics of
Inland Empire housing and real
estate.

FEBRUARY 1997

VISA---------Account # : - - - - - E x p . _ _
Signature: _ _ _ _ _ _ _ __
For fucer service. fax lh1s form to: (909)J91-JINI

The Inland Empire economy
should see modest growth this year
and single-family residential housing starts should hit 14,500 units,
setting the stage for steady rises in
construction activity over the next
five years. That forecast was made
Jan. 21 by Dr. Esmael Adibi of the
Center for Economic Research at
Chapman University's School of
Business and Economics.
Adibi said at the center's sixth
annual Inland Empire regional economic forecast conference that conditions and trends indicate a pentup demand for housing in the twocounty region which is fueled by

job growth and housmg affordabihty.
For the first time in six years,
he sa1d, Inland Emp~re resale housing prices will appreciate, trending
up 1.4 percent.
Adibi projected economic
growth in San Bernardino and
Riverside counties to be 2.3 percent
this year, with the best payroll
employment growth rate in
Southern California at 3.1 percent
- equal to 24,800 new jobs.
Most growth would be spurred
by renewed construction activity
and would occur in the service,
retail and wholesale sectors, Adibi
said- partly a result of a maturing
economic base. With "severe competition going on in the retail area,"
he said that activity is projected to
grow a modest 3.8 percent as
adjusted for inflation.
Following five years of weak

Forecasting the Economic Tides of 1997
MANNERINO

fhank yollf
To our 1997 Lorna Linda University
Children's Hospital Foundation
Gala Sponsors!
Platinum Sporuor
Loma Linda University
Radiation Medicine

8""""
Adventist llea1th
Mfillated Computer Systems
Carlson Travel Network-

Siloer

University Travel

Inland Empire Business Journal

Ernst & Young

Malcolm Smith Sports

McCarthy

Mercy AJr
Metro Republic

McCuthen , Doyle, Brown,
& Enerson, LLP
MIUer & Schroeder

Mission Inn

Zevo Golf

Pre$$ Enterprise

Zlpprtck, Shih, llelnrich,
&Cramer

Business Press

Steven Jacobs & Associates, Inc
Stockamp & Associates, Inc.
Stream & Stream, Inc
The San Bernardino County Sun
Waher's Mercedes

A

Table
California Business Bureau

Drayson Center
The OCOee Depot

.1\~

SCE
Bank of America

WMA LINDA UNIVERSITY
CHIWREN'S HOSPrrAL

Are you wondenng where your
business could end up financially
this year? Do you have questions
about health care issues that affect
your business? Have interest rates
got your head swirling in confusion?
The 1997 Inland Empire
Economic Forecast Conference
will answer those questions and
more. Scheduled Feb. 28 from
11:30 a.m. to 2 p.m. at the Red
Lion Inn, 222 N. Vineyard Ave.,
Onlario, the forecast conference
will feature movers and shakers in
the health care, banking and real
estate industries.
Jack Kyser, economist and
director of program research and
development at the Economic
Development Corporation of Los
Angeles County, will interpret the
economic trends for Southern
California and Los Angeles
Counties.
The president and chief executive officer of Ontario-based
Citizens Business Bank, Linn
Wiley, will discuss the projected
changes in banking and interest
rates for 1997.

San Bernardino County economist John Husing w1ll be on hand
to discuss projections for Riverside
and San Bernardino counties.
Outlining real estate projections will be Boyd Plowman, managing principal of Lee &
Associates
Commercial
Real
Estate Services in Ontario.
Richard Yochum, chief executive officer, Pomona Valley
Hospital Medical Center, will share
his projections of 1997 health care
changes and their impact on the
Inland Empire.
The $65 per person luncheon
event is one of several major annual conferences sponsored by Inland
Empire Business Journal.
William Anthony, the journal's
publisher, said, "[Since]the Inland
Empire is an economy within itself,
separate and "distinct from Los
Angeles and the rest of Southern
California, I feel it is necessary for
business decision makers within
the Inland Empire to have factual
economic data pertaining to major
Inland Empire indicators," including investments in real estate,
banking and health care.
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economic progress, the economtst
sa1d, "We believe California is at
the edge of showing a strong recovery."
Before his presentation, Adibi
said businesses should acknowledge that "The Inland Empire is a
growing
area
of
Southern
California, with vacant land available and reasonable housing
prices." He said politicians and
municipal administrators "should
ensure a good environment for
business. Make it easy for businesses to start up and relocate. Don't do
anything to slow growth in the
area."
Linda Saponara, western region
sales manager for East St. Louis,
111.-based Harcros Pigments Inc.,
said she attended because conference sponsor "Orca Block is a customer of ours and it's a way to sec

how the economy will affect our
business."
Saponara was most interested
in the regional housing and retail
start projections. She said Harcros
Pigment generates sales of "several
million dollars in the area" providing pigments for paints, concrete
block and paving tiles.
Rick Muth, president of Orco
Block Co. and an alumnus of
Chapman University, is the initiating and continuing sponsor of the
university's Inland Empire forecasts. His company is a leading
regional manufacturer of concrete
block and has locations in
Riverside, Banning and RomolandPerris. Muth said he had usod information presented at the Orange
County forecasts for years as a
basis for gauging conditions in San
continued on Page 18

The technology makes the payroll
THE PEOPLE MAKE THE DIFFERENCE

"

Computers don't care, people do!
That's "hy AppieOne Payroll ne,er
has and ne,er "ill install voicemail.
When you have a question you

want r~~st ansners from caring
professionals, not an endless
game of phone tag or being left
on hold "hile other important
issues are left unattended.

\ppleOne combines the best of
technology, with the humanity
that is so often lacking in today 's
information sen ices pro>iders.
Apple Pay has the power to satisfy all your pay roll needs, from basi
payroll to complex on-site reporting. More importan~ Appiel'eo~l
care enough to ensure that the promise of our systems IS ) our realttJ

"Laws were made ro be broken"
Christopher North, May, 1830

Say goodbye to lost producthity, endless voicemails, indiiTeren
sen ice and high prices.

"Had laws not been, we never had been blam 'd; for
not to know we smn 'dis innocence''
Sir William Da1·enant
1606-1668
933! BASELINE ROAD, SUITE 110 RANCHO CUCAMONGA CA 9\730
(909) 980 t1 00 • FAX (909) 941 ·86t 0

Say hello to AppleOne.
;eo'

iiPPI.U diiU
Payroll & Tax Filing Service

(888) APUPAY
(8 88)!275-~

(31 0) 370-31 15
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Modest growth foreseen ...
conJinued from Page 17

institution •s home area. "For us to

Bernardino and Riverside counties,
then pitched the idea for a separate
regional conference which was well

received.
Adibi said Muth's proposal lit in
with Olapman University's hope to
improve econometric forecasting in the

understand Orange County better;' he
said, "we need to know what is happening in the Inland Empire and in ill;
Angeles and San Diego counties."
University President Dr. James
Doti said because of the number of
extension
campuses
Chapman
University has in the Inland Empire,

'We really feel we are a pan of this
community." Doti preceded Adibi 's
talk with a forecast of national trends,
anticipating growth of 23 percent.
At the conclusion of the conference, Orco's vendor Saponara said:
"From our perspective, it looks only
like modest growth - very modest

growth."

Sometimes I JUSt don't have
rime m s1gn documents or take
care of other bank business.

That's why my bank is Foothill
Independent Bank. ll1ey wanr
my business .md arc willing ro
tra"cl m my pl.tce of business 10
keep ir.
foOlhill .~lso provides a long

list of business servicc:s such as

affordable on-line bankmg,
company direct payroll. simplified SBA Lo.ms, FJ.St construcrion loans and asser based lending rhar carer to the customers'

Forecast Brightens
for Area Real Estate
The following information is
reprinted with permission from the
"1997 Real Estate Forecast," produced and published by Grubb &
Ellis Co.
Office Market
One bright spot in an otherwise lackluster market is the
demand for space by government
agencies resulting from the Inland
Empire 's perpetually expanding
population. The cities of Riverside
and San Bernardmo, the seats of
government in their respective
counties, will gamer several public
sector development projects.
With property values already
rising in Orange County and West
Los Angeles, investors will consider the Inland Empire and other
local markets where the supply of
bargain-priced property has not
been picked over and real estate
owned (REO) product can still be
found. Buyers will include ownerusers,
cash-rich
speculators,
wealthy individuals and institutional buyers who are more accustomed to investing in the Inland
Empire's abundant warehouses.

needs.
With over rwcmy years of
.x·r.·1ce 1n rhe l .A., San Bernardino .md Riverside Coumies,
Fomh1ll knows customer service
is 1mponam . They know me
\..·hen I walk 1hrough rhe door.
and won'r charge me to speak
wirh a teller.
So if your b.tnk seems
relucr.tm to\ isir you when vou

nC'Cd them, find .our how y~u
m.tke Foorhill I ndependenr
Bank ... \"Our bank. !;or more
onforma'rion ull (800) ~00BANJ\. or vis1r our web site Jt
hnp://www.foorhillindbank.com
can

Member FDIC @

~-...-...

FOOTHILL INDEPENDENT ANK. . L

~

~~

Industrial Market
Southern
California's
rebounding economy will fuel an
increase in speculative construction. As in the past few years, the
majority will be in product of
I 00,000+
square
feet.
Approximately 4.5 million square
feet should he added to the speculative base in J 997, compared with
more than 12 million square feet in
both 1989 and 1990. The vacancy
rate should continue to fall,
approaching 6 percent by year
end.
During 1997, companies moving to or expanding in the Inland
Empire will include lkea, Longs
Drugs, Price-Costco, General
Mills and Helieg Meyer . These
five users alone will add in excess
of 3 million square feet of nonspeculative inventory.
Land prices have not increased
as sharply as building prices, so
build-to-suit will remain a viable

continued on Page 29
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---WHO'S WHO IN BANKING
Gerry Agnes: Executive vice president and chtef operating officer of
HF Bancorp Inc. and Hemet Federal
Savings and Loan Association,
Hemet. (909) 658-4411.
Age: 37. Education: Bachelor
of arts in accounting, California
State Polytechnic University,
Pomona, 1985.

Agnes is a Certified Publtc
Accountant and joined Hemet
Federal m 1987. He was named
controller two years later and
played an instrumental role m taking the in.•·;titution public in June
1995. He was named executive
vice president and chief operating
officer July !, 1995.

Associatton of San Gabriel Valley
and tts holdmg company, SGV
Bancorp Inc. First Federal, with
asset> of $341 millton, recently celebrated Its 60th anniversary as a
community-oriented financial institution. The association converted to
public ownership in June 1995.

Guy A. Bovee : Vice president and
manager, SBA department at Sun
Country Bank, Apple Valley. (619}
240-6202.
30.
Education:
Age:

- - -WHO'S WHO IN BANKING

Bachelor's degree m finance, real
estate and law, California State
Polytechnic University, Pomona
1991. Juris Doctorate degree:
California Southern Law School,
Riverside, 1997.
Bovee has funded more than
$10 million in U.S. Small Business

Administration (SBA) loans in the
Inland Empire over the past few
years. Hts efforts have helped
bring Sun Country Bank to what

Cameron worked for the
California
Department
of
Corporations as a specialist of
credtt union law from !976 to
1979, supervismg and dtrectmg
audits of more than 280 state-chartered credit unions in the Los
Angeles area. From 1979 to 1986,
he was general manager of North
Orange County Credit Union in
Fullenon. Cameron is a member of
Beta Gamma Sigma National
Scholastic Society and the Credit
Union Executive Society.
Donald Cavazos: Vice preSident
and manager, Un10n Bank of
Caltfornia 's Rancho Cucamonga
Business Banking Center. (909)
948-2430.
Age: 42. Education: Bachelor
of science degree from California
State University, Chico.
With 20 years of commercial
lending experience, Cavazos is
heading up Union Bank of
California's Busmess Banking
Center at the Rancho Cucamonga
office. Familiar with the territory,
Cavazos' work has focused on the
Inland Emptre for more than a
decade. He is active m local chambers of commerce, the Mountain
View Soccer League and the U.S.
Karate League.

will ltkely be the fastest growing
small business bank in the Inland
Empire and the High Desert.
Bovee has a close affiliation with
the Riverside Minority Business
Development Center.

lien·• a hank mcr~t.·r llr'-ith an unexpt.•dt.•tl plus

All
:'\abonal

~\mi. Cit)· :\atitmal sltarcs our pl1ilm;ophv .1h..mt r~.-r

of u~ whovc hccn ~erving you at Riwrsitlc

Hanl· v.i.ll

more way:.;

tla•

Robert Cameron: President and
chief executive officer of March
Federal Credit Union, Moreno

tm~;t. The samt.• pt.·oplt.• wlw ve been h .... re all altlfl£

Evcry~lJy wins.

knowlrtl~c of

Barrett Andersen: President and
chief executive officer, First
Federal
Savmgs
&
Loan
Association of San Gabriel Valley,
West Covina. (8 18) 859-4200.
Age: 48. Education: Bachelor
of science degree in business management,
San
Diego
State

Anden;en has been CEO of First
Federal since 1983.
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headquarlcn...J in Riverside, now we're the largest indepcn·
dent bank headquartered in all of Southern California

But we're still the same local bankers you know ami

m1w,

you'llnever

the clotlr now reads, '"City N.1tional B.1nk,"

,,f us inside wilt he

right hen! where we've ,,]ways

l1elpin~ Inland Empire businesses ~row

So if you'n: looking

services, h1o.
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Give Riverside's City National Bank a call at

909.276.8800. City National Bank. R.•oplc you can really
do busine s with- right where you live
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Robert Cameron

Unive"ity, 1971.
Ander ... en 1s pre..,ident, c hief
executive officer (CEO) and director of hN Federal Savings & Loan

Valley. (909) 656-44 1!.
Age: 47. Education: Bachelor
of administration with a concentration in accounting from California
State University at Fullerton, 1976.
In September 1986, when
Cameron became pres ident of
March Federal Credit Union
(FCU}, the credit union 's assets
were just more than $54 million
and there were 24,000 members.
He has guided and directed the
growth of March FCU to its position as the largest credit union in
Riverside County, with assets
exceeding $153 million and with
more than 29,000 members.

Michael Foil: Vice preSident and
regional branch manager of Valley
Independent Bank, lndto branch
office. (619} 775-5658.
Education: Bachelor's degree
m busmess admtmstration from
Western Washmgton University and

and chief executive officer at
Riverside Campus Federal Credit
Union (FCU) in 1991
With more than $42 million in
assets, Riverside Campus FCU
serves the University of California,
Riverside community, including
the university's faculty, staff, students, alumni, retirees and related
groups.
Gannaway is a graduate of the

Fait joined Valley Independent
Bank (VIB) last month with the
experience of 20 years in the banking industry gamed by working at
institutions located throughout the
Southwestern states. His most
recent tenure as a senior vice president at a $330 million commumty
bank prepared Fait for the newly
created position of regional branch
manager which was developed to
assist Coachella Valley branches in
meeting customer service goals.
Debra A. Gannaway: PreSident
and chtef executive officer of
Riverside Campus Federal Credtt
Union, Riverside. (909) 787-3334.
Age: 43. Education: Bachelor
of science degree m business
administration with a mmor m
finance
from
University of
Phoenix, 1991 ; master of business
administration from University of
La Verne, 1996.
Gannaway became president

Debra A. Ganflaway

At Valley Independent Bank,
We're More Than A Business Lender;
We're Your Partner.

L

0
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What do you look for n a busmesa
partner? You look fo1 someone w1th
knowiedge aod ex.penence •n your f1eld
That someone IS Valley Independent
Ban~

s

N

We take pnde m our personafiled
!WMCe fast response and local detisiO~a..

Your VIB buSJn~ loan can help you
expand your bustness. renovate Ot"
a new f<M tllty. purchue
bu•ldmgs or equ•pmenl or provKte a

construct
That"s how we earned our Preferred
lender status from the U.S Small
Bus:tness Adrlllms:tralton. by provmg we
have the qualifications necessary to
help customers W1lh the•r busme "

needs

seasonal hne of

cred•t

Let the Communtty Professionals of VIB
become your busrness pmtner. Come In
and ask about our bus1ne: loans today

81-771 Hwy. 111 •Indio

775-5600
http lwwwvo mk.com

VALlEY INDEPENDENT BANKM< :. FOIC

the completion of master 's courses
in finance and management.
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created early last year.
Terry Gray: Regional vice president and manager, Union Bank of
California's Riverside Bus mess
Banking Center. (909) 321-3844.
Education: Bachelor of science
degree in finance and economics,
University of Arizona; Master's

League Management Institute in
Madison, Wis., and also earned the
coveted designation of CCUE
(Certified Credit Union Executive)
through the National Credit Union
Institute of the Credit Union
National Association (CUNA).
She serves as a director on govermng boards for the Southern
California Council of CUES
(Credit Union Execuuve Society)
and for the California Filene
Educational Foundation, credit
union professional societies.

Keith Goff

Keith Goff: Regional vice president and regional loan manager,
Valley
Independent
Bank.
Coachella Valley Loan Center,
Indio. (619) 775-5600.
Goff joined Valley Independent
Bank (V!B) in 1991 as a commercial loan officer in the bank's
Imperial Valley Loan Center after
spending 10 years with the
Imperial-Yuma affiliate of the

National Farm Credit System.
During hts years with V!B, he consistently has been an out:;tandmg
performer and his experience in
agri-business lending made it possible for the bank to realize a 1995
year-end agri-business outstanding
loan total of $45 million. Goff was
the natural selection as the
Coachella Valley's regional loan
manager when the position was

Tokai Bank of California

A

BETTER

Business

BANK
Ope racing Lines of Credit

CalCAP Loans
Equipment Financing
Term Loans
Trade Finance

Aavun.cr &mvabk Fina"ci"g
SBA Loans
Construction Loans
Real Estate Loans

Cash Ma11agemmt

Call Regional Manager Doug Sherman at 909/395-8525

AlOKAIBANK

ll

,,~

OF CALIFORNIA

MemberFDIC

Terry Gray

degree in finance, California State
University, Long Beach; graduate
of Pacific Coast Banking School.
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Gray helped initiate Union
Bank of California's presence in
the Inland Empire 12 years ago,
focusing on the area he likes best
- commercial lending - and
today he is regional vice president
and manager of the bank's
Business Banking Center in
Riverside. A recognized civic
leader, Gray serves on advisory
boards for the schools of business
at the Umversity of California,
Rtverside, and California State
University San Bernardino.
Neil Hatcher: President and chief
executive officer of DeAnza
National Bank, Riverside. (909)
687-2265.
Hatcher was born and reared in
Riverside; he received his bachelor's degree from the University of
California at Riverside and is an
honor graduate of Pacific Coast
School of Banking.
Hatcher is the founding presi-

dent of DeAnza National Bank,
which opened in July 1982. He is
parttcularly proud of the bank's
mission, which is "to increase the
wealth of its clients."
Donald J. Herrema: Chief operating officer of Bessemer Trust Co.,
N.A., New York. (2I2) 708-9231.
Age: 44. Education: Bachelor
of arts degree in economics and
business administration, Whittier
College, 1974; master's degree in
economics, University of Southern
California, 1976.
A native of Redlands, Herrema
joined New York City-based
Bessemer Trust in 1993 as senior
executive vice president. During
the past year, Bessemer opened
offices in Los Angeles and San
Francisco, bringing the institution's 90-year history of wealth
management and trust services to
Californians. Prior to that, Herrema
served Wells Fargo Bank for 13
years as president of Wells Fargo
Securities and senior vice president
of its private banking group.
Herrema is a trustee of

Small Box •••
LARGE $ALES.
No Box •••
No Sales.

1-800-74H318
C A RD s.~.~.~..~.~~,

Process credit cards
through your PC!

~
~ ..,, ....... ,. ~==

Temecula and Moreno Valley.
Johnson is active in the area's business and youth spans communities.
He serves as a board member for

Keith 0 . Johnson

the
Riverside
Community
Development Corp.'s (CDC) Small
Business Finance Corp., the
Temecula
Valley
Economic
Development Corp. and the
Temecula Valley Little League.

-~
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ber of the Inland Division of
California Bankers• Association
and Rotary International, and
serves on the organization committee for the Redlands Bicycle
Classic. He served a'i a two-term
president of the Redlands Chamber
of Commerce.

lor's degree in management,
University of Redlands.
Born and reared in Redlands,
McCormick has been mvolved in
the bankmg mdustry for 26 years.
He became president of Redlands
Centennial Bank in 1992. Under
McCormick's leadership, the
bank's asset base has grown from
$29.8 million to $48.9 million and
he has been instrumental in the
construction of the bank's new
building - a notable landmark in
downtown Redlands.
Recipient of a Five Star Rating
from Bauer Financial Group, holding a Premium Performance
Rating in Findley Reports and recognized by Sheshunoff Information Services Inc. as one of the
Best Banks in America, Redlands
Centennial Bank is distinguished
as being one of the top U.S. Small
Business Administration (SBA)
lenders in Southern California.
McCormtck is an active mem-

Dave Lepore: Vice president and
manager, Business Bank of
California, San Bernardino. (909)
885-0036.
Lepore brings more than 23
years of financial industry experience to his clients at the San
Bernardino main office. In addition
to managing the branch loan portfolio and client relations, he is an
active
Robert
Morris
and
Associates instructor and still finds
time to attend his son's ice hockey
games.

Peggy Merryman: Reg10nal vice
president, Business Bank of
California, San Bernardmo. (909)
885-0036.
Merryman works close! y with
manager's in both of the bank's San
Bernardino offices to attain growth
and customer service goals. "I'm
proud to work with an organization
that responds to the community
with premier customer service,
customized products and exemplary turnaround time. It places us
a 'cut above.'"
Russell M. Moore: First vice presIdent and commercial banking cen-
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Whittier College, president of the
board of directors of Cedars Bank
and of the USC Entrepreneur
Program Advisory Council.
Keith 0. Johnson: Senior vice
president and manager of the
Inland Empire Region, First Pacific
National Bank, Winchester Road
office, Temecula. (909) 699-8008.
Age: 36. Education: Bachelor
of arts in communications, Biola
University, 1983.
Johnson manages the Inland
Empire Region where First Pacific
National Bank has branches in

m.1de u~ one of tht.~ rC><ogniJ"<•d l<•Mlt.·r.., in

BUSINESS BANK

the b.mkmg communtt\ For 'olution' to

OF CALIFORNIA
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• Purch,,..,p or Reiin<1nce cornmPrl ial real eo,tate tO\\n('r Ktuprt.

•

• Account" Rert>i\ablt.'s linan<. ing
Ed McCormick

chief executive officer, Redlands
Centennial Bank, Redlands. (909)
798-3611.
Age: 43. Education: Bache-

• Cc1sh Man,lgl'ment
San Bernardino Main: (909) 885-00'J6
Corona Office:
(909) 734-411 0

Highland Office:
Redlands:

MEMBER FDIC· EQUAl HOUSING LENDER
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(909) 881-3484
(9091 :92-755&
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ter manager, Community Bank,
Redlands. (909) 307-8151.
Age: 4 7. Education: Bachelor

of
business
administration,
University of La Verne, 1975;
Pacific Coast Graduate School of
Banking, University of Washington, 1992.
Moore oversees Community
Bank's
Inland
Commercial
Banking Center, a regional office

which has more than $100 million
in Joan commitments to local businesses in Riverside and San
Bernardino counties. Moore is an
officer and director of the Inland
Empire Economic Partnership and
an active member of the Robert
Morris Associates. Community
Bank is a full-service regional
independent bank which has been
in business smce 1945. With five of
its 12 branch offices located in the
Inland EmpJre, Community Bank
is a competitive force in the region
William (Bill) T. Powers:
President and chief executive officer, First Community Bank of the
Desert, Indian Wells. (619) 8360870.
Age: 56. Education: Associate
of arts degree in business and
finance, San Diego City College,
1962.
Prior
to
joining
First
Community Bank in 1993 as presi-

Need a building for your business?
Would a 90% SBA loan help?
You should be banking with us!

dent and chief execut1ve officer,
Powers had a very successful
career in banking. mcludmg 21
years in management with Bank of
America. In less than three years,
Powers implemented a dramatic
turnaround for First Community
Bank of the Desert. His professional goal is to build the institution
into "the strongest independent
bank serving the Coachella
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Valley." Powers' phtlosophy is that
the way to give back to the community IS through service and he
extends that practice in his professional life and his personal life.
Lewis P. Randall: Vice president
and branch manager of Fallbrook

Age: 40. Randall joined
Fallbrook National Bank to open
the bank's first branch office,
bnnging with him 22 years of
banking industry experience. He
was recently elected to his second
term as the treasurer for the
Temecula Chamber of Commerce
and he serves as a board member of
the Economic Development Corp.
Randall's devotion to the community ts demonstrated by the numerous activities to which he generously donates has time and service.

California Tower
3737 Main S1. #104
Rtvers ide, CA 92501

Educa tional Options Center

Magnolia Cen ter

6401 Lincoln Ave. #604
Rtverside, CA 92506

3727 Arlington Ave.
Rive rside, CA 92506

Business Bank where John
O.vallucci had been president. In
February 1995, Thomas rejoined
Chairman of the Board and Chief
Executive Officer Cavallucci at
Metro Commerce Bank to oversee
that institution's entry mto the
Inland Emptre.

Age: 56. Education Bachelor of
science degree from California State
University at Fre.•no, 1964; graduate
of Pactfic Coast School of Banking,
University of Washmgton, 1984.
For 10 years, Thomas served as
executive vice president of Chino
now Citizens
Valley Bank -

Daniel L. Thomas: Execulive vice
president of Metro Commerce
Bank, Inland Empire Division,
Upland. (909) 946-0551

Lewis P. Randall

William (Bill) T. Powers

National Bank, Temecula. (909)
693-5255.

If making a deposit for
your business and picking
up bread and milk in the
same place doesn't appeal
to you ... call Arrowhead
Credit Union today.
Business Tax Payments
ATM Deposit Service
Account Information by Phone
Overdraft Protection
Account Information Using a PC

of d

20,000

Age: 50. Education: Bachelor's
degree in finance from the
University of Redlands, 1980.
Sherman opened Tokai Bank of
California's new Inland Empire
Regional Office in Ontario in
December 1996. He brings to the
area more than 20 years of bankmg
experience with a specialty in commercial lending. Tokai's Inland
Empire office will focus on business lending - including U.S.
Small Business Administration

For Infonnation On All Our Business Products
Call Dan Jimenez, (909) 88 1-3355 ext. 367.
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Doug Shuman

Rl VERSIDE'S BUSINESS BANK

(909) 788-2265

(SBA) loans, Californta Export
Finance Office (CEFO) loans and
commercial real estate financing.

Doug Sherman: Regional vice
president, Tokai Bank of Caltfornia, Ontario. (909) 395-8525.

Business Checking Accounts
Business Loans
Business Credit Card
Direct Deposit for Employees
Merchant Cred1t Card

Where Banking MEANS B usiness!!
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---WHO'S WHO IN BANKING- - Michael L. Uhl: Vice president
and regional director of The Private
Bank, Indian Wells, a division of
Union Bank of California. (619)
862-4753.
Age: 58. Education: Bachelor
of SCience degree, California State
Polytechnic University, Pomona.
Uhl, well known within the
lower desert's financial community, is heading a division of Union

Bank of California's Personal and
Financial Services Group: The
Pnvate Bank m Indian Wells. The
Private Bank stresses personalized
service in financial, trust and
investment products to meet the

needs of affluent clients. Uhl 's
regional office 1s scheduled to
move in March to the "Wall Street
West" complex located at the intersection of Highway I I 1 and Cook
Street.
Wayne Wirth: Sales manager of
The Money Store Investment
Corp.'s
Southern
California
Region, Irvine. (714) 251-9010.
Age: 37. Education: Bachelor
of arts degree in business administration. United States International
University, San Diego, 1981.
Wirth oversees the operation of
the four Southern California offices
of The Money Store Investment
Corp. (TMSIC), the nation's No. I
lender of U.S. Small Business

Mic/uul Uhl

Admmistration (SBA)-guaranteed
loans since 1983.
After joinmg The Money Store
in May 1994, Wirth has continually
led his region to record numbers,
mcluding a record $64 million in
SBA-backed loans.
Gary Youmans: Executive vice
president and chief operating officer, Fallbrook National Bank,
Fallbrook. (619) 723-5078.
Age: 45. Education: Bachelor's
degree in political science, San
Diego State University, 1973; postgraduate degree in bankmg, Pacific
Coast Banking School, 1985.
Youmans joined Fallbrook
National Bank to start the institution's
U.S.
Small
Business
Administration (SBA) department,
which was ranked 25th in the
nation for 1996.
He was recently elected to the
board of directors of the National
Association
of
Government

president, City National Bank,
Inland Empire Region. (909) 2768921.

Gary Youmans
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Business Lines of Credit
Checking Accounts
Commercial Real Estate Loans
Employee Retirement Plans

Steven R. Sensenbach
President and CEO

• Merchant Card Services
• Payroll Services
• Tax Sen·ices

Call today for the office nearest you
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Visit our table at the 1997 Economic Forecast Conference on
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We Want Your Business and We'll Prove It!

Rancho Cucamonga

Chino

Wholesale town ...
-WHO'S WHO IN BANKING- area,
according to a promotional
James Robinson: Executive vice

Guaranteed Lenders (NAGGL) and
serves on the board of directors for
the Community Development
Corp.'s (CDC) Small Business
Finance Corp. for San Diego,
Riverside, Imperial and Orange
counties.
Youmans brings 28 years of
banking industry experience to
Fallbrook National Bank.

I

Diamond Bar

9S90 Foothill Blvd.
S4SS Riverside Drive
1200 S. Diamond Bar Blvd.
(909)9117.0177
(909)591-3941
(909)861-9664
or page Paul al (909) 445-5584
or page lobn al (909) 445·3684

Oilier Olllca: Creodboe (!109) 338-1718, Bl"" Jay (!109) 337-8581
-FDIC
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James Robinson

Robinson joined City National
Bank following the merger of
Riverside National Bank into City
National last month. He serves as
executive v1ce pres1dent of the
bank 's Inland Empire Regwn and is
a member of the bank's executive
committee. Robinson previously
served as president of Riverside
National Bank.
As executive vice president,
Robinson is responsible for developing and servicing business customers in the Riverside and San
Bernardino areas. He has been a
resident of Riverside since 1979
and community involvements
include serving as chairman of the
Riverside Community Hospital
Foundation and membership on the
board of trustees of the University
of
California,
Riverside
Foundation.
Cathy Kirkley: Vice president and
manager, Business Bank of
California, Redlands. (909) 7927556.
Kirkley joined the Business
Bank of California's newest office
in Redlands. She has lived in that
community 15 years and brings a
wealth of experience in the financial services and mortgage mdustries to her new position.
John Fuller: Vice president and
manager, Business Bank of
California, Corona. (909) 7344110.
Fuller joined Business Bank of

California when the institution purchased h1s previous employer three
years ago. "The direction of this
bank is one I'm very proud of. A
new product line, a new name and a
contmued commitment to civic
involvement makes m; a community bank in the fine>! sense of the
word."

Bob
Nottingham:
Director,
Business Bank of California, San
Bernardino. (909) 824-7210.
Nottmgham was appomted as a
director of Business Bank of
California m December. A longtime resident of Redlands, and with
a history of strong civic involvement, he is invaluable in the bank's
efforts to expand and promote 1ts
new office in that community.
Patrick Norvall: Vice president of
corporate business development,
Business Bank of Califorma, San
Bernardino. (909) 792-7556.
Norvall is return1ng to
Business Bank of California as
vice president of corporate business development following an
early retirement in 1995. His
understanding of, and commitment to, the bank and Inland
Empire business runs deep;
Norvall realized shortly after his
option to retire early that he
missed interacting with the local
business community.
George E. Langley: President and
chief executive officer, Foothill
Independent Bank, Glendora. (818)
963-8551.
Langley
joined
Foothill
National
Bank,
Foothill
Independent 's predecessor, as a
cashier in 1976. Now president and
chief executive officer, his belief in
empowerment, community seiVice
and commitment to excellence is
the driving force behind the bank's
success. Under Langley's direction,
all Foothill Independent Bank
employees receive extensive training in what the bank refers to as
first-class customer seJVice and are
empowered to create new and innovative methods to enhance customer relationships.

colllinued on Page 30

continued from Page 3

concrete tilt-up buildings, but his
brochure printed in Chmese and
firm is erecting steel-framed buildmgs using lightweight concrete
Enghsh. The brochure also Cited
the results of a sp~ritual geographic
supports.
survey conducted by master geoSteel Dimensions President
mancer Zuo Banxian - "another
Roger Evans added that the walls
crucial element" in the site selecwould be of flexible latex-acrylic
WeatherAll stucco, VIrtually maintion process - wh1ch md1cates
" the project is a treasure land
tenance free and warranted for 20
blessed with great potentials of
years.
The
resulting
buildmgs,
Church sa1d, would be h1ghly
earthquake resistant and constructed at a cost savings of 12 percent to
15 percent for the owners, who
have already lined up several tenants for occupancy.
"There is speculation that sales
and mvestment m the project may
be brisk because of the July I
turnover of Hong Kong" to China,
said Adelanto's city engineer, Dee
~ Dorval, alluding to well-publicized
.,. conjectures that Hong Kong resi"!-""'":-;-::-.,.._,::--""-'--"-:,...'7'~ o dents have been trying to find
From left, Steel DimeiiSions Presidem
Roger Evans, Adelanto Mayor Tom
Thornburg and Da Zhong Hua
International Inc. General Manager Lam
Fong Ng break ground on $50 million
wholesale-retail project

wealth and fortune and meant to be
used, especially, by Chinese people
for commercial expan..,ions."
Adelanto
Mayor
Tom
Thornburg was asked why the city
- which had been fraught with
political turmoil - was successful
in bringing the project to fruition.
He replied: "I feel it's the spirit of
cooperation, extending ourselves
and understanding the requirements of the people of China."
Thornburg sa1d all city
employees and elected officials had
applied their "fullest efforts" during the past year to land the project.
"We've all worked toward this project regardless of any minor differences that may have come up."
Wu told the 200 or more who
were on hand for the ceremony many wearing red as a symbol of
good luck - that the project "is
being built at a lime when the
Chinese economy is expanding
rapidly. Let us wish the wholesale
town success and we 'II finish as
soon as possible."
The first building is expected to
open for business in April. Project
Manager Larry Church of Steel
Dimensions in Adelanto said architectural plans originally specified

conrinued on Page 34

Wilson Champions
Trade with China
Gov. Pete Wilson told members of the American Chamber
of Commerce in Beijing Jan. 27
that China should be extended
"Most Favored Nation" (MFN)
trading status despite concerns
over protecting domestic intellectual property rights.
"We know that free trade
works," Wilson said in his
address during the 16th day of a
scheduled 21-day Asian trade
mission. "For China to move forward, and for the markets of the
world to move with it, we must
extend to China the same opportunity to participate in the world
marketplace.
We know tbat
free markets and pluralistic culture are complementary in that
they draw strength from one
another."
However, Wilson urged contmued lobbying for protection of
California- and U.S.-produced
intellectual property rights from
piracy including software,
entertainment and high-technology products - which has been
a sticking point in MFN talks
with China.
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Inland Empire Television ... It's Been Here all the Time
by Joe Lyons
Much has been discussed, and
even written, about when the Inland
Empire will get ils own TV station.
The pity is, we have seven stations
and no one is paying attention including the stations, sometimes.
Without further ado, here are
our stations. You will notice they
are all ultra high frequency (UHF)
channels. In some markets, like
Fresno and even San Diego, UHF
channels are the big guns, carrying
the networks like NBC and Fox.
Channel IS (KSCI).It's called
"international"
programming,
which means mostly Asian-language shows. The station used to
have a San Bernardino office, but it
has moved to Westwood. City of
license is San Bernardino.
Channel 24 (KVCR). The
Public Broadcasting channel for the
Inland Empire, but too many local

people send the&r pledge money to
the one in Los Angeles instead.
Operated out of San Bernardino
Valley College and licensed to San
Bernardino.
Channel 30 (KZKI). Formerly
KAGL. it was operated by Dr. Gene
Scott m an office on ··o" Street m
San Bernardino.
The Federal Commumcatlons
Commission (FCC) pulled the
license and it is now owned and
operated by Paxson Communications, specializing in long-form
advertising, or infomercials.
It features "Inland Empire TV
News" every morning at 6:30, and
"Southern Exposure" on Fridays at
8:30 a.m. Facilities are '" Rancho
Cucamonga but it is still licensed to
San Bernardino.
Channel 40 (KTBN). Yes, the
Trinity Broadcasting Group of
Tustin, in Orange County, operates
this religious format station, but its
city of license is Fontana.
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Joe Lyons is the vice president of
Quinn-Lamb Media, the incomwg
president of the Inland Empire Ad
Club and the news anchor of
"Inland Empire TelevisiOn News."
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Of course, there are a lot of
local community access channels
on your cable system, but the list
above includes actual broadcast TV
stations, all licensed to serve the
909 area code - not Victor Valley,
the Palm Springs market or L.A.
KDOC, Channel 56, has its transmitter at the top of Haven Avenue
in Rancho Cucamonga, but it is
licensed to Anaheim.
Having shown you that, let me
tell you a legend of how the city of
Riverside almost got a big very
high frequency (VHF) channel.
Back in the 1940s, Old Bill
Gleason started radio station
KPRO, whose call letters stood for

"Keep Packing Riverside Oranges,"
or so I'm told.
When the FCC started issuing
TV licenses, he applied for and was
awarded Channel 4. Some time
later, the National Broadcastmg
Company (NBC) came to him and
said that they had channel 1, but
they thought that Channel 4 would
run better from their antenna site on
Mt. Wilson; if he had Channel 1, it
would look just fine from Box
Springs Mountain in Riverside.
So they traded. And then the
FCC announced that they were
eliminating Channel 1, because it
would interfere with other broadcast frequencies. NBC got Channel
4 and still has it today. And the
Inland Empire got zip for VHF-TV.
(By the way, Bill Gleason's son is
Gene Gleason, who does the morning news for Channel 7, KABC-TV
in L.A.)
Thus ends the story as I have
heard it.
Still, there are people out there
who think maybe they could get a
license for Channel 12. Maybe in
Redlands. But don't count on it.
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Channel 46 (KHSC). It's the
one right down on Interstate I 0. It
is the L.A affiliate for the Home
Shoppmg Network, now owned by
QVC and controlled by Barry
Dillar. City of license is Ontario.
Channel
52
(KVEA).
Telemundo, LA's big Spanish-language station, is located 10
Glendale but is licensed to the city
of Corona.
Channel 62 (KRCA). The
Riverside statiOn. It was going to
carry another channel of the Home
Shopping Network, but it is now
another international format station. Licensed to Riverside.
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Balance Sheet Nearsightedness Excludes the Value
of Future Customers
by Peta G. Penson
Tons of flip charts are plastered
to the walls. The crisp managers
who anrived three days ago to hammer out next year's business strategy are limp, but everyone agrees
that the new strategic vision is a
beauty and that it will surely make
a difference in surviving the shakeup forecast for the marketplace.
They also agree that this year's
food was better.
Bright-eyed, the managers
return to the office Monday morning to find the deadline for budgets
moved up to (gasp!) Friday. With
sweat beads popping out on harrowed foreheads, the managers
sweep everything off their desktops, pull out last year's spreadsheets, and get down to work. The
wonderful vision of work from last
week is forgotten.
It's easy to understand why
vision and values work is scoffed at
by many business leaders. Pretty
words on a page don't make sales,
cut production costs, open a new
foreign market, renegotiate a union
contract or convince a customer not
to stray. These accomplishments
take action, not vision statements.
But if a company is going to
sustain results long-term, its leaders must look at its "lag" indicators
- the historical records of revenues, profits and losses that is the
bible of investors - and "lead"
indicators, specific quantifiable
milestones that demonstrate the
organization is moving forward to a
goal identified as its vision.
That's the hypothesis of Dr.
David Norton, president of the
international
consulting
firm
Renaissance Solutions Inc., who
has co-authored a book on the need
for corporations to look backward
and forward as they prepare for the
future.
"Lag indicators tell you what
happened, not what needs to happen in the future:· Norton says.
''Business leaders need to build a

vision for the future and translate it
into actionable steps that every
department and individual can
understand and adopt in day-to-day
operations." It's the translation pan
that doesn't get done.
Norton recommends using
what he calls a "balanced scorecard" to sharpen your ideas about
what your business wants to do and
how it's going to do it. Visionary
strategy is converted into measurable operational terms and you
build a shared understanding
throughout the organization of
where the company is going, how
you are going to get there and what
everyone's accountability is for
achieving this.
Sounds straightforward and
logical, right? It's too bad that hardly anybody does it.
A survey of American corporations by Norton's firm found that
91 percent have a clear vision-mission statement. Although 71 percent of executive management
members understand the vision,
only 40 percent of middle managers expressed similar confidence
and a paltry 3 percent of line
employees said they knew the company's ultimate goal.
Norton's balanced scorecard
approach answers four questions
with lists of specific strategic
objectives and measures:
• How will we look to shareholders?
• How must I look to my customers?
• What internal processes must
I excel at?
• How must the organization
learn and improve?

If it is done well, a balanced
scorecard tells the story of your
strategy. You can see the relationships among skills training, crosssell ratios, customer retention and
revenue growth, for example.
Budgets, performance appraisals,
incentive compensation - every
aspect of your business is connect-

ed to long-term strategy, not just
making the numbers for the next
quarter.
Norton calls it "creating a strategy linkage from the board room to
the back room" where each business unit, department, team and
individual has a scorecard that is
consistent with the overarching
vision and strategy.
In a typical management system, this year's budget rules the
roost. Short-term, control-oriented
financial measures keep our eyes
downcast to make sure of our footing on the path immediately in front
of us.
We rarely look up to see what's
on the horizon or if we're headed in
the right direction.
If strategic vision is really
going to be translated into action
steps and reality, capital allocation
and discretionary program funding
- as well as annual operational
budgets must be divvied up
according to an analysis that pinpoints which drivers of success and
investments need to be funded in
order to achieve long-term strategy.
That would put a whole different spin on the spreadsheets so dili-

gently perused by managers just
back from the strategic vision session.
We know that our companies
have to change and improve to keep
up with a fiercely competitive marketplace. We know that two-thirds
of all re-engineering efforts achieve
marginal or no results. We know
that we are overly-focused on
short-term profits and on satisfying
the demands of today 's investors
without giving enough thought
about what our value will be to
tomorrow's customers.
Elegant mjssions and vision
statements can't do the job alone.
They must be translated into strategic operational plans which can be
communicated widely and measured succinctly.
It takes a whole new approach,
such as Dr. Norton's balanced
scorecard, to mobilize our organizations and march us toward enduring success.

Forecast brightens ...

national retailers are unlikely to end
anytime soon, so the potential
remains for more space returning to
the market - both anchor and inline.

continued from Page 18
option for many tenants. However,
land prices will pick up as the year
progresses, particularly for railserved parcels.
Retail Market
Prices are beginning to rise
sporadically in coastal areas, which
will renew the Inland Empire's
draw for households in search of
affordable housing. The longawaited turnaround will provide
some welcome relief to new and
expanding retailers caught up in the
competition for market share.
Vacancy rates should finally
begin to decrease, albeit very slowly. The battles among the major

Peta Penson, EdD, is a principal
with Human Factors Inc. in San
Rafael, an executive performance
consulting firm. She may be
reached at (415) 388-8000.

Investment Market
Office: The Inland Empire
market is rife with opportunities
for investors. Purchase prices are
35 percent below replacement cost.
Of special note is the Ontario airport submarket where the huge
Ontario Mills discount mall
opened late in 1996 and the airport
expansion will get underway in
1997.
Industrial: There were few
leased investment sales during
1996, but land sales improved for
both speculative and build-to-suit
projects.
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- - -WHO ' S WHO IN BANKIN G - - continued from Page 27
D. Lion Wiley: President and
chief executive officer of CVB
Financial Corp. and Citizens
Business Bank, Ontario. (909)
980-4030.
Until 1991, Wiley worked in
top executive positions with half a
dozen banks and trusrs in the
Midwest and California. He joined
Citizens Business Bank when it
was known as Chino Valley Bank
and has overseen its growth to a
23-branch bank with more than $1
billion in assets.
Wiley was named "Boss of the
Year" by the American Institute of
Banking and earned the silver
"CEO of the Year Award" from
Financial World Magazine. He
also received the "Merit Award"
for his top-ranking thesis on
economies of scale in banking at
Harvard University.

Larry M. Rinehart: Pres1dent
and chief executive officer, PFF
Bank & Trust, Pomona. (909) 6232323.
Age: 48. Education: Bachelor

of arts from the Umversity of La
Verne, 1973.
Rinehart transformed a traditional savings and loan into a fullservice community bank. He over-

sees all operations and planning for
PFF Bank & Trust, a $2.5 billion
bank.

concentration. Students who have
completed all lower division prerequisites could qualify to enroll in
the program which will be offered
entirely in Victorville.
Classes are scheduled during
evening hours in the Community
Room of Desert Community Bank,
12530 Hesperia Road, Victorville.
For information on the program,
contact the department of marketing at CSUSB by calling (909) 8805749.
The University of Redlands
Whitehead College will debut next

month a course of study for a bachelor of science degree in business
and management (BSBAM). It is
intended to focus on particular
skills Southern California business
leaders deem critical for organizational leadership for the next century and will feature three intensive
"integrated weekends" of group
seminars.
Information on the degree program, offered at a dozen of the university's campuses, may be
obtained by calling (909) 335-4056
or (909) 335-4060.
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Industry Clusters Forming to Enhance Regional Economic Development
by Dr. Steven M. Mintz

Business C ourse O fferings Expand
California State University at
San Bernardino (CSUSB) launched
a satellite campus for its School of
Business and Public Administration
10 Victorville, and the University of
Redlands announced the availability of a new business management
degree.
Last month, CSUSB in
cooperation with Victor Valley
College and Desert Community
Bank - began offering an undergraduate course of study leading to
a bachelor of arts degree in business
administration with a marketing
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An exciting initiative is in its
early development stages and its
possible impacts on future economic growth in the Inland Empire are
impressive. Participants at a meeting held Dec. 19 at The Gas
Company's office in Redlands discussed the role of higher education
in supporting industry ''clustering"
in the Inland Empire. It fo llowed
several preliminary meetings on the
topic and emphasized developing a
medical technology industry cluster
in the Inland Empire although support also exists to develop an environmental technology cluster.
A "cl uster" consists of an
industry, its main supplier and
buyer industries, and the various
private and public institutions
which provide support services that
are critical to the development of an
industry. Such support services
include venture capital, legal
advice, expertise to facilitate the
transfer of technology and facilities
necessary to engage in the research
and development of new products
and processes.
The concept is derived from a
University of California, San Diego
(UCSD) program called CONNECT, begun in 1985 to facilitate
the economic development of San
Diego . The program has been
instn1mental in nurturing technology companies
including
telecommunications, high technology and biotechnology concernsthat have become leaders in their
industries.
One reason for emphasizing
medical technologies in the Inland
Empire is the existence of products,
services and processes which are
knowledge-intensive and highwage paying. This seems to fit well
with the variety of resources that
exist in the universities of the
region, as well as fulfilling the need
to build a stronger regional economic base through developing
industries which can facilitate the
creation of wealth.
A second meeting was scheduled Jan. 23 and a medical technology conference is being planned for

the spring - tentatively set for
April 18 - to bring together a
broader range of businesses and
universities so that a plan of action
can be developed to pursue specific
cluster development needs.
One outcome of that conference is expected to be the formation of an "Inland Empire Council
of Industry Clusters." The council
will establish a forum for building a
sense of community in each cluster
area and facilitate establishing
agenda items for cluster committees.
Cluster participants include:
the Inland Empire Economic
Partnership (JEEP); the privatepublic Economic Development
Corporation of Riverside and San
Bernardino counties, represented
by Jim Gourley, JEEP vice-chairman and director of The Gas
Company; Jon Slater, chairman and
chief executive officer of Optivus
Technology, a high-technology
firm specializing in cancer treatment which is affiliated with Lorna
Linda University Medical Center;
the University of Californi a,
Riverside, represented by Michael
Beck, Office of New Initiatives and
Economic Development; John
Hus ing, a well-known regional
economist; and California State
University, San Bernardino, represented by Lee Hanson, associate
professor of management in the
School of Business and Public
Administration.
Hanson was responsible for
bringing together representatives of
a variety of higher education institutions to talk with the business
leaders about how universities can
support the development of industry clusters. The universities represented include: the California State
University,
Bernardino
San
California
(CSUSB);
State
Polytechnic University, Pomona;
Harvey Mudd College, one of the
Claremont Colleges; Lorna Linda
University; the University of
Redlands; and the University of
California, Riverside.
The universities will have a
major role to play in linking their
faculty's research and training

capabilities with cluster committees and member organizations.
Also, the universities can help clusters identify critical needs and
opportunities, cultivate membership, transfer knowledge and technology as appropriate, improve
interactions with regional governments and publicize clustering
efforts.
Officials at the School of
Business and Public Administration
at CSUSB expect to play a major
role in the effort to support industry
clustering as a way to promote eco-

nomic growth in the Inland Empire.
Entrepreneurs and organizations that are interested in helping
with or participating in industry
cluster development may contact
Brian Collins, president and chief
executive officer of JEEP, by calling (909) 890-l 090.

Steven Mintz is dean of the School
of
Business
and
Public
Admmistration at California State
University, San Bernardino. He
may be contacted by calling (909)
880-5700.

View the business report on ...

Inland Empire Television News
at 6:30 a.m. on KZKI ch 30
or on Comcast Cable at 6:30 p.m.
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MANAGER'S BOOKSHELF

Adjust Habits to Reach Goals
"Gee It Done! A Guide co
MotilJation, Determination and
Achievement," by Jan McMahan,
PhD; Avon Books; New York; NY;
1996; 213 Pages; $5.99.
There's an old Florida folk saying: ''When you're hip-deep in
'gators, it's hard to keep in mind
that your objective is to drain the
swamp." Dr. McMahan, a professor
of organizational studies at The
New School for Social Research in
New York City, offers an approach
that might tum thts saymg inside
out. Perhaps being hip-deep in
'gators means that you've achieved
the halfway point in reaching your
objective.
The foundation of McMahan's
book is that motivation, whether
externally or internally applied, is

the chief difference between people
who reach their goals and those,
who don't. He correctly points out
that simply wanting to reach them
isn't enough. First you have to
know what they are. Second, you
have to know where you are in relation to them. Finally, you have to
determine the most effective way of
getting to your objectives.
Although the author often
seems to be tilling an already wellplowed field, there are times when
he offers flashes of msight that cut
mto fallow ground.
Hts chapter called ''Why Do
We Succeed or Fail" IS in that category. He notes: ''Most of us are in
the habit of thinking a cenain way
about our successes and failures.
And frequently, we're not even
aware that it is a habit. If we think
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about it at all, we consider it simply
the normal, ordinary way to look at
the world. It doesn't occur to us
that this habit may be actively getting in our way. And we can't even
begin to change it until we know
what it is."
In other words, tf you fall mto
a habttual way of looking at situations - "I'm no good at that," or,
"Working stiffs like me don't get
promoted" - the problem ts your
habit ... and habits can be changed.
That's where the tried and true
advice about settmg goals and getting to them comes back into play.
If a bad habtt stands between you
and your goal, dump the habit.
McMahan admits that this simple
advice isn't easy to follow, but by
making this one change an interim
goal, it can become a bit easier.
Another excellent chapter is
called "Staying in for the Long
Haul." In it, the author points out
that there are lots of areas in life
where we actually have little or no
choice. A man can't choose to
become pregnant. You can't choose
where you are born. Even Einstein
didn't choose to be born an
Einstein.
McMahan notes, however,
"Too often we overlook areas
where we do have choice. We
assume that even there, we are controlled by outside factors - other
people, the economy, 'destiny.' The
result is that we don't do a good job
of deciding when we actually have
the power to do so. Then we complain to ourselves about feeling
bossed around."
If all this sounds like too much
optimism, McMahan reaches a
conclusion that may surprise you.

After quoting all a realist's reasons
why automobiles would never be
popular, he notes: "At the time, in
the short run, the realist would have
been right. Doing anything new
and different always involves risk.
You may have to put in a lot of
effon, over a long period of time
with no guarantees that your investment will ultimately pay off. And if
what you're trying to do is really
new, you can count on having to
deal with plenty of hecklers as
well."
It's a good thing for all of us
that Henry Ford didn't listen to the
naysayers. Neither did Bill Gates.
The author recommends one
solid piece of advice about goals.
Even though your ultimate goal
may be out of your reach now, p1ck
interim goals that are within your
grasp, and build on them.
Although the book is generally
well written, there are some unfortunate lapses into a lecturing style
that's more appropriate to the classroom. Also, there are quite a few
self-help charts and self-administered tests.
Although these clearly have
their place in jump staning your
reasons to get and stay motivated,
they become small way-stations
that interrupt the book's flow. I suspect that 's what the author had in
mind.
There are lots of traditional
thinking in "Get It Done!," but
there are also a few new approaches. If you want to make a positive
change in your life and your livelihood, for a price tag of six bucks
there are few less expensive ways.

-Henry Holtzman
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Citrus Plaza to Break Ground by Spring
by Gary Brodeur
The long-stalled 125-acre
Citrus Plaza retail project in
Redland's sphere of influence will
be ready for groundbreaking by
April, according to Majestic Realty
Co. project director Brook Morris
and senior partner David Wheeler,
both vtce presidents with the company.
Wheeler said in an interview that the planned first
phase of the retail "power center" and regional mall would
have been much funher along
if not for wrangles over water
and sewer service with nogrowth proponents in the city
of Redlands. The project's
final environmental impact report
was unanimously approved Jan. 9
by the San Bernardino County
board of supervisors. Approval
came 2 1/2 years after beginning
the entitlement process, Morris
said.
Although the project has been
criticized as being designed to
" inferior development standards"
because of its county location,
Morris said, "People forget the 16
months of planning with Redlands
city staff'' to develop the mall and

annex the propeny. He said the project design, as engineered to conform to Redlands plannmg requirements, remains intact.
Wheeler said, "We know the
county at large is gomg to love the
project." He said, "We are known as
very critical buyers, and as very
critical sellers," and that the project
should bt> as attractive to consumers
m the year 2010 as when 11 opens.

while it was in foreclosure. The project will be developed under the
East Valley Corridor specific plan.
Water and sewer serv1ces will be
paid for by the developer and operated by the special district.
Morris said stores should be

Privately-owned
Majestic
Realty Co. became known as
Southern California's largest industrial brokerage house with diversified real estate ponfolio holdings.
Among them, the City of Industrybased firm develops and operates
its own retail centers.
For Citrus Plaza, Wheeler said,
the firm invested $16 million to
purchase the agricultural tract west
of Spencer Drive between San
Bernardino and Lugonia avenues
- in County Service Area 70 -

square-foot mall.
Wheeler said Citrus Plaza tenants - including Target, Barnes &
Noble, Staples, Petco and a 22-screen
Edwards Cinema - will be pitched
to upscale shoppers in a market area
of one million residents from
Twentynine Palms to Interstate 15.
A study conducted by economist
Alfred Gobar indicates Citrus Plaza
will generate $3 million in new revenue and create more than 2, 700 jobs
during its anticipated three years of
construction.

Victorville Takes Lead
in SCIA Development
In a surprise decision, the
city of Victorville will assume
the lead in the development of
the former George Air Force
Base. During a Jan. 22 meeting,
the Victor Valley Economic
Development
Authority
(VVEDA) voted to gtve
Victorville complete authority
over the property - now called
Southern
California
International Airport (SCIA}removing VVEDA members
Apple Valley, Hesperia, and San
Bernardino County from any
decision making.
For more than four months,
VVEDA members wrestled to
put Victorville in the lead.
However, meetings resulted in
deadlocked issues and a discouraged committee. Chairman
Kathy Davis said the reorganization ultimately should mean a
more efficient effort and more
jobs at the base.
The settlement agreement
provides a repayment of
$350,000 to each departing
VVEDA member, panially reimbursing them for the money they
chipped in to get the agency running.

n
The 1,300-resident community
of Highgrove celebrated the grand
opening Jan. 11 of a new community center and adjacent fire station,
thanks to funding provided by
Riverside County's Economic
Development Agency (EDA).
Highgrove is situated in the
unincorporated
area
between
Riverside and Grand Terrace and is
divided by Interstate 15. Essential
services are provided through
County Service Area (CSA) 126.
The special district's chairman,

R.A. "Barney" Barnett, said that
until the 2,368-square-foot community center was completed, "We had
no place to call home for our community."
Also serving to replace a smaller fire station to the west, the new
building allowed for an increase of
one vehicle - a water tender was
added to the complement of two
Type I fire engines and a rescue
vehicle.
Engineer Jason Neuman said,
"The new building is two to three

times larger than the old one and
has a larger barracks, kitchen and
dining room."
Neuman said Riverside County
Fire Station 19 is manned seven
days a week, 24 hours per day by at
least twn paid firefighters, supplemented by up to 28 members of the
Highgrove Volunteer Fire Depanment.
The station is supervised by
Capt Larry Streutchen and paid
personnel are employees of the
California Depanment of Forestry

contracted to the county.
The project's 8.2-acre parcel
was purchased with $300,000 in
county redevelopment funds in July
1991. Just more than $1.5 million
in construction funds were allocated for the Highgrove Redevelopment
Area
project
in
December 1994, accordmg to
Development Spectahst Tina
Grotke of the Riverside County
EDA. She said the construction

continued on Page 34

FEBRUARY 1997

PAGE 34 • INlAND EMPIRE BUSINESS JOURNAL

Highgrove ...
Measure I Freeway
Projects Move Ahead
continued from Page 33

by Gary Moon
The San Bernardino Associated
Governments (SANBAG), in partnership with Caltrans, continues to
make good progress on the implementation of the major freeway projects mandated by Measure I, the
half-cent sales tax approved by
county voters in 1989.
The first Measure I project beginning in November I 994 was State Route 71, the Chino
Valley Freeway. The $200 million
freeway will provide six mixed-flow
lanes and TWO carpool lanes from the
Los Angeles County line to just
south of Soquel Canyon Road with four mixed-flow and TWO carpool lanes south to the Riverside
County Ime.
While Route 71 freeway construction is scheduled for completion in March 1998, SANBAG and
the California Department of
Transportation (Caltrans) have executed an "incentive plan" that may
see the freeway open to traffic
months earlier.
SANBAG and Caltrans recognize the inconvenience caused by
this major construction project and
have worked to develop adequate
detour routes to maintain traffic flow
while construction proceeds as
expeditiously as possible. They have
also worked to ensure the adequacy
of emergency access and to minimize local traffic impacts.
In the process, a number of permanent local improvements bridge widenings, signalization
improvements and local street construction - have been implemented. Completion of the Chino Valley
Freeway will improve motorist safety, relieve problems of local circulation and promote essential commercial development.
The
Interstate
I0
High
Occupancy Vehicle (HOY) widening is also moving forward with
construction to begin this summer.
The basic project is to add HOY
lanes from the Los Angeles County
line to 1-15, but many other

improvements

are

included.

Caltrans is funding a new median

barrier plus much-needed rehabilitation of the two outside lanes.
The city of Montclair is funding
reconstruction of the Central Avenue
interchange and the city of Ontario
is funding reconstruction of the
Mountain Avenue interchange.
These interchange projects
include arterial widening to provide
much-needed relief to local circulation . The city of Montclair has also
obtained an lntermodal Surface
Transportation
Efficiency Act
(ISTEA) Transportation Enhancement Activity (TEA) grant for art
walls and mher aesthetic enhancements. The cost of these improvements is slightly more than $100
million, with funding coming from
Measure I and other sources.
Caltrans, local jurisdictions and
members of the business community
are concerned about traffic impacts
from this essential construction.
Accordingly, the agencies involved
are working to shorten the construction schedule; they are developmg a
construction staging plan to minimize travel delays and a Traffic
Management Plan to provide further
mitigation.
The schedule has been compressed to about 22 months, and
SAN BAG has approved an incentive
program to shorten the schedule
even more. Despite the inevitable
inconveniences and delays associated with major construction, this project will effect major improvements
in freeway capacity, smoothness of
ride on outside lanes, aesthetiC
appearance and ease of circulation at
two critical freeway interchanges.
After years of almost insurmountable delays, the State Route
30 freeway is also on the fast-track
to construction. Funding issues in
Los Angeles County -which had
delayed project planning in San
Bernardino County - have been
resolved. Through savings elsewhere, and through other measures, SANBAG is now able to
provide Measure I funding for six
of the II Route 30 construction
segments. State and federal money
has long been programmed for the
seventh segment. Construction will

begin 1n !998 on the entire stretch
from the existing terminus in La
Verne to Sierra Avenue in the city of
Fontana.
SANBAG and Caltrans are committed to opening all funded segments to traffic by the year 2002.
Toward this end, both agencies continue to bolster their partnership,
working together to complete
design, acquire right of way and to
finalize remaining environmental
analyses.
With the support of Caltrans,
SAN BAG is also working to identify
a number of advance construction
projects. Consisting primarily of
bridges and sound walls, the intent is
to mimmize circulation impacts and
to soften the noise, dust and visual
impacts during construction.
Despite this tremendous
progress, much work remains to
complete Route 30 : Approximately 10 miles including
the maJOr interchange at 1-215
rema1n
unfunded.
and
Measure
commitments to
Route 30 may be exhausted.
Fortunately, the State Transportation Improvement Program
(STIP) will have new money in the
current cycle, enabling SANBAG to
program new projects for the first
time since 1992 - perhaps as much
as $150 million to $200 million. In
establishing its program, board
members will have to balance critical
transportation needs throughout the
valley as well as needs in the mountain-desert regions of the county.
Route 30 will unquestionably be
among the top priorities for new
funding.
Obviously, all of these projects are either on theu way to
completion or will soon start
construction, and SANBAG is
delivering on the promise of
Measure I - it's working!

Gary Moon is the director of
program management at San
Bernardino Associated Governments (SANBAG), the agency
responsible for county-wide
transportation planning in San
Bernardino County.

funds came in the form of $1 million in developer mitigation fees,
$150,000 m fire mitigation fees
and $360,000 in redevelopment
funds .
Grotke said the project used
less than the allocated amount and
that the remainder, identified as
EDA funds, would be retained by
the agency.
The community building at
459 Center St. sports a stage, a full
kitchen and new tables and chairs,
Barnett said. It 1s available for
large-group use by calling the CSA
126 chairman for reservations at
(909) 783-7938.

- Gary Brodeur

Wholesale town ...
continued from Page 27
attractive investments outside mainland China prior to reunification.
Adelanto City Manager Mike
Sakamoto said the city will make
Improvements to Air Base and
Adelanto roads to accommodate
anticipated increases in vehicular
traffic which may be generated by
the project.
Former councilman and real
estate broker Ernest "Ernie" Scott
was one of those Adelanto officials
who made a reciprocal business
trip to Guangzhou in mid-1996. He
said the project will "reverse the
momentum" of depressed industrial growth in the Victor Valley area
and spark sales in the residential
sector.

Scott sa1d, "This is going to
work not just for Adelanto, but for
the whole Victor Valley."
City Manager Jim Cox of
neighboring Victorville said his
staff had not reviewed financial
impact projections for the project,
but, he said: "We are extremely
pleased that a development is
underway in the area that will produce jobs. We know without a
doubt this will create income, new
jobs for the area and everyone will
benefit."
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Inland Empire People

Former City Manager Masters Redevelopment
William Bopf is most often
mentioned as executive director of
the Inland Valley Economic
Development Agency (IVDA), the
joint powers authority charged with
the redevelopment of nearly 700
non-airport acres at San Bernardino
International Airport. But if Bopf
was the best choice for filling that
high-profile position at the former
Norton Air Force Base property in
August 1992, it was because of his
extensive and diverse experience in
management,
education,
city
defense industry contracting, real
estate development and community
activities.
A graduate of Michigan State
University's School of Social
Sciences, and having attended
University of Wisconsin School of
Law, Bop[ served as city manager
of two cities in Michigan- Mason
and Holland - and TWO cities in

California - Napa and Tustin. He
earned a master of science degree
in public administration from the
University of Southern California
and studied additional courses in
law at Pacific Coast University
School of Law.
Bopf has taught courses in
municipal finance, municipal incorporation, collective bargaining and
civics courses at colleges and uniMichigan
and
versities
in
California. He worked as a senior
contract administrator and supervisor for North American Aviation
and Douglas Aircraft Co.
A licensed real estate broker,
the Fallbrook resident has served
for more than two years as vice
president of Bedford Properties purchaser of 28,000 acres from
Kaiser Development Co. in Rancho
Cucamonga - and as a consultant
for new community incorporation,
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economic development corporations and private-public cogeneration opportunities.
Since leading redevelopment
efforts at IVDA, Bopf and the
agency have created at least 1,800
new jobs since March !994 in
mixed-use development, with a target to replace and exceed the
10,000 military and related jobs
lost during base closure. Bopf has
attempted to create "a staff that is
well-trained, innovative and very
aggressive in creating new employment and capturing grant funds."
As executive director of IVDA,
Bopf is responsible for the administration's budget - based on an

annual tax increment of $2 million
on the sale of $40 million worth of
short-term tax increment notes obtaining federal grants, developing the agency's master plan over
its 15,000-acre redevelopment district, implementing infrastructure
replacements and seeking tenants.
Bopf has published four professional articles on base closure,
leasing and economic development
conveyances. He is a member of the
Urban Land Institute and has
served as a member of numerous
professional and community boards
of directors and as president of the
Temecula Valley Chamber of
Commerce.

Cargo Conference, Expo
to Bring Rivals Together
Major cargo corporations have
joined forces to showcase the
Inland Empire as an international
cargo hub. That cooperation is
spearheading the first Inland
Empire
International
Cargo
Conference and Expo, slated for
March 10 to 12 at the Ontario
Airport Marriott Hotel.
"The Inland Empire is a cargo
gateway to Southern California,"
said Dennis Watson, Ontario
International Airport's public relations manager. "We need to make
the rest of the country aware that
we are an alternative to LAX (Los
Angeles International Airport)."
More than a year ago, a Blue
Ribbon Cargo Committee of Inland
Empire cargo professionals was
formed to act as a conduit between
the cargo industry and the Inland
Empire. When a decision was made
to take action, the committee "got
the blessing from LAX and pursued
the expo," Watson said.
Even major competitors like
Uni ted Parcel Service and Federal
Express have put aside their rivalry
to make the expo a success.
Oscar Sepulveda II of United
Parcel Service has actively participated on the steering committee.
"We want to get anybody involved

in cargo in the Inland Empire" to
attend the expo, he said. "We want
airlines, railroads, trucking companies- any business that is interested in moving cargo from Ontario."
Ontario International Airport
(ONT) last year broke recorc:b in
cargo export, said Watson.
According to a study done in the
mid-!980s, one ton of cargo was
worth $600. In 1996, more than
437,139 tons of cargo went through
the ONT system. That was a direct
cargo impact of more than $262
million.
"We already have the infrastructure in place and [the airport
is] perfectly designed for the efficient movement of goods," Watson
said. "We are the closest major airport to the Pacific Rim, excluding
Los Angeles."
Booth spaces and sponsorships
for the expo were available at press
time. The cargo conference is
scheduled from 8 a.m. to 5 p.m. the
first TWo days, and from 8 a.m. to
12 p.m. on the concluding
Wednesday. For more information,
contact Nanci Hawley at the
Ontario Chamber of Commerce by
calling (909) 984-2458.

-Rebecca Jo James
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by Maribel F. Ahumada
General Dynamics site
The city of Pomona is finalizing its efforts to acquire and redevelop
the
former
General
Dynamics property on West
Mission Boulevard. Pending cenification of the completed environmental remediation activitie~ by the
stale of California's Depanmenl of
Toxic Substances control, the city
expects to close escrow on the
propeny early this year. In the
meantime, city staff are completing
the necessary pre-acquisition activities with federal and state agencies.
In order to market the development of the former General
Dynamics site internationally, the
city released a request for quotation-request
for
proposal
(RFQ/RFP) which described the
facility, including detailed specifications, an aerial view of the site
and an area map delineating more
than 1.8 million square feet of
buildings.
The General Dynamics marketing campaign included advenising
in regional and national publications such as the Wall Street
Joumal, Los Angeles Times and
Business Facilities magazine.
The Pomona city council is
reviewing final proposals from
developers and potential tenant
which responded to the nation-wide
marketing eiTon. The enthusiastic
response to this development
opponunity will allow the city of
Pomona to formulate the best reuse
scenario and development plan for
the site.
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Pomona Builds Steam for its Commercial Projects
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Ranch Plaza and Marketplace
The momentum to complete
the development of the 72-acre
Pomona Ranch Plaza continues,
where the two major tenants are
Wal-Mart and HomeBase. The site
can accommodate an estimated
additional 250,000 square feet of
retail area. Anticipated tenants are
fast-food restaurants, full-service
restaurants and other retail users.
The city of Pomona ts also pursuing the completion of the
Pomona Marketplace, where there
is an existing Toys R Us, Circuit

City and a Texaco Superstation
comprising 88,256 square feel of
retail space. The site is 22.93 acres
in size and can accommodate an
additional 163,535 square feel of
retail area.

Garey Plaza revitalization
The planning division is working closely with Smart & Final Iris
Stores, Sav-On Drugs and the property owner to bring a much needed
revitalization to Garey Plaza. The
plaza is located at the htghly visible
intersection of Garey Avenue and
Willow Street, directly across the
street from Pomona Valley Hospital
Medical Center. The revitalization
project consists of a 19,500-squarefooi Smart & Final Iris store to be
relocated from its current location
on Monterey Avenue. The project is
tentatively scheduled for planning
commission review in early 1997.
Staff members are working
diligently with the developer in
order to construct an aesthetically
well-designed project.
Although final design of the
project is still being refined, the
development will incorporate a
contemporary style of architecture
with ample amounls of landscaping
in the parking area which will significantly enhance the property and
the surrounding neighborhood.
Other benefits of the development
include new jobs for Pomona residents and an increase in sales tax
revenue.

Mission Corridor improvement
The city of Pomona has selected a consultant team, and awarded
a contract to begin on phase one of
the Mission Corridor Improvement
Project: the consullant team will
work with city staff on pre-design,
project preparation, preliminary
design and project budget confirmation.
The Mission Corridor Master
Plan identifies improvements to
Mission Boulevard, including the
repair and-or installation of curbs
and sidewalks and improving lightmg and landscaping.
Two additional goals are: Io
make Mission Boulevard an economically viable corridor by beautifying the area to maintain existing

business and attract new businesses
and ~hoppers; and to create a corndar which is pedestrian friend! y by
providing a pleasant and safe environment.
A
Facade
I mprovemenl
Program is also being considered. as
well as the development of vacant
and-or underutilized properties.
The public relations effort Io
involve the community in the
design process began 111 midJanuary.
Business and property owners
allended project workshops to
review the Draft Mission Corridor

Master Plan and to give input in
order to refine final designs
The consultant team opened a
proJeCt office at 540 S. Locust St.
where information on the progress
of the project is available.
The office ts open Tuesdays
and Thursdays, II a.m. Io 5 p.m
There is also a project hotltne for
leaving questions, comments or
concerns: (909) 622-6514

Maribel Ahumada is a bus1ness
development specialist wah the city
of Pomona's Econom1c Developmefll Department.

FOCUS
with

SOUTHERN CALIFORNIA FOCUS
KCKC-AM 1350
Monday through Friday, 7:05 p.m. or followtng Mtghty Ducks hockey

"7 DAYS FREE SERVICE"
• MAP Messaging Service identifies your company as your
own receptionist would .
• 24-hour live service, 365 days a year.
• Recieve a full detailed message within seconds.
• You will never again have
to call your office, voice-mail,
or answering service for
your messages.
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change. Critical to forgmg lhese
partnerships is to send to the investment community the clear message
that the city IS pro-business and
pro-quality. This means !hal government processes must be streamlined and be reasonable so that
investors who respect the community and its values can open their
downtown businesses as quickly as
possible.
The development framework
emphasizes the need for including
a broad mixture of uses to be
appropriately placed within defined
development districts in downtown.
These districls include specialty
retail, convenience retail, office,
education, transportation, government and housing.
The course of action recommends public space and private
property physical improvements,

business retention and recruitment.
safety enhancement, parking and
traffic improvements, comprehensive marketing and a demonstration
project lo set the tone.
The Downtown Revitalization
Cilizens Commiuee (DRCC) was
formed by the city council in March
J 996 and consists of the Downtown
Ontario Business and Professional
Associalion, Ontario Chamber of
Commerce,
United
Hispanic
Chamber of Commerce, Ontario
Redevelopment Agency and five
city council-appointed members of
the downtown community.
The committee is charged with
fostering cooperation among
downtown Ontario major stakeholders and serves as the voice of
the downtown community for making recommendations to policy
makers.

Alameda Corridor

Principal

Design

Orange

CA 92868

_I.,_AIA_

Ontario and HyeuPa!ma Inc. The
goal of that project has been lo conduel a market analysis which will
serve as a basis for developing an
economic enhancement strategy for
revitalizing downtown Ontario;
developing such action plans is a
specially of HyetiPalma, a nationally-known consulting firm .
The resulting document, entitled "Downtown Ontario Economic
Enhancement
Stralegy
1997:
Ontario's Historic Multi-Cultural
Village," includes the establishmenl
of three sets of recommended
strategies: a sel of guiding principles to shape the overall downtown
enhancement effort; a development
framework to manage the future
growth of downtown; and a course
of action for creating a unique
sense of place for downtown
Ontario.
The guiding principles stress
lhe importance of forming partnerships among downtown Ontario's
various constituents to effect
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A series of meetings were held
from Seplember 1996 unlil last
month to engage members of the
Ontario community in defining a
shared, preferred vision of what
downtown Onlario should look like
in lhe year 2002. Participants
agreed that il should become a
multi-cullural village and "a place
of beauty that citizens are proud
of." They envision a dynamic,
unique, multi-dimensional downtown that would attract residents
and tourists by offering entertainment, specialty shops, arts. music,
live theater and museums - all
linked by a common theme which
ties Ontario's rich heritage with its
promising future.
Defining lhe shared vision for
downtown Ontario is part of a comprehensive project jointly completed by the Downlown Revitalization
Citizens
Committee,
Ontario
Redevelopment Agency, the city of
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Downtown Ontario Po~ed to Become Multi-cultural Village
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Region to Benefit
from Loan Signing
The signmg of the Alameda
Corridor Projecl loan agreement
Jan. 17 in Washington, D.C. will
nol only "allow us lo develop new
opportunities in new markets," said
Rep. Jay Kim, R-Ontario, "but il
also improves our local economy
and provides lhousands of jobs for
residents of our district and the
slate of California."
Kim was present at the ceremony which set out the terms of a federal $400 million loan to improve
an existing road syslem into San
Pedro Bay and to link several intermodal rail yards, including facilities in San Bernardino County, to
the ports of Long Beach and Los
Angeles.
The project is designed to consolidate 90 miles of rail operations

into a single dedicaled 20-mile,
high-capacity and high-speed rail
corridor along Alameda Slreet.
Kim, chairman of Congress'
public building and economic
development subcommittee, said,
"The Alameda Corridor will be the
latest in a network of transportation
systems that will help develop the
Inland Valley into a major inland
port. Trade and commerce from
around the world will come
through the Inland Valley as never
before, through our airport and
over our rails and highways."
A news release provided by
Kim 's office indicated the project
would yield about "700,000 new
local jobs by 2010. In addition,
10,000 local construction jobs will
be created."
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San Bernardino Reworks Downtown for Pedestrian Revival
by Sue Morales

In

July
1992, the San
Bernardino
Community
Development
Commission
approved a Downtown Urban Plan
and revised it March 6, 1995. The
plan looks holistically at the economic and social factors of downtown and serves as the "blueprint"
for development activities in the
city's central business district.
The adoption of the downtown
plan reinforces San Bernardino's
commitment to rebuilding and creating a vital downtown core. lt is
designed to implement shan- and
long-term proJects to retain and
attract downtown businesses,-provide entertainment and encourage
pedestrian activity.
Sao Bernardino Stadium
The San Bernardino Economic
Development Agency (EDA) completed construction of a 5,000-seat

multi-use facility last August.
Located in the Central City South
area, the project was completed at a
construction cost of approximately
$11.8 million dollars. Principally a
stadium, it serves as home to San
Bernardino's Single-A, Dodgeraffiliated Stampede Baseball Club,
as well as a venue for other recreational events.
The Superblock project
The "Superblock" development
is meant to focus governmental
agencies at the core of San
Bernardino's central business district. The Superblock will be a complement of high-quality office
buildings with retail facilities and
restaurants at street level which
lend themselves to a friendly pedestrian environment.
The project area IS defined as
one city block bordered by "E"
Street on the west, "D" Street on
the east, Fourth Street on the south

"1HAN\(
'YOU FOR
HOLDING"

. ·.hello?

Your company may not leave callers 'on-hoi~' this long ..... .
But AQ.Y~ 'on-hold' can seem like an etenuty, unless you
provide them with valyable infoanatjoo that can help them
make infon:r;ed decisions about doing bus111ess with your
company.

Creative JI.tufio :Marf:.?ting
1-800-747-2562

':He!ping peopu cTUiu a 6etur future'

and Fifth Street to the nonh.
The agency executed a memorandum of understanding with the
State of California to develop a 12story California Depanment of
Transponation (Caltrans) tower, an
above-ground 925-space parking
garage and a highly landscaped
urban plaza. Construction is underway on the 346,000-square-foot
facility - the first phase of the
Superblock - wh1ch is scheduled
for completion by September.
Urban streetscaping improves

circulation
Court Street Square is a
$500,000 public proJeCt located on
the southeast comer of Court and
""E"' streets. The square hosts weekmght concerts, an annual jazz festival, car shows and cruises and children's event~. Court Street Square
offers downtown visitors the opportunity to mingle and to enjoy live
music, ethmc foods and special
activities in a bright and inviting
public atmosphere. The square
includes a covered concert shell,
seating areas and a vine-covered
trellis.
As pan of the ongoing downtown streetscape plan, decorative
pavmg, new trees and grates,
guards and ornamental waste receptacles were installed along the
downtown arterial and interior
streets. Historic street lamps were
also installed throughout the area
and promotional banners ny overhead to lend a festive atmosphere to
downtown.
As the existing streetscape plan
is expanded, the narrowing of
streets, the widening of sidewalks,
the change to diagonal parkmg and
special street paving treatments will
help generate increased pedestrian
Circulation.
Following a successful sixmonth trial period of diagonal
parking, implementation of permanent improvements have been
completed on Court Street
between "D" and "E" streets. The
purpose of diagonal parking is to
encourage a more pedestrianfriendly environment by developing a better balance between
pedestrians and vehicles.

Reviving performing arts and

more
The EDA purchased the historic California Theater from the
San Bernardino Civic Light Opera
Association. The theater is a
32,843-square-foot performing ans
facility which was originally constructed in 1928. It seats a total of
1,763 patrons. The agency is
responsible for the refurbishment
underway and eventual operation of
the theater.
The agency is finalizing negotiations with a developer and theater
operator to build a multi-screen cinema complex in downtown San
Bernardino. The project will consist of approximately 20 to 24
movie screens with ancillary retail
and restaurant uses. Upon completion, the building will contain
approximately 80,000 square feet
of improvements at an estimated
value of $15 million dollars.
Through its Main Street
Depanment, the EDA is proceedmg
to conven a block of abandoned,
boarded-up buildings into a campus
environment, or colony, for artsrelated activities. At the same time,
major streetscape improvements
are underway, including installation
of historic lamp standards and other
landscaping improvements.
A facelift for Harris'
Harris Company, an anchor
tenant within Carousel Mall,
recently acquired its flagship buildmg with the assistance of the
Economic Development Agency
through a U.S. Housing and Urban
Development (HUD) Section 108
Loan and that agency's Economic
Development Initiative {EDI) grant.
A condition of the agreement was
the $1 million renovation of the
store's interior and its exterior
facade. Interior work is complete
and exterior work is nearing completion.
Upgrading public agency quarters
In an effon to assist the County
of San Bernardino Law Library to
relocate into a new home, the

continued on Page 42
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Inland Empire Joins Southern California Re;~~;;;•
by Carbene Anderson

The Inland Empire is mid-way
through its transition from a rural
agricultural economy to a well-balanced urban economy. It is very
competitively positioned, with an
ample supply of affordable land
housing and labor.
'
The two-county region has a
large industrial inventory base of
more than 158 million square feet.
The fact that vacancy stands at
under 8 percent in a market this
size is significant, a clear indicator
of the region 's overall strength.
More than 3 million square feet
of new space is under construction
throughout the Inland Empire,
more than half of which is .speculative. Most of the new development
is occurring in the western submarkets and comprises facilities of
100,000 square feet and larger.
Space is being leased or purchased almost as fast as it is being
built. During 1996, total net
absorption in the Inland Empire
totaled approximately 13 million
square feet, 5 million of which
occurred in buildings with at least
100,000 square feet.
In the pastoral Mira Lorna area,
Price-Costco is starting what is certain to be the first wave in a new
tide of industrial development. The
company closed its largest land
acquisition in history, a 122-acre
site that was purchased for $8.8
million. This transaction has
sparked a flurry of land acquisitions by other firms, all of which is
slated for industrial development.
The Inland Empire's 12-million-square-foot office market is
tiny by comparison to its industrial
counterpan. With overall vacancy
at nearly 25 percent, the Inland
Empire has yet to realize an upturn
in lease rates. The one exception is
Class A product, where vacancy
rates have slipped below 10 percent
and rental rates have topped $1.70
per square foot in more desirable
markets, such as Ontario. This is
impacting tenants who stepped up
to Class A during the recession and
now face lease renewals at substantially higher rates.
Rental rates for Class B space
in the Inland Empire range from $1

to $1 .25 in most submarkets, with
the exception again being Ontario
where rates average $1.40 per
square foot.
Short-term transactions comprise the majority of Inland Empire
office leasing activity. Price is the
primary consideration of most tenants today, followed by parkmg
availability and image.
Continuing industrial expan-

presrdent with John Burnham &
Co. • ONCOR International's
Inland Empire operations. John
Burnham & Co. provides a complete range of services including
commercial real estale brokerage
and leasing, real estate and asset
management, real estate firumcial
services, constnlction management,
corporate consulting and advisory
services.

s ion will generate greater demand
for support services and this will
ultimately spur renewed mterest in
office product by late 1997. While
there is plenty of office space in the
region to meet immediate require·
ments, the Inland Empire will likely face a supply shortage in late
1998.

Carliene Anderson is a senior vice
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Riverside's Revitalization Strategy Emphasizes Mixed-use,
Transit Convenience
by Jan DaviSon
Easily the most exciting and
far-reaching
project of the
Riverside Redevelopment Agency
is now being implemented - the
Mission Village project, a comprehensive plan to revitalize key residential and commercial areas in
Riverside's
downtown.
Encompassing diverse projects
stretching from Hiawatha Place on
the north down through the Central
Business District and south to Pine
Center, the Mission Village
Revitalization Strategy will bring
more housing, shopping and entertainment opp:>rtunities to the area.
Some of the anticipated projects include mixed-use - commercial and residential - developments, a new downtown Jax Apple
Supermarket and new and rehabilitated retail and residential structures.
The historic Fox Theater will
become the cornerstone for a new
entertainment complex. With a new
anti-loitering design, White Park
will once again be a welcome green
oasis in this urban center, surrounded by brownstone and garden townhouses in a neighborly setting.
Enhanced transportation connections w•ll service all of these areas.
This renaissance of the residential areas surrounding the
Central Business District and the
development of more than 400 new
single-family home ownership
opportunities in this concentrated
area will provide both the demographic and physical changes necessary to support and encourage
further commercial development.
As the region's historic urban
center, Rtverside is staking its claim
as the justice center of the Inland
Empire. Continuing the tradition of
judicial dignity set forth by the historic Riverside County Courthouse,
the agency is helping build a new
home for a U.S. Bankruptcy Court,
to be completed in April 1997, as
well as worldng in cooperation with
the county to develop new facilities
for the Family Law Court by
January 1998.

These two facilities combined
will bring with them in excess of
215 jobs and will serve as a major
catalyst for other office development. In addition, a State Court of
Appeals building is on the drawing
board and a U.S. District Court is
in the offing.
The Riverside Marketplace a project started in the early 1990s
adjacent to the Central Business
District on the easterly side of the
Route 91 freeway - continues to
offer new retail, entertainment and
dining opportunities to Riverside
residents and visitors. This 52-acre
mixed-use redevelopment project
is now anracting major tenants to
complement its theaters and restaurants.
The latest arrival is a 30,000square-foot Office Max store. To
follow will be the revitalization of
two historic structures, the Union
Pacific Depot and the Freeland
Tractor building at Mission Inn
Avenue and Vine Street. They will
become available as commercial,
retail and office space. An additional new 6,000-square-foot office
building will become the Riverside
office of Lee and Associates
Commercial Real Estate Services
Inc.
The Old Spaghetti Factory
management chose to locate a
restaurant in an historic packing
house, and the historically-themed
Orange Blossom Express trolley
links the Marketplace to downtown's Mission Inn District, the
Justice Center, the Mission Village
Zone and the University of
California.
There are exciting times
ahead as projects currently in the
implementation stage come to
fruition and opportunities for
additional
projects
emerge.
Beginning with the reopening of
the Historic Mission Inn in 1992,
there has been tremendous
progress made toward the renovation of downtown.
If you have not made a trip to
downtown Riverside recently, you
should definitely mark your calendar for the weekend of April 19

and 20 when the third annual
Orange Blossom Festival is held.
This festival brings thousands of
people downtown for this actionpacked event that celebrates the
citrus heritage of Riverside while
offering entertainment, activities
and food for the entire family.
However, there is much left to
be done if downtown Riverside is
to realize its full potential. The
opportunities in the future are
coupled with challenges as the
Redevelopment Agency and other
organizations committed to the
success of downtown - such as

Riverside
Downtown
the
Association, the Greater Riverside
Chambers of Commerce and. the
Riverside Arts Foundation - continue to find ways to accomplish
more as available funding sources
become scarce.
In this time of budgetary belt
tightening, collective efforts are
being made to ensure that the synergy of downtown Riverside's
revitalization continues.
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continued from Page 40
Economic Development Agency
acquired the 26,000-square-foot
former Security Pacific Bank building at 402 N. "D" St. The agency
acqUired the property for $690,000
- $1 million, less the $310,000
cost of asbestos remediation.
Before escrow closed, officials
of the law library signed a disposition and development agreement
requiring the library authorities to
pay EDA $600,000 for the building
and land necessary to expand the
former bank bu1lding by 5,000
square feet. The Economic
Development Agency contributed
$400,000 toward the acquisition,
including the cost of asbestos
abatement, and is left with the parking area.
The San Bernardino Police
Department is headquartered in a
new two-story, $15 million dollar
facility consisting of approximately
80,000 square feet. The police station is located at the northwest corner of Seventh and "D" streets. The
facility was constructed by the
Economic Development Agency in
October 1995.

Renovating transit facilities
The city of San Bernardino and
San
Bernardino
Associated

parking lot.
The depot project is part and
parcel to the existing and
expanding Metrolink station.
EDA is in the process of developing
a new streetscape along Third
Street to include new street furniture, decorative lighting, landscap·
ing and entrance monuments.
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Sue Morales is assistant to the
administrator
of
the
San
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Economic
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Governments (SANBAG) have
been awarded a $1.2 million federal
!ntermodal
Surface
Transportation Efficiency Act
(ISTEA) grant to begin restoration
of the Santa Fe depot on Third
Street. Although the grant is not
enough to completely restore or
renovate the building, the money is
sufficient to bring the building up to
code, replace the roof and help with
asbestos remediation.
The depot current! y houses
Amtrak, which need.s to move into
temporary quarters while the
restoration takes place. It is proposed that Amtrak could temporarily move into the museum structure
that is being designed by the
Historical Train Society. That structure would be located immediately
adjacent to the depot in the eastern
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While the volume of new foreclosure filings has declined in
recent months, many lenders are
still experiencing a significant
number of defaults in their real
estate loans. In most foreclosures
the lender ends up acquiring the
property at the foreclosure sale and
does not recover the full amount of
its loan on the subsequent sale of
the property. This is particularly
true when considering the lender's
cost of holding and selling the
property.
Given the right circumstances,
many lenders are willing to consider loan workouts as an alternative
to foreclosure. A few of the common loan workouts are a reduction
in interest rate with a corresponding reduction in payments, a
change in the loan payment structure - such as reduced payments
or interest only payments for a
period of time - and for shortterm or balloon loans, which
exlend the loan or change the loan
amorttzation schedule.
From a lender's perspeclive,
the key to !his process is that the
borrower must have a reasonable
chance of recovering from finan-

cial difficulties and returning the
loan to good standing. If !he borrower is ultimately not going to be
able to repay the loan, it makes little sense for !he lender to delay the
inevitable foreclosure.
A borrower facmg a default
under his loan should nolify
lenders as soon as possible and be
prepared to document his or her
financial circumstances or hardship- The borrower should determine how much of a monthly payment he is able to make and be prepared to provide lenders with a
budget outlining monlhly income
and expenses to justify this
reduced payment.
It is important thai the borrower be realistic in determining the
amount of monthly payments he or
she is able to make since the borrower will only frustrate the lender
by making promises he is unable to
keep. The borrower should also
outline how he expects to recover
from his current financial circumstances. Remember, the lender's
goal m a loan workout is to provide
the borrower with time to recover
from the circumstances and return
the loan to good standmg.
A borrower approaching a
lender for a loan workout should

Ml<llotiD.VRegionaiM>n>ger

12,000,000
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Loan Workouts: A Possible Alternative to Foreclosure
by Michael Lewin
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Survey: Riverside County Home Values Are Affordable
An annual survey of home
markets across the cou ntry.
prices ranks Oklahoma City as the
Anchorage, Alaska came in as
most affordable and Beverly Hills
"America's most average priced
as the mosl expensive among U.S.
market."
residential markets. Prices of comSelected comparisons follow.
parable homes in the two cities differ by $667,000.
-Gary Brodeur
Riverside was I isted
with an index value of
MARKET
AVERAGE INDEX
80 and Palm Springs
SALES PRICE
Oklahoma Ci!y, Okl.
with an 86 on Coldwell
$99,333
48
Dallas, Texas
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70
Banker's " Home Price
Los Vegas, Nev.
152,475
74
Comparison
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Palm Springs, Calif.
176,250
80
released last month.
Atlanta, Ga.
171,475
83
Current market valRiverside, Calif.
164,400
86
ues in one area may be
Phoenix, Ariz.
200,750
98
multiplied by the index
Anchorage, Alask.a
206,275
100
number to determine
Minneapolis, Minn.
206,800
100
what it would cost to
San Diego, Calif.
223,166
108
buy a similar property in
Irvine, Calif.
253,333
123
another area.
Hudson River Valley, N.Y. 349,350
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Replacement value
Honolulu, Hawaii
430,000
209
indexes were calculated
Cbicago/Unoolo Pork, lit. 450,000
219
for similar homes in
Beverly Hills, Calif.
766,250
372
nearly 300 residential

be prepared to be equally patient
and politely persistent.
Lenders in general do not want
to encourage requests from borrowers to modify their loans. In
fact, some lenders have adopted a
policy of not discussing loan workouts until the loan is several
months in defaull.
By requiring a default which will result in damage to the
borrower's credit rating - these
lenders are forcing borrowers to
explore all other alternatives before
seeking a concession from their
lender.
A borrower facing a required
default period should still notify
the lender in writing as soon as
possible of financial difficullies
and the amounl of payments he is
capable of making each month.
This letter will at least establish a
beginning point for later discussions.
In approaching a loan workout,
some lenders require the borrower

to sign a pre-negotiation letter or
agreement. Lenders use such documents to establish the facts of !he
situation, including the existing
defaults, and to clearly indicate
that no loan modification exists
until final documents are executed.
A borrower receiving such a letter
should be careful not to waive any
substantive rights, particularly any
protection against personal liability
for the loan afforded by Seclions
580{b), 580(d) and 726 of !he Code
of Civil Procedure.
Finally, there are some circumstances under which a loan modification can result in taxable income.
A borrower approaching a loan
workout should consult with a tax
lawyer or accountant about any
possible tax consequences.

Michael Lewin is an attorney
with Mirau, Edwards, Cannon,
Harter & Lewin. The law firm has
offices in San Bernardino and
Redlands.

Residential Real Estate Is Victim
of Long-term Investment Pressures
by Sanford R. Goodkin
The residential market is the
great disappointment in the real
estate sector. It has never been the
darling of Wall Street and is considered the "great eccentric" by financial institutions.
The residential real estate market has changed a great deal:
because home prices have shown
little appreciation in !he 1990s,
buyers' molivations have changed.
Rentals have become popular and
the inveslment lure of for-sale
housing has dimmed.
The Inland Empire has more
charm in attracting new jobs
because its land is less expensive, it
has a large labor pool and it is one
of the few markets that can compete with Las Vegas and Phoenix the two growth giants of the West.
The region shows one of the best
job growths in the state, but only
about 53 percent of the growth of
Las Vegas and 30 percent of
Phoenix.
I consider that !he Soulhem
California market will continue its

decent job and commercial recovery rate bul will still lag behind
expectations in terms of new home
sales. This continues a very slow,
painful recovery which is far less
than !hat of sister states in !he very
dynamic West and Mountain
regions.
We will continue our structural
change as demographics, immigration, the work place and globalization go through amazing transformations. This is not a short-term
cycle; it is rather a very long-term
historic process which causes
deflation and inflation 10 be equal
lhreats.
Builders are being struck by
anrition which cuts many off at the
knees . Lots of giants are now
owned publicly and Wall S!reet has
ordered less speculation, less land
inventory, more profits on each
home buill - as opposed lo volume - and yields which make
housing competitive with stocks.
Apartments still have too many
vacancies, but investors like them
- temporarily - and manufactured homes are booming.
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Classic Airs for Extra Day, Launches Web Site
The Bob Hope Chrysler Classic
golf tournament received an extra
day of television coverage when
Thmer Network Television reached
accord with broadcaster NBC to
televise play Jan. 17 from Bermuda
Dunes and Indian Wells country
clubs.
Emte Dun Ievie, president of the
classtc which was played at four
country club courses Jan. 14 to 19,
said, "The more people that have an
opportunity to see the tournament,
the better. If some of them decide to
come see the tournament in person
next year, that's great. It's also a
tremendous boost for our sponsors
and supporters, as well as [bringing] additional exposure for participants."
An Internet Web stte for the
event was designed and produced
by
Graphtek, Aichitects of
Advertising & Information, in Palm
Desert. The Web stte featured ticket
prices, order forms, a schedule of
events, leaderboard updates, a tournament hiStory and lists of sponsors, players and charity contributions.
Creative Director Mike Cheley
said the site received 4,000 to 5,000

hits by the end of the tournament
and generated about 50 E-mail
requests for hotel and restaurant
accommodations near the tourna~
ment sites.
Cheley said, "A lot more could
have been done with [the Web site]
and I think we 'II see a lot more use
next year." The year-round home
page address of the Bob Hope
Chrysler
Cla"':.ic
is
"http: www.bhcc.com

plant manager.
Rick Ruggeri, a seven-year
Hadley employee, was promoted to
vice president of retail operations.
New retail efforts mclude the sale
of Hadley products through atrport

gift shops.
Hadley Fruit Orchards Changes
O wnershi p
The landmark 65-year-old
Hadley Fruit Orchards in Cabazon
was acquired by BFT Holdtngs Inc.
tn November.
Hadley
Fruit
Orchards was a pioneer in the natural foods mdustry, origtnallng and
popularizing "trail mix.'' and is
renowned for tts date shakes and its
array of the world's largest selectiOn of dates, dried fruits and nuts.
The company operates retail
stores tn Cabazon and Carlsbad, a
250,000-customer international catalog presentation of tiS products
and warehouse, packtng and shippi ng facilities in Cabazon.
Gerald Bench of BFT Holdings

summer meetmgs at La Outnta Resort &
Club. It's the perfect way to expenence
the services and faciltttes of our worldclass resort at a fraclion of wmter rates•

494<l'Jl·t

SunLine buses at the 1996
Summer Olympics in Atlanta.

was named president and chief
executive officer. Other new officers include: Fred Bond, vice president and chief financial officer;
Dean Brynildsen, vice president of
marketing; and Harold Hilbert,
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First Bus-based Cellular Pay
P hone Debuts
SunL1ne Transit Agency's
compressed natural gas (CNG)
public transit neet premiered the
nation's first cellular pay phone to
be made available on a public transit bus Jan. 21. The cellular phones
were placed at no cost to the
agency by technology partners m
the venture. Q3 Telecom, Lucent
Technologies,
and
AtrTouch
Cellular.
The wireless pay phones
debuted for regular bus service
access during the Nortel Palm
Springs International Film Festival
and were tes ted for three weeks on

pools so everyone has immedtate access

• golf can be played starttng at 4:00p.m
• no crowds at resort or area restaurants

'Women R unning Wild' to
Benefi t Shelter
A five kilometer run-walk event
for women of all ages is scheduled
March 29 to benefit Shelter From
The Storm Inc., a Palm Desert nonprofit organization which provides
shelter, recovery and tranSitional
services for women victims of
domestic violence and their children.
The event, titled "Women
Running Wild," will start and finish at Amado Park next to the
Hyatt Regency Suites, 285 N.
Palm
Canyon
Drive,
Palm
Springs. Several divisions will be
offered, including five-year age
groups for ages 10 and under to
70-plus, a baby jogger division,
two pregnant women divisions and
a wheelchair and inline skate division. Three awards will be made in
each division and sponsor Klein
and Clark Sports Productions is
pledged to donate all proceeds to

the shelter.
For entry and sponsorship
informa tion, call (619) 320-1341.
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Revi it a Little Bit of Heaven
by Can11lle Bounds, Travel Editor
This is the last article of a
three-part series on the Russian
River area. The area is so varied
and delightful it was impossible to
get the navor and all the information of places to go and see within
the space allotted - so here, for
one more time, is a visit to a heavenly, quiet place you won't soon
forget.
Pay attention, I am going to
give you names and places. The following bed and breakfast is not to
be missed.

The Honor Mansion is guaranteed to be the most delightful,
pleasant bed and breakfast (B&B)
experience you will ever encounter
and is in a class by itself. It is set in
a 115-year-old ltalianate Victorian
mansion that was built in the old
gold rush days. It has been completely renovated in the past two
years, keeping the gentle antique
ambiance of times past but bringing
a comfort and elegance that the
original owners never dreamed
existed. Innkeeper Cathy Fowler
has a passion for decorating and
attention to detail like no one I have
ever known.

There is not an area in this
property that has not been thought
out to the smallest degree. Feeling
at home is the foremost idea here,
and the biggest problem- you are
so comfortable and at home in your
room you don' t want to leave it. I
defy anyone to need somethi ng. I
guarantee it's here and in place, you
don't have to ask for it: every thing
from Q-ti ps to freshl y embossed
folded ends on the toilet paper rolls,
an abundance of sweet-s melling
heavy-duty bath towels, terry cloth
robes - heavy for winter, lighter
for summer. C uddl y E iderdown
quilts , or for those allergi c to
Eiderdown th ere is an immediate
replacement with a non-allergic
quilt.

There is ever present for your
enjoyment - any time of day or
night coffee, a cappuccino
machine and beautiful crystal glass-

and the sound of a soft waterfall
lends to the relaxed mood of this
Shangri-l..a. Hold a good book and
a fine cup of tea and you never want
to leave.

The o.terior of the Honor Mansion with its k'hitt! picket fence.

es to serve yourself a drink of fine
sherry if you are so inclined.
Rooms are checked and towels are
replaced mid-day, and evening
brings a turn down of the bedclothes with a mtnt placed on one
of the many puffed-up pillows.
Everytlung bespeaks quality here.
Five luxuriously appointed
guest rooms are available, each
with carefully selected antiques.
Each has a private bath with either
a stall shower or a clawfoot tub and
a hand-held shower fixture.

A 100-year-old magnolia tree ts
the view from the Magnolia Room,
boasting an authentic four-poster
carved bed relaxing m tones of rose,
cream and greens.
The sitt ing area in the Dogwood
Room is the draw here, piled with
pillows, surrounded in shades of burgundy and cream. A comfortable
sleigh bed is an added delight- and
a bathroom that Queen Victoria
would have had the vapors over. One
gets the feeling while soaking in the
tub they have perhaps lived here in
another life - or would have like to.
A koi pond and dogwood trees
can be enjoyed from the window

rience. The charming dining room
is a place to loll and relax with
juice, thin pancakes with a savory
lemon sauce and sausage with
steaming, fresh-brewed coffee.
Finish with a final cup of coffee m
the gracious parlor which offers a
fireplace, a spinet piano and the
daily newspaper. And if you are fortunate enough to be present at
Christmas time, the whole mansion
bursts with glorious Christmas decorations with at least 15 theme trees
throughout the house
When they judge the 10 best
B&Bs anywhere, this should surely
be one of them. For rates- which
are very competitive - reservations and information, call (707)
433-4277 or (800) 544-4667. The
Honor Mansion is located at 14891
Grove St., Healdsburg, CA 95448.
This is a non-smoking property.

()

A large bath and a wood burning fireplace with hand-carved
antique furniture and a private
porch are the highlights of the Rose
Room. Decorated in warm shades
of rose and green this IS an ideal
honeymooners retreat.
The Camellia Room and The

I have mentioned the fine food
available in this amazing liule town
and the following is offered as
starter kit to all the fine gourmet
restaurants in Healdsburg.
The Western Boot Steakhouse,
as its name implies, specializes in
steaks. Be careful that their delicious appetizers don't overwhelm;
leave room for the
mam course
Ravenous is the
name of a tiny bistro
with superb American
food, wine and service.
This could be rated as
a four-star restaurant.
Reserva tions are
must. You must try this
one!

The

Magt~oba

Room's four-poster bed.

Angel Oak Roo m are uniqu e to
themselves and as channing and
lovely as the rest of the house. I find
myself gushing and I can't help it
- this is th e place and I am running out of space. I could go on and
on.

Brea klast is another great expe-

Mangia Bene is a
trattoria and pizzeria
fea turing hearty Italian food in a
casual at mosphe re. Porti ons a re
ample and the fresh fish is the highlight of the menu.
Lunch or dessert is mandatory
at th e delightful Plaza Street
Market - you will not be disappointed. This is a market and deli-

continued on Page 61
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Inland Empire Restaurant Review
Romano's Macaroni Grill
by Joe Lyons
As a rule, I never take home a
doggie bag. As a rule. But I made
an
exception
at
Romano 's
Macaroni Grill. We had so much to
eat - and so much of it was so
good - and I so much wanted to
eat Italian that I gave 10 to my darker side.
Although the Macaroni Grill is
a chain, the
new
Rancho
Cucamonga location gives the feel
of a real "mom-and-pop" operation. The tables are covered with
white butcher paper and a pack of
crayons sils in the center, along
with a bottle of ohve oil and a bottle of Italian mineral water. Waiters
and waitresses smg grand operaor something close to it. And our
resident ex-New Yorker, Bill
Anthony, cla1ms that the menu is
the best he 's seen this s ide of San
FranciSco 's North Beach. {Please
note that San Francisco is geographically west of the Inland
Empire).

FREE*
• '\tlull" \uM'IIM ~~ •

Motorola Renegade

Here at Romano 's Macaroni
Grill appetizers can be an entire
meal. Take for example the
Brushett e Mista, which is toasted
Filone bread topped with eggplant
ragu and smoked scamorza cheese,
mushroom trifolati, shaved reggiano cheese and fresh diced tomatoes and basil ($6.25). Then there is
the Funghi alia Giglia. That sounds
like the title of an "X-Files"
episode, but it is actually grilled
Portabella
mushrooms
with
caramehzed red onion and grilled
polenta ($6.95).
Entrees included the fantastic
Fettuccine with Chicken Strips and
ltahan Sausage ($10.25). This was
one of the dishes that came home
with me. After all, who can finish
an entire serving of fettuccine in
one siuing?
The re was also the Scampi alia
Romano, whi ch is JUmbo shnmp a classic co ntradi ction in terms simmered m a nch gar he butter and
se rved with pasta ($11.75). This
dish also went home with me, but

$19.95*

Motorola lifestyle Plus

when 1 opened it up, there was
nothing inside but pasta. Someone
had eaten all of the jumbo shrimp!
Even dessert was enough to fill
me by itself, Totta di Cioccolata.
It •s a chocolate cake covered with
warm chocolate ganache sauce and
whipped cream. It is worth the trip
all by itself.
The wine list proved to be
modest but efficient.
Reservations are not required
and there is a lot of space in the
warehouse-style dining room , but it
wouldn ' t hurt to call ahead. We
went on a blustery rainy Monday
night and they were already half
full , but you are guaranteed to not
be half-full when you leave
Romano 's Macaroni Grill.
One last thought : Do not look
for macarom ; do not look for a
gnll .
Roman o's Macaroni Grill IS
located at 10742 Foothill Blvd.,
jus t eas t of Haven Ave nu e, 1n
Rancho Cuca monga. The telephone
numbe r is (909) 484-3200.

$29.95*

•

Motorola Ultra Express

Joe Lyons is news an chor f or
"Inland Empire Television N ews"
and participates regularly in its
Thursday restaurant review segmem.

She's had
7 different names,
16 identities
and 21 homes.
And she's only
five years old.

-
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~
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• Unlimited Calls • Tri-State Coverage
• We Come to You • Trade-Ins for Motorola Pagers
• FREE Activation of Your Own Motorola Pager
• Plus Tax. Requires Activation 1st & Last Month's Airtime

by Jerry D. Mead
Some of the best wines in
America - or the world, for that
matter - come from small producers. This doesn't mean large producers cannot and do not make fine
wine - they do - but the little
guy has advantages.
Making wine a barrel at a time
is like hand-making any other
product. The winemaker can watch
over his children closely, making
sure that nothing goes wrong, and
choosing only tbe very best to be
bottled under his label.
I'm talking here about classic
small wineries that also grow their
own grapes, because this constant
source of fruit is the most important advantage the small producer
has. When you buy a bottle of the
small
producer's
"estate"
Chardonnay,
Cabernet
or
Zinfandel, you know the grape

source is the same as the previous

MONTHLY
AIRTIME AS
LOW AS:

f/!r

Consistency Is an Advantage of the Grower-Vintner
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vintage that you liked so much.
Elkhorn Peak Cellars. One
such small grower-producer is
Elkhorn Peak Cellars, whose vineyards are located at the southern
end of Napa Valley in Jamieson
Canyon.
(If you'll forgive me a small
aside, don't forget that name:
"Jamieson Canyon." It will very
likely become an official appellation somewhere down the road. It is
a unique growing area and several
major players have vineyards there,
as well as little guys like Elkhorn
Peak.)
For those who care about wine
country geography, Jamieson
Canyon is nearly parallel to Napa
Cameros, only east of Highway 29,
which means its micro-climate is
influenced by San Pablo Bay, making for a very cool growing region
so ideal for growing Chardonnay
and Pinol Noir. I predict Merlot
will do well there, too.
Former banker Ken Nerlove
has gone from the financial world
to getting dirt under his fingernails
managing a vineyard and winery.
He also markets the resulting
wines.
Elkhorn Peak 1993 "Napa·

Fagan
Creek
Vineyard"
Chardonnay
($15).
Toasty,
smoky, lactic complexities on top
of apple and pineapple fruit ... and
that's just the bouquet! It tastes as
good as it smells and maintains
good fruit throughout. The complexities show up in the after-flavors, too. Rating: 88/86.
Elkhorn Peak 1993 "Fagan
Creek Vineyard" Pinot Noir
($22). This gold medal winner at
the Orange County Fair shows
great promise, but was too young
for my taste two years after harvest.
This is not some little cherryberry, tutti-frutti Pinot to drink like
Beaujolais. It is dead serious wine
that deserves to be cellared for at
least three to five years to give it a
chance to develop the bouquet and
complexities of flavor that are only
hinted at. Mostly berry fruit with
some deep black cherry in both
aroma and flavor. High fruit

extract; bold structure; mostly fruit
flavors with complexity just beginning to develop.
The quality score here takes
consideration.
potential
into
Rating: 92/83. Elkhorn Peak wines
are limited production wines that
won ' t be found everywhere. I suggest you contact the producer for
nearest retail outlet: Elkhorn Peak
Cellars, P.O. Box 821 , Napa, CA
94559; telephone (707) 255-0480.

19Zl to 1997
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Wine Ta.cing Daily
Tours Every Sat & Sun
Private Labeling,
Custom Baskets &
Mail Orders Available

Wines are rated using a unique
100-point scoring system. The first
number rates quality; the second
number rates value.

4231 Wineville Road
Min Lorn~. CA. 917,52
(909) 68s-53J6

1997 JDM Enterprises

Wine Selection
& Best Values
California Wines

Jekel Vineyards
Chardonnay 1994
$9.95
Arroyo Seco, Sanctuary Estate
Caberne1 Sauvignon 1993
$14.95
Arroyo Seco, Sanctuary Estate
Cabernet Franc 1992
$14.95
Arroyo Seco, Sanctuary Estate
joseph Phelps Vineyards
Rhone Style Red Blend 1993 $15.00
California "Le Mistral"

CELEBRATION

"The Winegrowers of the

by Bill Anthony

-------------

Navarro Vineyards
Gewurztraminer 1994
$11.00
Anderson Valley, Estate Bottled
Cabemet Franc 1992
$16.00
Mendocino County, California
Chardonnay 1994
$11.00
Mendocino County, California
$16.00
Zinfandel 1994
Mendocino County, California

Kendall-Jackson
Semillon 1994
$12.00
California, Vintner's Reserve
Chardonnay 1994
$14.00
California, Vintner's Reserve
Merlot 1993
$16.00
California, Vintner's Reserve
Muscat Cane IIi 1994
$10.00
California, Vintner's Reserve
Syrah 1992
$20.00
California, Grand Reserve

Rabbit Ridge Winery
Sangiovese 1993
$13.00
Sonoma, "Coniglio Selezione''
Barbera 1993
$16.00
Sonoma, "Grande Risirva"
Cabemet Sauvignon 1991
$20.00
Sonoma, Estate Reserve
Rhone Style Red Blend 1993 $7.00
California, "Allure"
Carignane 1993
$11.00
Sonoma, Westside Rd. Reserve
Zinfandel 1994
$12.00
Sonoma County, California

Maison Deutz
Sparkling Wine 1990
$23.00
San Luis Obispo, Brut Reserve
Sparkling Wine NV
$16.00
San Luis Obispo, Blanc de Noirs
Sparkling Wine NV
$20.00
San Luis Obispo, Brut Rose

River Run Vinters
Merlot 1994
$15.00
California
Zinfandel 1994
$15.00
California
Zinfandel (375m!) 1994
$9.00
California, Late Harvest

Napa Ridge
Chardonnay 1994
$7.50
Central Coast, California
Merlot 1992
$10.00
North Coast, Califorma
Pinot Noir 1994
$7.50
North Coast, California
$5.00
Gewurztraminer 1995
Central Coast, California

Rosemount Estates
Chardonnay 1995
Hunter Valley, Australia
Traminer Riesling 1995
Southeast Australia
Cabemet Sauvignon 1994
South Australia
Semillon/Chardonnay 1995
Southeast Australia

$9.95
$6.95
$9.95
$6.95
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Prepare to File Proofs of Claims in Bankruptcy Cases
by Lazaro Fernandez
With the notification of a bankruptcy filing by a person or business owing you money comes the
question: Will I get some of my
money back?
Although that varies with what
type of case is filed, there is a form
you need to file to receive payment
for your goods or services. That
form is called a "proof of claim."
A proof of claim is a form filed
by the creditor with the court which
is evidence of money owed the

creditor. In bankruptcy, a "claim" is
defined as any right to payment,
whether contingent or fixed, liquidated or unliquidated, secured or
unsecured, matured or unmatured,
disputed or undisputed, legal or
equitable. This is a very broad definition.

Before filing a proof of claim,
we need to distinguish between an
"asset" case and a "no-asset" case.
There is money for distribution to
creditors in asset cases and generally no money for distribution to

Best-Selling Business Books

creditors in no-asset cases. The
notice of the bankruptcy filing will
tell you th1s.
If assets are collected in a "noasset" case, the court will send out
a notice to all creditors to file their
proofs of claims. It is best not to file
a proof of claim in a "no-asset"
case until notified to do so by the
court.

Second, you need to detem1ine
whether the case is a Chapter 7
case, a Chapter 11 case or a
Chapter 13 case. There are ume differences for each case. Generally
speaking, you must file a proof of
claim in Chapter 7 and Chapter 13
cases within the first 90 days set for
the first meeting of creditors.

Hom are tbe current top-10 best-selling books for business. The list is

However, there are exceptions. The

compiled from information received from retail bookstores throughout
tbe United States.

6. "Waal Slleel Mooey Machine," by David and Tom Gardner (Simon &
Schuslet ·- $24.00) (4) Using formulas to determine your approach to

notice of the bankruptcy filing will
provide the deadline date, or "bar"
date, by which the proof of claim
must be filed. This date acts as a
statute of limitations.
In Chapter II and Chapter 9
cases, the court will set a bar date
and notice will be provided to the
creditors. Again, the bar date acts as
a statute of limitations for all creditors seeking payment on their
claims. A proof of claim must be
filed if the debtor lists your claim as
"disputed/' "unliquidated" or "contingent."
Next, carefully complete your
claim form and attach whatever
paperwork you have that shows
you are owed money. For example, attach copies of the unpaid

iDYesling.

invoices,

1. "'The Motley Fool Investment Guide;' by David and Tom Gardner
(Simon &: Schuster ... $24.00) (3)• A not-so-foolish look at investing.
2. "'The DUbert Principle," by Scott Adams (Harper-Collins ... $20.00)

(2) A devastating, though witty, view of modem business.
3. '"l'be ltoed Ahead," by BUI Gates (Viking/Penguin ... $29.95) (1)
~·s besl-lalown chairmaD peers into tbe future.

4. "<lic::dDg." by Faith Popcorn (Harper-Collins ... $26.00) (5) A techDique for knowin& wben a business idea is right.

S. "MeaD Business," by Albert J. Dunlap (Tunes Business ... $25.00) (6)
How to save a company by gutting it and selling what's left.

•

non-sufficient

funds

checks, promissory notes, work
orders, change orders or trust
deeds. File two copies with the
court at the address indicated on
the notice of bankruptcy filing,
write a note directing the court to
file the proof of claim and return
the extra copy in the selfaddressed, stamped envelope you
provide.
A proof of claim can be amended after filing and, with certain
exceptions, may be withdrawn.
Bankruptcy administration can
take some time. Do not confuse the
filing of the claim with whether or
not your claim is "allowed" for
payment purposes.
Entities may buy and sell
proofs of claims so as to manipulate
voting or distribution m cases.
These entities may approach you
about purchasing your proof of
claim.
How much you receive on your
proof of claim depends on the costs
of administration and payment
made to claims with priorities as set
forth
by
Congress
in the
Bankruptcy Code.
Be very patient. Payment in
asset cases will come in time.

TOP SPEED.
TOP BRASS.
TOPliST.
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1996/1 997 BOOK OF LISTS ON DISK

If ~o~ need to hunt for new bus~ness ... enhance your
ex1s~ng database ... supplement your job search ... with
Topl1st ... yo~r prospects for success are immeasurably
gre~ter That s because Topl1st gives you your best
bus1ness prospects in an easy-to-use software program.

KEY CONTACTS WITHOUT KEYING THEM IN

Toplist IS the so~are complement to the Book of Lists. It takes the data
from the Book. of L1sts and lets you access 1ts powerful contents.
Key information f~om .the Book of Lists is in Toplist, including company name
~ontact person ~th title, address. phone number, field to add a fax number, '
l1st the company 1s on, rank on that list and data by which firms are ranked
(revenu_e, or number of .employees. etc.). These fields are included if they
appear 1n the Book of L1sts.
You .can view and sort Toplist dat~ in alphabetical, list or zip code order. merge
rt With your custom lener. then pnnt the corresponding labels. With TopUst
you can upd~te, change or delete existing data. Also you can export the data
to your favonte software program.

ACTI USERS

Th~ ~ata is also available in ACT! ready formats for importing directly into your
eXISting ACT/ Software.
PLUS

Lazaro Fernandez is a partner in
the law firm Gonzalez &
Fernandez in Los Angeles. He spe·
cializes in creditor rights, bankruptcy and commercial law and
may be contacted by calling (213)
612-7740.

0 Toplis! is seiHnstalling and menu-prompted.
0 The software includes an unlimited single-user license and. as a
reg•ster~d user. you rece1ve free technical support.
0 Also ava1lable are notes for merging Toplist data with Microsoh Word
for Windows. WordPerfect and File Maker Pro. Request notes below.

SYSTEM REQUIREMENTS
Toplis! PC: 2MB free hard disk space, DOS 3.1 or higher. 587K RAM .
Toplrst Mac: 4MB free hard disk space, 2MB of RAM, System 6.0 or higher.

MORE INFO

7. ~ Secrel8 of tbe Rogue Warrior," by Richard Marcinko
(Pocbt Boob -· $20.00) (7) Business advice from a novelist and exNavy Seal.

~

BARTER EXCHANGE

8. "The Digilal &anomy," by Don TapscoH (McGraw-Hill ... $24.95) (8)
1be business use of iaformation technologies.
9. "The Future of Capilalism," by Lester C. Thurow (Morrow ... $25.00)
(9) Wbe.e capilalism is going as a worldwide philosophy.
10. "Discipline of Markel Leaders," by Michael Treacy & Fred
W'Jmelllll (Addison-Wesley ... $25.00) (10) How to focus on your market and gain • -;or ablre.

(3)• -~afloilk'a previous po11tion on tbe lisL

•• - iacllc8lll aboat'a liDt appearance on lbe liBL

{The Personal Touch)

Additional Business through Bartering
for

For a complete listing of the list categories included and number of records
per ltst, call the Toplist Fax-Back Service at 1-800-493-4757. Enter document
code N028. Or v1a the Internet at moreinfoOtoplist.com.

FOR FASTEST SERVICE CALL 909-391-10111 or
FAX TlfE COUPON BELOW TO 90~391-3180
FOf' pre1)Urchase techn•cal quest•ons can 1-800-347·9267

th~h~:~l :JJ.~i::aib..~~=~~o:e~du;o':?mcss expenses when you can be bartenng and paying

Conserve your cash outlay and reduct your overhead by banenng wtth Barter members for your
busmess, personal, famtly needs <~nd expenses.
When you pay S200 cash outlay out of your pocket for mechanical, prinung, legal. mechcal,
office/shop mamtenancc, 1V!appliances, etc., you could have conserved that hard earned cash and pa1d
for those ongo1ng expenses WLih the busmess/crcdtts you have earned and accumulated! . Additional
busmts.'l pa1d for through banering.
Us1ng your WHOLESALE buying power, your cost (baner credits equ1valcnt to cash dollars) you
arc purchastng at the regular pnce, however actual cost out-of pocket 1s your WHOLESALE COST
PLUS YOU SfiLL HAVE 11-IAT S200 HARD EARNED CASH IN YOUR POCKET- Now doeslli'l
that sound great? INTERESTED?

Founded: Family Owned and Operated Since J985
The Dt La Tonu, Jowpb, Juhe, M1ryann and Toray

909/881-6131/32 • Fax 909/881-6133

Topi.JSl_S!l900
Add 8 5% , . , tall_ __
Shppng1Handllng_S3 50
Ne.-E 8Wt fHy ldd S5 75_ __
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Pace of Office Recovery
Is Expected to Improve
Still Lags Other Sector~
by Carol Plowman
and Davrd Mudge
It has become common knowledge that leasing and buying activity of industrial property in the
Inland Emp~re was very strong
throughout I 996. There also was a
flurry of transactions re lated to
retail , much of it in and revolving
around the I. 7 million-square-foot
super
mall.
Ontario
Mills
Investment sales have been strong
for the above propeny types as well
as for apartment complexes.
The recovery of the office segment of commercial real estate
however, has lagged behind that of
the
other
property
types.
Preliminary estimates of absorption
for 1996 indicate little or no
improvement compared to a lackluster 1995.

Fully half of the year's net
absorption was accounted for by
the 80,000-square-foot, build-tosuit for Inland Region Center in
San Bernardino. Significant 1996
transactions in Ontario included
Hewlett Packard's 10,000-squarefoot lease at One Lakeshore, G.A.
Robbins' 13,000-square-foot lease
in Park Haven and NMC
Healthcare 's 19,000-square-foot
lease in Kline Center II.
Rancho Cucamonga deals
included a 12,000-square-footlease
at Havengate to the state of
California and Astro Cannon's
11,000-square-foot
lease
in
Gateway Pointe.
Despite I he soft market overall,
tenants seeking significant blocks
of continuous space found them in
short supply. This situation was
particularly true for Class A office
space in the region's three major
office markets: the Ontario
International Airport area, downtown Riverside and !he tri-city area
of San Bernardino.

As we move into 1997, the outlook is considerably brighter.
Fidelity National Title Co. and
Inland Empire Health Plan have

already inked deals m San
Bernardino for 19,000 square feel
and 25,000 square feet, respecllvely.
Several other major Inland
Empire transactions are in negotiations or 1n escrow, including one
potential deal which will hkely be
250,000 square feet, exceedmg
1996's total net absorption.
The
Ontario-Rancho
Cucamonga market seems to be the
most active, followed by San
Bernardino; R1ver~ide has the lowest vacancy but seems to be regl~
tenng the slowest activity. The
Ontario and Rancho Cucamonga
office market seems to be benefiting from the strong activity in other
product types, including maJOr projects such as the airport expansion,
the new Ontario Convention
Center, The California Speedway
and Ontario Mills.
This year also features construction of major government
office projects, including the
85,000-square-foot replacement
U.S. Bankruptcy Coun being built
in downtown Riverside. San
Bernardino's
downtown
Superblock project, which is now
under
construction,
includes
282,000 square feet in a 12-story
Cal trans (California Department of
Transponallon) tower which will
also house offices of the Public
Utilities Commission and other
state agencies.

Landlords are exuding ophmism over prospects that vacancies
will continue to tighten and lease
rates will push upward. This favorable outlook seems to be shared by
entrepreneurial and institutional
office investors who have completed, or have pending, office acquisitions in the Inland Empire.

Carol Plowman is a pnncipal at
Lee & Associates· Ontario office
and Da•·id Mudge is a prmcrpal m
the firm's Rh•er<1de office. The two
sales professionals have 17 years of
combined experience m Inland
Empire office brokerage.
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......REAL
.

Business Par k Canters out Phase II
second phase will encompass
four buildmgs totaling 682,000
square feet.
At build out, the industrial park
will mclude 2 million square feet of
space at a value of $75 million,
making it one of the largest speculative multi-building warehouse
complexes in the United States.
Phase I was pre-leased prior to
completion. Its tenants include
lnacom Corp., Skyway Freight
Systems, Coastal Pacific Food
Distributors and Wellington Corp.

Master Development Corp.
announced plans last month to
commence construction on the second phase of the master-planned
industrial center called Thoroughbred Business Park in Ontario.
The 100-acre industrial site is
bemg developed on the property of
Old English Rancho- a thoroughbred breeding and training facility
since 1957 located south of
Mission Boulevard and Ontario
International Airport .
Valued at $25 million, the

CONSTRUCTION
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PERMITS $500,000 OR LARGER

COMM'L
$1,064.026
12/20/96
Ref.#125

WORSHIP CNTR ADD SO FT, NEW WORSHIP
CTR/CLASSROOMS; CONTACT JAMES THAYER
DES/ARCH: Timeless Architecture, 23276 South
Potnte Dr. #208, Laguna Hills, CA 92653,714-831-8110
OWNER: Life Btble Fellowship, 2426 N Euclid Ave ..
Upland, CA 91786 CONTRACTOR: William Guerth &
Associates, 28436 Coachman Lane, Htghland , CA
92346, 909-862-3952
PROJECT: 2426 N Euclid Ave.

COMM'L
$734,830
12/6/96
Ref. #9

LODGE FACILITY
DES/ARCH: Engtneered Systems And Const. Inc.,
1149 Pomona Rd. C., Corona, CA 91720, 909-549-1800
OWNER: Camp Paivika Cnppled Child,
7120 Franklin Ave., Los Angeles, CA 90046
PROJECT: 600 Playground Drive

COMM'L
$1,902,839
11/25/96
Ref. #18

TRANSFER STATION/MATERIAL REC;
CONTACT: GREG
OWNER: Kaiser Steel Corp/Inland Empr.,
P.O. 2249, Rancho Cucamonga, CA 91729
CONTRACTOR: Shook Butldtng Systems, Inc.
4442 Parkhurst St., Mira Lorna, CA 91752
909-685-2556
PROJECT: 9401 Etiwanda Ave.

NEW
$ 1,016,987
11/12/96
Ref.ll73

13SFR'S (FROM $67,291 - $91,045)
OWNER: Hovnanian K., 3991 MacArthur Blvd. 30,
Newport Beach, CA 92660, 619-453-5665
CONTRACTOR: K. Hovnaman
3991 MacArthur Blvd. 30, Newport Beach, CA 92660,
619-453-5665
PROJECT: 44620-44656 Camtno Gonzale

Source: One Step Ahead is now known as

Soutbem California Construction Reports
Pbone: (800) 383-1723 or (310) 451-7660

Well Driller, Door Manufacturer
Relocate to Fontana
Layne Christensen Co. purchased a 25-acre facility in
Fontana's Sierra Gateway Industrial Park last month, allowing the
company to consolidate three of its
San Bernardino County locations.
The property includes a 33,000square-foot shop, overhead bridge
cranes, rail service and a 5,000square-foot office building. The
sale amount was not available.
With its 50 offices, Layne
Chnstensen is the nation 's largest
water well dnlling, pump and well
repair, mineral exploration and
environmental drilling company in
the United States.
Andrew Schmitt, the company's president and chief executive
officer, said, "Acquisition of this
mdustrial faciltty- along with the
consoltdation of existing offices
within the city of Fontana - is
another important step in the evolution of Layne Christensen Co. as
we strive to maintain our leadership
position and to accelerate revenue
and earmngs growth within
Southern California."
During the previous month,
Simplex Strip Doors Inc. signed a
15-year, $1.7 million lease on a
28,000-square-foot building in the
Fontana Commerce Center. The 25employee, 17-year-old company
manufactures plastic strip doors
and clean room enclosures.

Woodrow Joins Forecast Homes,
Saleh Honored
Charles Woodrow Jr. joined
Rancho
Cucamonga-based
Forecast Homes as president of the
company's Southern California
division. He formerly was president
of J. Stiles Inc. and a vice president
at Kaufman and Broad.
The homebuilder maintains
divisions in Northern California
and Arizona and "is continuing its
expansion plans with the development of affordably-priced, familyoriented communities," a news
release stated.
Woodrow is responsible for the
company's Inland Empire projects
located
in
Corona,
Rialto,

Highland, Temecula, Upland,
Moreno Valley and Victorville.
Forecast Homes' Ad nan Saleh
was honored last month as a finalist
for "Salesperson of the Year" at the
National Association of Home
Builders convention in Houston,

Texas. Saleh sold more than $16
million in homes priced from
$112,990 to $130,990 and measuring from 1.318 square feet to 1.900
square feet.
Spec Facility for Med-Tech Firm
A 52,000-square-foot spec ulative facility in Corona was ordered
by Medtronic Inc., a leading medical technology company which
specializes in inplantable and invasive therapies.
The $1.6 million build-to-suit
transaction was announced by Chris
Migliori of Los Angeles-based Daum
Commercial Real Estate Services. The
developer is Investment Building
Group.
Medtronic is expected to occupy
the building at 2385 Railroad St. in
July, and will employ 20 people.
Transactions
Beauchamp Enterprises closed
escrow on its purchase of the 512unit San Tropez Apartments in Palm
Desert. The $24 million deal is part
of a $200 million investment spree
being pursued by the Irvine-based
developer and real property

investor.
A private investor purchased the
70-unit Plymouth Manor Apartments,
located at 5630 Van Buren Blvd,
Riverside, for $2.1 million.

Everything comes in a box!!
by J. Allen Leinberger
Today everything comes in a
box, including computers. There
was a time, back in the '50s when dinosaurs roamed the earth
- that we bought things by their
11
COmponents." The right needle for
the cartridge on the turntable
plugged into the power amplifier,
etc.
Now we buy music in a box.
Bookshelf speakers attached to the
amp and the tuner all in one, with
two cassette decks and the threeCO carousel, with a handy handle
and volume enough to terrorize the
neighborhood. Even our lunches
come in packaged form; the right
size fries and drink to go with the
burger - just order by number. It
saves you the frustration of standing behind someone who can't
decide between the small fries and
medium drink, or the large fries and
small drink. Just take the Value
Meal and go sit down.
This kind of packaging has
great merit when applied to computers. Now, in one box, you can go
home with the monitor, CPU, keyboard, mouse, modem and assorted
programming. Friends of mine who
bought their computers only a year
or two ago get upset with me
because they had to pay an extra
$300 or $400 to install the modem
or the CD drive. Mine was built in.
My word processor was preprogrammed with little things such as
spell check, the calculator, the note
pad and even the electronic
"Stickys" were already in there.
In the box were a host of CD
goodies like "Time Magazine
Almanac," a medical djctionary, an
electronic encyclopedia and some
fun stuff for kids and grownups
alike. There was even a solitaire
game.
So what's the point to all this?
It's simple. Make anything accessible to the common man and he'll
beat a path to your door. Henry
Ford figured this out when he
decided to put cars together for
everyone in America. Ray Croc figured it out when he decided to

make eating hamburgers on the run
easy. Now the computer companies
have figured it out and the end
result is that a lot of potential buyers are a lot less intimidated.
lsn 't it amazing! All of that talk
about how the new PCs and Macs
can help you with your finances,
help you with your homework, help
you with recipes, and all that we
really wanted was to be able to take
home a box, plug it in and tum it
on. Duh!!
Yes, I know what you're going
to point out now: If all we wanted
was simplicity, why then do we go
charging into the Internet like a
pack of Cub Scouts headed into a
bear cave with only our flashlights?
Simple! We've been told to. Every
TV and magazine ad has a Net
address on it and we just know that
there must be something exciting
out there on the Web.
Besides that, America Online
and CompuServe keep sending us
those free sample discs, so how
could we not use them? It says right
on the envelope, simply point and
click!
My first Performa was marked
down because someone had bought
the box the day before, took it
home and realized that it would not
run their IBM programs. So they
brought it back unopened. The
store discounted it and I showed up
to adopt it and give it a good home,
teaching it tricks and feeding it programs. I even take it out for a walk
around the Internet when it needs
to. Now I have even bought it a
printer to play with (it came in a
box) and my Mac even has a little
brother: a PowerBook laptop just
like they used in "Independence
Day" to save the world from the
aliens. But I digress.
The point here is that I saved
money because someone else ran
out and bought a computer-in-abox to run a program that they had
gotten hold of. Only in America do
we pay out $2,500 for a computer
so that we can run a $49.95 program.
Is this a great country, or what!

BUSINESS INFORMJ\TION RESOURCl: S
WEB SITES
Agricultural Export Program (AEP), Caltf Dept. of Food and Agnculture
http://www.atinet.org/aep
American Stock Exchange ................. http://www.amex.com
Bank@Home, Union Bank's Internet Banking Center
.... http:l/www.tdmi.com/usa
. ... http://www.ci.ontario.ca.us
..... http://www.ci.rancho-cucamonga.ca.us

City of Ontario ......................
City of Rancho Cucamonga ......

City of Riverside .............
....... http://www.ci.riverside.ea.us/
City of Victorville ..................... ........ http://ci.victorville.ca.us
Coldwetl Banker Online (fM) .............. http://www.codwellbanker.com
CoUege Grad Job Hunter ...................... http://www.execpc.com/-insider/
Enterprise for Economic Excellence, San Bernardino
................................
...................... http://www.eee.org
Inland Empire EconomJc Partnership
.............................................. http://www.ieep.com
LA TRADE, li-adeport, U.S. Department or Commerce
..............................
........... http://tradeport.org
Palm Springs Desert Resorts Convention and Visitors Bureau
....................... http://www.desert·resorts.com
TemecuJa Chamber of Commerce ...... WWW.temecula.org
E-MAIL ADDRESSES
BURGESS group .................................. ronburgess@earthlink.net
City of Riverside Redevelopment Agency
.............. redevagency@ci .riverside.ca.us
City of Victorville
................vville@ci.victorville.ca.us
Inland Empire Business Journal .......... busjoumal@earthlink.net

Town of Apple VaUey ............................ applevty@eee.org
BULLETIN BOARD SERVICES (BBS)
ln[ormal:lon lS subject to change Without [!()(ICC aDd some operators may cba.Jge

rec:s.

Alice's Wonderland: Amateur radio, Psion and Renegade support, CD-ROM, No
Ratios, On-line games, active message bases; (909) 597-4469.
Apple Elite II: Networked messagmg, on·line games, transfers for Apple II and
Mac, 14.4 baud; (909) 359-5338.
1be Blueprint Place BBS: CAD-plotting servoce; drop "DWG" Auto-CAD files,

zipped and text file in CAD library, 14.4 baud; (310) 595-5088.
Cyber Korea: Korean information and programs, shareware files, business, education, PC support, Internet files, 14.4 baud; (310) 926-1899.
Ebix - Business: Business management, labor laws, CPA issues, human
resources, employee benefits, 14.4 baud, 24 hours; (714) 239-6864.
InvestorUnk: Stock, commodity prices, real estate, daily news, personal finance,
mutual funds, 28.8 baud; (818) 331-4611.
Mommadillo's BBS & Breakfast: WwivNet, E·mail, TradeWards, Lord
Scrabble On-line, 14.4 baud; (310) 432-2423.
PC-Windowmaker BBS- A.U.G.I.E.: Computer user group club BBS, supporting JBM, Atari and Mac downloads, on-line games, RJP menus, 28.8 baud.
(909) 637-1274.
FAX ON DEMAND SERVICES
City or Rancho Cucamonga ................. (800) 511-7964
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- - - PEOPLE, PLACES AND EVENTS

Zerovnik &Co., Public Communications/West Combine Forces
Greg Zerovnik of Uplandbased advertismg agency Zerovmk
&
Co.
IS
joining Public
Communications/West
(PC'W) as vice pres1dent and executive eredirector.
auve

Ashley, president and ch1ef
executive officer of The Ashley
Capital Group, will serve a one-

was honored with an American
Society
for
Trainmg
and
Development (ASTD) "Train

Zerovnik's move will

help in PC/W's expansion plans and diversify its account base.
The
Santa Fe
Springs-based PC/W IS
a marketing communications
firm
best
known for its work
with high technology
accounts,
while
Zerovnik brings expertise in sporting goods
Tom Freeman, left, vice prrsident of Waste Management of the Desert, presents a S/5,000 check Oil b~half
and direct mail promoof parrnt company \VMX Technologies rolohn Norman, vice president of the Joanna Hodges lnternattonal
tion. The company
Piarw Competition. The money will help fund the 1997 competition scheduled March 23 through April 13
an
maintain
will
at \.'arious locations in Palm Desat.
Upland office to serve
Inland
Empire
America's Workforce Recognition
year term as the LAFCO chairman.
accounts.
Zerovnik has earned 26 regionFilm Festival Names Sponsorship
al creative awards in recent years.
Managers
He obtained a bachelor of fine arts
The 1997 Temecula Valley
degree from the California College
International Film Festival signed
of Arts and Crafts and an executive
William Anthony, president of
contracts last month with Best
master of business administration
Rancho Cucamonga-based Daily
Regards Business Support Services
from the Claremont Graduate
Planet Publishing Inc., was named
and Competitive Edge to manage
School. Before starting his own
Communicator of the Year for 1997
corporate sponsorship developshop in 1985, Zerovnik had worked
by the Inland Empire Ad Club.
ment. The two companies are partat Print, Film, Tape, a Toluca Lake
Anthony is being recognized for
ner businesses of Business
creative studio specializing in film
his work in publishing the monthly
Resource Group in Temecula.
industry accounts.
Inland Empire BusiiJeSS Journal
Festival Director Jo Moulton
and for producing the 30-minute
said the event has reached a pivotal
Ashley Named Special Districts
daily "Inland Empire Television
point in its third year, having found
Cbainnan
News," the weekly television feaacceptance as a major player on the
Director and former president
ture program "Southern Exposure"
festival circuit. "Corporate backing
of the Eastern Municipal Water
and the 30-minute daily topical
would allow us the freedom and
District Marion Ashley was select"Southern
radio
program
stability we need to successfully
ed chairman of Riverside County's
California Focus."
produce and promote a larger event
Local
Agency
Formation
Anthony and advertising comhere tn the [Temecula] valley."
Commission (LAFCO). He has
petition creative developers will be
This year's renewal of the film
represented various special dishonored at the Inland Empire Ad
festival is scheduled Sept. 18 to 21.
tricts on the LAFCO board since
Club American Advertising Awards
1994 and served last year as vice
banquet scheduled March 7 at the
Snapshots
chair.
Mission Inn, Riverside.
Ted Toay, vice president of
Riverside County's LAFCO is
Inland Empire Ad Club
sales and marketing for the Palm
a planning commission comprised
President Dr. Victoria Seitz wrote,
Springs Desert Resorts Convention
of seven members who are respon"Through his individual efforts and
and Visitors Bureau since 1993,
sible for coordinating the logistical
those of his company, Daily Planet
announced his retirement effective
and timely changes in local governPublishing, Bill Anthony has
Jan. 31. ... Keith Swayne, president
ment boundaries and for conductworked tirelessly to make the
of Corona-based specialty food
ing special studies regarding
Inland Empire a better place for
producer Case Swayne Co. Inc.,
municipal government structures.

of Excellence in Training Award."
Joseph Barr of Riverside was
appointed principal of the audttmg
department at Swenson Corp., a
business advisory and certified
public accountmg firm headquartered 1n Ontario.
Douglas
Rowand was named president of
Arrowhead United Way after serving as interim president since July
Carl Dameron, president
1996.
of Dameron Communications in
San Bernardino, was named a
founding member of the new
Alumni Dean's Council of the
College of Letters, Arts and Social
Sciences at California State
Polytechnic University at Pomona.
.. Robert Wolf of Moreno Valley
was appointed by Gov. Pete Wilson
to the California Transportation
Commission... Dennis Morris was
hired as Ontario's deputy city manager effective Feb. 3, leaving his
position as personnel director for
Riverside County.

NJEW IB31U§JINJE§§
3-0's Computer Portraits
218 Ramona Blvd., San
Jacinto, CA 92583 Douglas D.
Cadell Jr
860 West Motet & Apt. 860
West Matn St., Barstow, CA

92311 Hasmukh Patel
90 Super Market 10051
Magnolia, IIA2, Riverside, CA

92503 Uen le Duong
9th St. Bistro 3770 9th
Street, Riverside, CA 92501
Lorraine Roland
A Mission Accomplished

31540 Date Palm Dr.,
Cathedral City, CA 92234
Jacqueline Foster
A&A Executive Svc. 5137
Riverside Or., Chino, CA

91710 Julio C. Andrade
A&M Pallo Shop 68-470 Hwy
111, Cathedral City, CA
92234 Lois Hughes
A + Legal Svc. 5245 Marlatt

St., Mtra Lorna, CA 91752
Irene Lesnard
A-1 Affordable Documents

business. Through his sponsorship
of the annual Women in Business
Expo, his work with the LeRoy
Haynes Foundation and his many
contributions to California State
University, San Bernardino, Bill
Anthony has been a major contributor to the success of the Inland
Empire."
Anthony serves as a member
of: the board of councilors for the
School of Business and Public
Administration at California State
University at San Bernardino; the
advisory councils of the School of
Business at California State
Polytechnic University at Pomona
and the San Bernardino Symphony
Orchestra; and the corporate board
of The Employers Group. He is former president of Wang Venture
Companies Inc. and a former board
member of California Venture
Forum.
The publisher and executive
producer enjoys sport fishing and
judging wines in regional and international competitions.

Aegis Recovery Systems
15212 Windjammer Way, Lake
Elsinore, CA 92530 Jeffrey L
Munday
Affordable Truck & Rv
Center Inc. 2268 Frontage

Rd., Corona, CA 91720 John,
Cassaro
Ags Construction 304 East
Williams St., Barstow, CA
92311 Alan Shirkey
Air Born Extreme Sports
5927 Londonderry Dr
Riverside, CA 92504 Larry
lambert
At's Consulting Svc. 48984
Eisenhower Or., Indio, CA
92201 Arturo Nurse
Alfrey Vending 81291 Green
Ave., Indio, CA 92201 Dean

Alfrey
All American First Aid 5096
Los Olivos, Riverside, CA

92505 Anthony J Sobral
All Paws Professional

Grooming 81581 Hwy. 111,
#2, Indio, CA 92201 Donna

Rancho Mirage, CA 92270
Alice Bellanich
A8 Seen On Tv Store 3690
Riverside Plaza, Riverside,
CA 92506 Adele Nasserdeen
Atlas Travel Svc. 5594 N
Cypress Ave., San
Bernardtno, CA 92407
Dolores Armstead
Atm Assoc. 2680 Cherokee

Chiropractic Cntr. 32150

Way, Palm Spnngs, CA 92264

Cash Building Supply 5667

Edmund Tontini

Auto Body Unlimited 40367
Big Bear Blvd_, Big Bear Lake,
CA 92315 Jean Paul LeBlanc
Auto Collision Auto Body

5245 State St., Montclair, CA
91763 Bedford Lawson

Maintenance 10074 Salina
St., Rancho Cucamonga, CA

91730 Aggie Patton
B&R Locksmith Supply

CA 91709 Emma Oduca

lsmael Alvarez
Arne Mkt. 2009 University,
Riverside, CA 92507 Alberto
Cerda
American Champion
Locksmith 8469 Sierra Ave.,

Bare Enterprise 48202 Calle
Florista, La Quinta , CA 92253
Hal Meyer
Barrio Llbre Music 31750
Aveximino, Cathedral City, CA
92234 Edward Guerrero

Fontana, CA 92335 Herber
Viera
American Leak Locators
30555 Phino ln., Winchester,

Aaron Ashlock
Accountax 12038 La Crosse,

Traffic School 1863 North E.

Grand Terrace, CA 92313

92405 Antonio V. Cabrera
An Elegant Affair 52030

Audrey Nesvold
Ace Business Machines 77-

777 Country Club Dr., #188,
Palm Desert, CA 92211
Dewitt C. Henke
Aces Driving School 28780
Front St., HB-10, Temecula,
CA 92590 James Gero
Action Contractors 3870 La
Sierra Ave., 11-3 55 Riverside,

CA 92505 David Lopez
Action Laser Recyclers

1968 Oakleaf Ct., Running
Springs, CA 92382 Lawrence
Me Ginnis

Action Products 72555
Hedgehog St., Palm Desert,
CA 92260 Emily Disimone
Advanced Auto Towing
15555 Sandhurst St.,
Fontana, CA 92336

CA 92596 Janice Falco
American Pacific Driving &
Street, San Bernardino, CA

Spencer

68929 Perez. #N, Cathedral

Country Club Svc. 73091
Country Club NA4, Palm
Desert, CA 92260 Audrey

City, CA 92234 Darrel Lee
Randell
Cathedral City New Ufe

Aarvlg 3993 Market St.,

Indio Blvd , tnd10, CA 92201

Above All Balloon Charters

Springs, CA 92264 Edward

Cathedral City, CA 92234

Alvarez Tire Svc. 87-425

27636 Ynez Rd., NL-7 #111,
Temecula, CA 92591 Dean
Avey
Ac Lumping Svc. 13590
Wilbur Ave., Chino, CA 91710

W_ Ramsey, Banning, CA
92223 Oelyn Murie

Cathedral City Antique Mall

Jerry Bradshaw

Olson

91761 Angel Robles

Ct., Fontana, CA 92336
Dennis S. Estrada

9 t 720 An Van Nguyen
B&P Reo Property

A.E.W. Marketing 39591
Coral Sky Ct., Murrieta, CA

Philadelphia, liE., Ontario, CA

Carpet Heritage 1440 South
E. Street. #E, San Bernardino,
CA 92408 Ashraf Zafari
Casa Blanca Decorative
Imports 14009 Ticonderoga

#A- I , Riverside, CA 92501 0.
Maddox Md
Computer Clasalca 10700
Jersey Blvd., #260, Rancho
Cucamonga, CA 91730 Harry
Seiplv
Conservation Energy Svc.
8292 Stone Mist. Cir.,
Riverside, CA 92509 Harold
Balding
Contractors Svc. 4621
Sunny Dunes Rd., Palm

Fleischman
Creason Rosenthal &

Valley, CA 92553 Karen Irene
Woodard

Abl Auto Sates 2141 East

Lake, CA 92587 John Allen

Center 68200 Manzanar Ct.,

Montclair, CA 91768 Edmund

Brenner
A-American Self Storage
4026 E. Mission Blvd.,

Hefferhan
Alliance Medical Legal
Consulting 14163
HomeStead Dr., Moreno

Railroad, Canyon Ad, Canyon

Avn Engineering 3355
Sterling Dr., Corona, CA

2149 First Ave.,·San
Bernardino, CA 92407
Bismark Ramos
Back In Line 44489 Town
Center Way, Palm Desert, CA
92260 Avelina Blackman
Balloon Express 2396
Brookhave N Dr., Chino Hills,

74333 Hwy 111, #205, Palm
Desert, CA 92260 Douglas

92563 Artie Edward
Wannamaker

'1ournal' Publisher Named
Communicator of the Year
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Bb's Books 45130 Oasis St.,
tnd10, CA 92201 Betty
Jacobsen
"Beaver Ceramics 33060
Danny ln., Lake Elsinore, CA
92530 Lawrence Monroe
Benjamin House 28740
Laurel Dr., Lake Arrowhead,

Palm Canyon Dr., Palm

Riverside. CA 92501 James A
Creason
Creative Concrete 9023

Spnngs, CA 92262 Arlyn
Rudolph

Buena Vista, Apple Valley, CA
92308 Barry Bryan

Center For Facial Plastic
73121 Fred Waring Dr , 11102,
Palm Desert, CA 92260 Arif
Jehangir Shaikh Md
Chacon Trucking 11650
Cherry Ave ., 1117b, Fontana,
CA 92337 Leonard C. Chacon
Chaos Construction

Creative Looks 36-567
Palomino ln., Rancho Mirage,

Celebrity Seconds 473 N

Consu~lng 1524 Wedgewood
Way, Upland, CA 91786 Bill
Alldredge
Chaparral 57331 Hwy 371,
Anza, CA 92539 Donald

Shipman
China Palm Desert 42305
Washington St., liD, Palm

Desert, CA 92211 Liming Un

CA 92270 Alfred Rene
Rodriguez
Creative Publishing 69115

Ramon Rd, HF377, Cathedral
City, CA 92234 Edward Lee
Lawrence
Crest Construction Mgmnt.
112 Juniper Hill ln., Rivers.,
CA 92506 Harlan Edwards
Cros.sroads Cafe 1269
Evergreen St., Wnghtwood,

CA 92397 Emetine L Anda
Crown Bae Specialist &
Pest Control 68200
Manzanar Ct., Cathedral City,

Chino Academic Skills

CA 92234 Jerry Bradshaw

Center 12490 Central, N218f,

Cyber Unks International

Chino, CA 91710 Dennis
Lawrence Mihelich
Chopsticks 555 S. Sunrise

6242, Caltawey Pt., Rancho
Cucamonga, CA 91701

#A 103, Palm Springs, CA
92262 Bing Ron Tan

CA 92352 Levi Simon

Christian Family

Beth's Sales & Svc. 926
Village Square North, Palm

Chiropractic Center 7231

Martmez, La Quinta, CA

92253 Usa Capagne
Andale Taquerla 13900 Palm

Springs, CA 92262 Beth
Bonell

Dr., HB-C, Desert Hot Springs,

Beverly Carroll Commercial

CA 92240 Etoy M Trevino
Angel Wings Clothing 39525

12300 Sumac Dr., Dsrt Ht
Spgs, CA 92240 Beverly

Los Alamos Rd., #C, Murrieta,
CA 92563 Adriana Macias
Annie's Home & Gardens

Carroll

Palm Ave., Highland, CA
92346 Billy Lyon
City Electric 4770 Crest Ave.,
Riverside, CA 92503 John
Edwin Stephenson

Clothes Out 44855 San
Pablo, #3, Palm Desert, CA
92260 Lezty Clayton

James A Hasan
CyberTradlng 70121 Sun
Valley Dr., Rancho Mirage,
CA 92270 Emmet Nicolai

D&D Express 81955 Hoover
Ave., #23, Indio, CA 92201
David T Perez

D&K Publishing 2759 W. Via
Bello Dr., Rialto, CA 92377
David Faulkner

Dajan 72810 Homestead Rd.,

Desert, CA 92211-7846

Bishop & Assoc. 18699
Kamana Rd., Apple Valley, CA
92307 Janet Bishop
Blythe Phoenix Pizza 330 S.
Lovekin Blvd., Blythe, CA
92225 Ke1th Smith
Budget Cuts 13572 Rundall
Dr., Moreno Valley, CA 92553

Coastal Convention
Planners 11220 Joshua St.,

Palm Desert, CA 92260 David
Janis
Danl's Nannys 30270
Cupeno l..n., Temecula, CA
92592 Dianna Burch
Dave's Estimating Svc. 9378
Emerald St., Fontana, CA
92335 David N. Barnes
Dave's Repair Service 32912

Karen Louis Gendreaux

Allan Hauser

Oak Hills, CA 92345 Julie E.

Ascott Wey, Mentfee, CA

April's Twice Around 923

Busy B's Lock & Safe 1690
West 6th St, HD, Corona, CA

Whittingham

91720 Hovannes John
Boyrazian
CadeaU Enterprise 372

Mission Trail, Lake Elsinore,
CA 92530 Janice Martin
Color Masters 57025
Crestview Dr., Yucca Valley,
CA 92284 John Cousino

92584 David Michener li
Dave's Window Tinting 67
215 Santa Barbara Dr.,

724 West Sixth St, Corona,
CA 91718-0940 Ann
Bernadette Jones
Appliance Refrigeration
42725 Wisconsin Ave., Palm

East Baseline, San
Bernardino, CA 92404 April
Pender

Coachella Valley Business

Forms 801 E. Tahquitz
Canyon Wey, #200, Palm
Springs, CA 92262 Marc E.
Empey

Collectible Corners 33033

Cathedral City, CA 92234

Aboighassem Banihashemi

Aqua Vend 1363 Crtrus Ave.,

Advanced Computing 735

Riverside, CA 92507 Lorra1ne
Peetz
Arrow 98 Plus Discount

Muirfield, Palm Desert, CA
92211 Bill Kaanoi

Store 17337 Arrow Blvd ..
Fontana, CA 92335 Denise
Lee
Art & Soul 72425 Via Vail,

Sate• 6795 Ave , De Palma,
Riverside, CA 92509 David

Color Tile & Carpet 37275
Date Palm Dr.. Cathedral City,
CA 92234 Jean Chance

Alexander

Communtty Pain Mgmnt.

74580 Varner Rd., 1000
Palms, CA 92276 Dennis

Canyon Rehab &

Medical Clinic 3980 14th St,

Mark Foster

Forest Shade, Crestline, CA

92325 Jeffrey R. Ftiesen
Advanced Water Treatment

36668 Via Cicada, Cathedral
City, CA 92234 Edward
Ashley

Cal Commercial Garment

David Sanchez

Del Rey Lighting 173 I 1
Nolan ln., Riverside, CA

92504 Jack Smith
Dennla Foater Golf Shop
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Desert Coupon Connection
78650 Ave., 42, Bermuda
Dunes, CA 92201 Anthony D.
Koiody Jr.
Desert Homeowner 2n1
Sand1a Ad., Palm Springs, CA
62 Edward A. Cronshagen
Deaert ladles Investment
Group 51 nO Ave. Herrera,
La Quinta, CA 92253 Irene
Parco

Desert Market 35596 Santa
Fe Ave., Daggen, CA 92327
Abed A. Ajeel
Desert Photo Lob Studio
42215 Washing1on St. Palm
Desert. CA 92211 Ashwin
Patel
Desert Photo Lob Studio 64265 Ramon Ad., NB3,
Cathedral City, CA 92234
Ashwin Patel

Desert ProstheUcs 74042
Aster Dr., Palm Desert, CA
92260 Danny Muir
Desert Volley Fo'lje 9280
Calle De Vecmos, Desert Hot
Spgs , CA 92240 Jack Slome
Desert VIlla Plozo81576 81666 Hwy 111, Indio, CA
92201 Alma LOUIS Ryals
Desertech Appliance Svc.
78710 Ave., La Torres, La
Qumta, CA 92253 Lon
Chnstan Riddle
Dstoll Shop 74990 Joni Dr.,
NB3d. Palm Desert, CA 92260
Blanca Medina
Dh&K Trucking 284 Castle
Ct., San Jacinto, CA 92583
Donald Ward
Discount lmeglng 10756
Labrador Pl., Riverside, CA
92503-5231 DenniS Edward
Stoff
Dk Beck Unltd 73-661 Hwy
111 , Palm Desert, CA 92260
David Schechtel Jr
Dlo Asaoc 73790 Pinon Ct.,
Palm Desert, CA 92260
Douglas Lostman
Dlr Ranch 34520 De Portola
Ad .. Temecula, CA 92592
Donna L Reeves
Om Design 72835 Somera
Ad .. Palm Desert, CA 92260
Donna Parsons Martin
Double D Concreto
Dumping 23929 Park Lane,
Crestl11>e, CA 92325 David
Durschlag
Down Lo Communlcotlono
516 Orca Ave., Perris, CA
92571 Kavln Brown
Dp Plostorlng & Co 9353
East 8th St., NH, Rancho
Cucamonga, CA 91730
Andrew H. Dummar
Dev lntomotlonal 10610
Village Ad., Moreno Valley,
CA 92557 David A. Varney
Duddy Dryw811 Co. 12422 St.
James way, Tustln, CA 92680
James Duddy
DyMmlc 40978 La Costa
Circle West, Palm Desert. CA
92211 Ed Godfrey
Eer1hmen Environmental
22166 Bronc Ct. , Canyon

Lake, CA 92587 Jay Ryder
Terry

Eclectic Collect•bles 3653
Market St., Riverside, CA

92501 John Lawson
Edes Chacon Gardening
2192 Sandra Ad , Palm
Springs, CA 92262 Edas
Nicolas Chacon
El Poseo Propertleo 74140
El Paseo Dr., Palm Desert,
CA 92260 Henry Rainey
ElY Ella 4764 E. Ho~ Blvd.,
Montclair, CA 91763-47t3
Laura Santana
Electrosoff 8630 Oakmount
Blvd., Desert Hot Springs, CA
92240 Edward Allen Yoder
Elite Mobile Detailing 222
Via Sol, N2a, Palm Springs,
CA 92263 Jason Sone
Elite Motors 82886 Hwy t 11 ,
Indio, CA 92201-5638 Allen
Lang
Elizabeth's Condie Boutique
1 Mill Circle, Ontarto, CA
9t764 Elizabeth M. Stenzel
Elysium Film Productions
41607 Enterprise Circle
North, Temecula, CA 92590
Leaf Baimbridge
Em Drywall Co 4996 La
Sierra Ave., Riverside, CA
92505 Em1gd1o Serrano
Emerald Conatructlon
14178 Chaparral Ave.,
Fontana, CA 92337 Jeffrey S.
Shaffer
Enterprlae Tranaportatlon
6701 Marsala Pl., AAa Lorna,
CA 91701 Debra Rodgers
Enterprise Bualneu Svc.
18090 Iris Ave., Riverside, CA
92508 l.Jnda Gail Davison
Evergreen Provtalona 2294
E. Conchita Way, Palm
Springs, CA 92264 Joel W
Wallace
Evertearn 1141 Pomona Rd.,
#H, Corona, CA 91720 Joel
A. Nylander
Facial Clinic Of Plastic
Su'ljery 71830 Sahara,
Rancho Mirage, CA 92270
Laurence Le Winn Md.
Fantooy Nails & Holr 36101
Bob Hope Dr., #D2 , Rancho
Mirage, CA 92270 James
Nguyen
Farrell & Aseoc. Consu"lng
78670 Hwy. 111 N146, La
Quinta, CA 92253 Lorraine A.
Farrell
Faahlon Plaza 17059 Valley
Blvd., NA, Fontana, CA 92335
Hyung Kim
Fast Bikes 2901 French St.,
RIVerside, CA 92509 Jason
Erickson
Foothill Oxygen Svc. Inc.
863 Via Lata. Co~on, CA
92324 James A. Davidson
FregrencH Goloro 73373
Country Club Dr., N3020.
Palm Desert. CA 92260
Darlene Aornos
From Alrlco To Aztlan
Book8 7404 Phlibm Ave,
N28, RIVerside, CA 92503 Lee

Ragin Jr
Gajeon USA 67585 Hacienda
Ave. , Desert Hot Springs, CA
92240 Hidemi Mike Kawa1
Gon:lo Landscaping 30875
Calle Helene, Thousand
Palms, CA 92276 Angel
Garcia Marquez
George Allen Custom
Concepts 601 Calle Palo
Fierro, Palm Springs, CA
92262 Allen Vigil
Globollmport Export Svc.
79895 Westward Ho, La
QUinta, CA 92253 John
Wallwork
Gloria Jeans Gourmet
Coffee One Mills Circle, N909,
Ontario, CA 91764 Dav1d
Ashman
Golden Glrlo Housekeeping
& Jon"orlal3742 Brockton,
NA. Riverside, CA 92501
Edna L Argante
Golden Tlger Chinese Buffet
Reataurant 1494 E. Highland
Ave., San Bernardino, CA
92404 Hoang Hua
Golf & Tennis Realty 5300
Waverly Dr., Palm Springs,
CA 92264 l.Jonel Lawes
Goof Proof Productions
84136 Ave., #44, Indio, CA
92203 James Uoyd Bolen
Gospel Video Films 73091
Country Club Dr., #A43, Palm
Desert, CA 92260 Leslie
Mccray
Greenleaf Irrigation 7 4140 El
Paseo, N120, Palm Desert,
CA 92260 Joel Sandoval
H H Telecom 78935 Villela
Dr., La Quinta, CA 92253
Harold Hilman
H&S. Leasing 73700 Hwy
111, #2, Palm Desert, CA
92260 ian HelmStadter
Harmony Farmo 53700 1/2
Old Hwy 74 Mtn., Mountain
Center. CA 92561 Lawrence
J. Bischof
Harrla' Kenpo Karate 346 W
Highland Ave., San
Bernardino, CA 92404 Arthur
A. Bean
Hart Technologies 1432
Gardenia Ave., Ontario, CA
91762 Jeff Swinehart
Heavenly Handmelden,
Candles 26930 Barton Ad.,
Redlands, CA 92373 Diana J
Powell
Helping Nature W"h
Mauoge 33324 Pueblo Tr.,
Cathedral Cily, CA 92234
Eluira GrisaJva
Honk's Hoy Grinding 10350
A Eucalyptus, Chino, CA
91710 Henk Benedictus
Horsch Body & Point 8296
Su~ana Ave ., Fonlana, CA
92335 Herschel Farless
High Ughts 13119 Bender
Dr., Moreno Valley, CA 92553
Anna lewis
Hollywood Scoop Colo
73375 El Paseo, #F, Palm
Desert, CA 92260 Las
Philipson

1Team 7550 Black H1lls Dr.,
Riverside, CA 92509 Don E.
Brown
lc Rafreahments 2263 Bob
0. l.Jnk Lane, Palm Springs,
CA 92264 Isabel Lucom Clark
Icon Bualness SoftWare
2995 Van Buren Blvd., #A 13185, Riverside, CA 925003
John Turner
Idyllwild Free Spirits 26120
Ridgeview, Idyllwild, CA
92549 Julie I. Ho~
Imperial Court Of Palm
Springs 35895 Date Palm
Dr .. #202, Cathedral Crty, CA
92234-6656 John Tennis
smnh
In Step 5195 Walnut Ave.,
N23, ChinO, CA 91710 Don A.
Rister
Indio Landscape Co. 82-366
Ocotillo Ave., Indio, CA 9220t
Antonio 0. Rodriquez Jr.
Indio Bf Goodrich 45794
Salton St., Indio, CA 92201
Jacklyn A Bowers
Infinity Financial Svc. 2500
E. Palm Canyon Dr., #3, Palm
Springs, CA 92264 Jalynn
Price
Inland Empire
Investigations 2721
Goldcrest Ave., Ontario, CA
91761 Leonard Irwin

Inland Pride Poultry
Distributors 1975 Locust St.,
Ontario, CA 91761 Armando
Rosas
Inland Radiator 3265 Van
Buren Btvd., ~H . Riverside,
CA 92503 James S. Fowler
Inspect Tech Home
Inspection Svc. 800 North
Firs! St., Alhambra, CA 9t801
Ed Evans
International Home
Furntture 74841 Velie, #B,
Palm Desert, CA 92260
Domingo Rodriguez
Integrated Vegetation
Mgmnt. Inc. 13512 Vintage
Pl., Chino, CA 91710 Billy
Tidwell
Integrity Carpet 67652
Ramon Ad., Cathedral Crty,
CA 92234 Anne M. Sawdey
Isabel's Blue Pig 73425 El
Paseo, N24c, Palm Desert,
CA 92260 Isabel Willhone
Islamic Middle School 3638
University Ave., #238
Riverside, CA 92501 Em
Abdulmumin
lte Assoc 24131
Puddingstone Dr., Moreno
Valley, CA 9255t Ibrahim
Aauf
J H Fashion 1638 Hacienda
Dr., Ontario, CA 91764 Dao

Coming Soon
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Toyota Dealers President to Direct Media Buys to Inland Empire
Selection of Toyota of San Bernardino co-owner Cummings marks advertising
association's first appointment of Inland Empire chief.
As the newly-elected presi-

Los Angeles area. He is co-owner

The Toyota dealers' associa-

SerDA, Cummings IS comm1tted

dent of the Southern California

and vice presidenl of Toyota of

tion annually pumps more than 30

to sponsoring the Inland Empire

Toyota

San Bernardino, formerly known

million advertising dollars into

Auto Show. He is negotialing with

as Chuck Obershaw Toyota.

!he region, making the co-op one

Quakes Stadium advertising repre-

sentatives in Rancho Cucamonga

Dealers

Association

Advenising

(SCTDA),

Cliff

Cummings is going to "make sure

"For years I have been letting

of the most significant advertising

thai inland-area businesses get

the association know that the

forces in Southern California,

and is re-negotiating an ongoing

their fair share of our marketing

Inland Empire is its own advertis-

Cummings said.

sponsorship

budget."

ing market with its own media

The

appointment

of

Cummings has broken the associ-

ation's traditional award of the
presidency to someone from the

Angeles 10 a 115,000-square-foot

Freight Syslems Inc. from Los
Levmson taught for 10 years at

California
owners sat mesmerized as interna-

Bumelt Advertismg in Europe and

tional marketing expert Jay Conrad

is on advisory councils for AT&T

Leviru.on gave his litany of do's

and Microsoft.

"Guerrilla

Presented

by

(909) 484-9765 ext. 25

AD DEADLINE
FEBRUARY20

For information call:
(909) 484-9765 ext. 21

Getung Levinson as keynote

!he

speaker for the conference was a

Upland Chamber of Commerce

coup for the Upland chamber.

Jan. 22 at the Red Lion Inn in

"When we decided upon the expo

Ontario, the business conference

topic, we began looking for a

focused on marketing small busi-

'futurist' speaker," said Jerry Cook,

ness in the next millennium.
According to Levinson, the

The Hat restaurant. "His name

entrepreneur of the 21st century

came up and il was a perfect match

will be quite different from today:

for where we plan to move the
chamber's energies."

chamber president and owner of

enough money to enjoy bonding

The expo was !he result of a

with olhers, will have fun and will

metamorphosis that !he Upland

enjoy longevity."

••1

University,

Berkeley, is an advisor to Leo

"This new entrepreneur will have

Is yo.r comp..y oa OUR list'? It
sko.ld be!! If JO• tk ..k yo•r compa•Y qullfta to tM t.cl•ded ••
ot
th above lists aDd yo• kave aot
reatnd a slmpk qiHStiouln from
ltrlatul EmpiTt Busit.,ss journal,
p1use coatut Jnry at:

State

More than 100 small business

in

Blockbusler

Freight Company Relocates
to Ontario, to Enhance Services

by Rebecca Jo James

Marketing."

us1ness ourna

this year that will have an impact
on our local economy."

Transportalion and economic
factors played an important part in
the decision to move Skyway

doni's

with

Pavilion in Devore.

sources," Cummings said. "There
are many decisions we 'II make

Impact '97 Conference
Boosts Small Business

and

INLAND EMPIRE

As head of the 55-dealer

Ontario complex last November,
said Dave Roberts, program manager for the company. Founded 10

Roberts said. "It contains an expedited transportation operation, an
automated sorting system and a
warehouse operation. We go the
extra mile for our customers with
their shipping and storing needs."
Customers

to

benefil

from

1977, Skyway Freight Systems ts a

existing capabiltt1es and the company's upcoming investment to

multt-million

integraled

develop an integrated supply chain

logistics and transportation company which ts owned by Union

dollar

services (ISCS) projecl mclude

Pacific Corp. and which employs

Consumer Products and Entex
Information Services. A company

nearby

Inacom

Corp., Cornmg

more than 100 workers.
"From Ontario, there is easier
access to the outlying areas such as

ject "will develop ihe information

Moreno Valley, and you can'! beat

technology infrastructure and elec-

the affordable renJ- especially for

tronic commerce capability that
will break new ground in the area
of value chain management .. for
manufacturers and retailers.

a warehouse this size," he said.
"This facilily fulfills ihree dis-

tmct needs for our customers,"

news release stated the ISCS pro-

Chamber of Commerce has recent-

Levinson, who "hasn't worked

ly experienced. Wishing 10 shed !he

a full 40-hour work week since

"party" perceplion !hat others have

1971," has earned his reputation as

of

"guerrilla markeling guru" since he

aboard Carolyn Hayes Uber and

wrote his first book in the 1980s.

her public relations team.

ul was teaching 'Alternatives to

the

chamber,

they

broughl

Sporting a new logo and a

the Nine 10 Five Job' when I real-

mono -

ized that my studenls didn 'I have

Business"

enough money to become enlrepre-

realigning iJself with a professional

neurs," Levinson said. "So, I wrote

and

a book about il."

Cook.

''Helping Business Do
-

the

business-like

chamber

image,

is

OvER

the

APPLICANTS

HIGHLY SKillED PROFESSIONALS

"Business as usual is a thing

His book "Guerilla Marketing"

16,000

AVAILABLE FROM ENTRY lEvEL To

said

now appears in 37 languages, has

of

been updated for use in the I 990s

"Technology is changing every

past,"

Cook

said.

and is considered required reading

minutes and we've got to keep up

for entrepreneur hopefuls.

with it."

!0

Will Be There!
9 00 AM to 4 00 PM, At Th~ N01tlon.al Or,ang~ Show Events CentH 1n Solin Bern.ilrdlno

Wednesday, May 7th & October Stb 1997
(909J 888-4571 Today to Recruit

Employers ••• Call
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National Directory of NewHires
Directory of New H1res a list of
mult1-state
employers
which

by Barbara Lee Crouch
As pan of the on-going effort
to locate parents and enforce payment of delinquent child-support
obligations, the Welfare Reform
Act (Personal Responsibility Act of
1996) established the Federal
Parent Locator Service (FPLS), a
National Directory of New Hires.
This law was enacted to reduce a
nationwide shortfall of about $34
billion every year in uncollected
child-support payments.
All states will be required to
furnish identifying information on
virtually every person who is hired
in the United States. The FPLS will
contain quarterly data supplied by
the State Directory of New Hires
on wages and unemployment compensation paid.
In addition, the U.S. Secretary
of the Treasury must have access to
information
1n
the
Federal
Directory of New Hires for the purpose of admmistering Section 32 of
the Internal !l-evenue Code and the
Earned Income Credit.
The information for the
National Directory of New Hires
must be entered within two days of

choose to send reports to one state

- and the name of the state so
elected. The treasury secretary
must establish a National Directory
of New Hires by Oct. I, 1997.
California is one of 19 states
that already has a New Hire
Registry ( HR). California's law
was enacted (Senate Bill 1423) in
1993. The state enacted the NHR
for the sole purpose of locating parents to enforce payment of delinquent child-support obligations.
The California NHR requires
only 17 industries to report the hiring of all new employees (see
accompanying table for the list).
The federal new hire registry law
expands that program to include all
employers. Since California has an
existing NHR program, the new
federal changes will not become
effective until Oct. 1, 1998.

receipt and requires the secretary to

maintain

withm

the

National

The 17 industries which are currently required to report are:
Landscape and Horticultural Services
Buildmg Construction
Heavy ConstruCtiOn,
Other than Building Construction
Construction Special Trade Contractors
Motor Freight Transportation and
Warehousing
Water Transportation

(SIC 1600 10 1699)
(SIC 1700 lo 1799)

Wholesale Trade - Durable Goods
Wholesale Trade- Nondurable Goods
Automotive Dealers and
Gasoline Service Stations
Eating and Drinking Places
Holding and Other Investment Offices
Hotels and Other Lodging Places
Business Services
Auto Repair, Services and Garages
Motion Pictures
Health Services
Engineering, Accounting, Research
Management and Related Services

(SIC 5500 10 5599)
(SIC 5800 10 5899)
(SIC 6700 10 6799)
(SIC 7000 10 7099)
(SIC 7300 10 7399)
(SIC 7500 10 7599)
(SIC 7800 lo 7899)
(SIC 8000 10 8099)
(SIC 8700

10

8799)

National D1rectory of New Hires.

businesses actually using category
management as one part of their

monthly planning is very small.
In large companies, a category
of products or services may be
managed by an entire staff. All category-related expenses, depart-

avoid errors. At the very least, these

marketing numbers should be
cross-checked and adjusted against
your financial figures.

eral tax account number must be
provided. Th1s information must

Who must be reported? Newly
htred employees who have not preViously been included on your payroll; relured employees who were
previously included in your payroll, separated from your employ
and are now returning to your

W1th our NATE Afflli~t1on. tt~
TAC Member yllU h~ve ace~'
and markt!tlng opportun1hes to

employ; employees who are
retuming to work from any fur-

uwr SO,CID bu~m~s...._~

lough, termination, separatiOn, lay-

off or unpaid leave of absence

Any TAC Member Wl!>hmg to

To whom must em ployers report
this information? The new hire
mformation is reported to the
California
Employment
Development Department (EDD).
The EDD provides Form DE34 for
your convenience and to allow effiCient processing of the required

Most

businesses

maintain

Now, let 's put this into perspective: Accounting for profit or loss
doesn't matter unless you sell
something -

except, of course, to

records only on the sales or revenue

the IRS. If you are selling a product

of a particular category or department, but forget to calculate the
costs related to the selling of the
product. When this information is

specific strategy to do so - and
you build a program to sell more,
you will only go out of business

captured, too many accounting pro-

faster.

What must be reported? The first

be reported within 30 days of hiring an employee. The federal law
will requ~re that you provide the
employees· addresses.

Th<'nk you for your support

concept is basic, the percentage of

On behalf of my accounting
friends, I should mention that the
best approach available to building
numbers for marketing purposes
should be a part of your accounting
system - this is the best way to

includes the required information.

must be reponed. In addit1on, the
employer's name, address and fed-

the1r b~rter hon7ons, on a
natiOnal or lucallevel, IS
<'RClJUraged toc.all TAC today for
further deta1h'

use of numbers as a guidepost for
category management. While the

(SBUs) are accounted for. In most

Employers who have less than four
California employees, employees
who are less than 18 years of age
and employees that the employer
anticipates paying less than $300
per month. However, when the federal law goes into effect, these
exemptions will no longer apply.

cxp~nd

• Does the category represent single sales or repeating sales?
•Is it realistic to sell more ?
• How much more? If the marl<£/ for
the category is saturated, the promotional strategy is differelllthan if
the market is growing. A saturated
market is normally crowded with

businesses, category management
is not so clear.

copy of the employee's W-4 form
or any other hiring document that

hired, rehired or returning to work

n~t10nw1de

ing functions. But management and
cost accounting are also useful
accounting tools.

create your own form or submit a

ments, there are three exemptions:

Unfort\.lnately, we are unable to
provu::ie you w1th .:.ny assiStance
111 the d1~po ... ~1 of ITEX crl-dit

a break-even analysis for marketing
purposes in December's column.
This month we will explore another

information. However, you may

ty number of employees newly

dollars

11
planned" - what a novel concept!
This enables crucial questions to be

We explored the basics of using

ing is said to have five to seven
functions. Most businesses use only
two: the financial and tax account-

ness days from the date a new hire

California requirements, you have

Some of you have already

Part 2: Reliable forecasting derives from the perfect blend ofArt and Science

is entered in the state directory to
provide that information to the

Are there any exemptions for
NHRs? Under California require-

called TAC m th~ hope that you
Will be able to convert your IT EX
cred1ts to spendable TAC trade

Great Marketing Starts with Great Numbers

answered:

competitors, while the emphasis in
a growing market is rapid market
development. Anned with infonnation about your market, an individ-

ual category can be "positioned."

ments or strategic business units

mitial, last name and social securi-

30 days from the date of hire to
report new biTeS. Once the federal
law goes mto effect you will only
have 20 days to report new hires.
The state IS allowed three busi-

CORNER ON MARKET

by Ron Burgess
(SIC 4200 10 4299)
(SIC 4400 to 4499)
(SIC 5000 IO 5099)
(SIC5100io5199)

When must employers report
new
hires?
Under
current

Just Say NO!

That's what we'll have to say to
all of you when you call TAC
and ask us to help you spend
ITEX credits.

(SIC 0780 to 0789)
(SIC 1500 lo 1599)

~

hotline:
T he EDD bas
Employers may call (916) 6570529 to provide information and
answer questions about the NHR.
Barbara Crouch is the R1verside
and San Bernardino coutlltes
regional
manager
for
The
Employers
Group,
formerly
Manufacturers
Merchants &
Associatio11. The 100-year-o/d notfor-profit compa11y IS one of the
largest employer representatives
for human resources management
issues 1n the ltalion.
The group serves 5,000 member
firms wluch employ approxunately
2.5 mil/tan workers. Crouch may
be contacted by calling (909) 784-

9430.

or service at a loss -

without a

David

Ogilvy

is

one

executives. After placing more than

a billion dollars in advertising, he
listed 32 things his agency learned.
Of those 32 lessons, he said that the
single most important decision

made has to do with positioning the
product.
Category positioning is where
process. Market positioning is often

tion necessary to determine revenue

where

the same revenue categories.

and gross profit. While this level of
information gathering was difficult
for some types of businesses five
years ago, today's advances in
computing makes this process

companies fail in the marketing
process. Financial people look at
the numbers as being the factors of
primary importance, failing to see

much easier to accomplish.

upon these numbers in the area of
forecasting.

believe that they have all the

n~ces

on their income statement. I find
this belief to be true in a large percentage of cases. While we won't

Key numbers useful in compar-

the numbers meet the creative
small-

to

the impact that creative minds have

go into the evolution of income

ing categories, departments, products or services are:

minds don't think in a quantitative

structure of most accounting pro-

1. Sales revenues and gross margins.
2. Direct selling or distribution
costs for each category.
3. Approximate fixed expenses
related to the category. (Refer to
"Corner 011 the Markee," l11/and
Journal,
Empire
Business
December 1996.)
4. Break-even sales volume in dollars and in units. (Refer to "Corner
on the Market," l11/and Empire
Busmess Journal, December 1996.)

way. As a result, since numbers are

for marketing purposes!
Test your financial statements.
If you can't find the gross margin
- expressed as a percentage - of
every category of products or services for last month's business
within two minutes, you don't have

the tools you need to market by the
numbers.

Marketing numbers do not
have to be derived from financial
statements. If you find the numbers
on

another

report,

it

counts!

Depending on the source, account-

Using this foundation, information in each category can now be

are too high to be achievable or
they don't push hard enough to capture the existing market.
These issues are fundamental

contributing factors in the downfall
of small- to medium-sized compa-

nies. Without proper understanding
of how the numbers affect the market, or how the market impacts

pragmatic and creative elements,

- particularly, accounting and
marketing processes - will businesses be able to flourish.
Marketing by numbers is more than
utilizing accounting skills; it is the

perfect blend of an and science,
key elements in business growth
and profit potential.

medium-sized

statements here, the point is that the
grams and income statements is not

creates unrealistic sales goals; they

financial reports, maximum success

businesses to capture the infonna-

sary infonnation available, based

a percentage or

results in equally poor goal setting.
This type of "top down" planning

will never be completely achieved.
Only through an infusion of

sold in three to six subcategories,
with no direct calculation against
managers

numbers plus

of

Category management requires

business

bers.
Lack of marketing information
creates quotas based on last year's

America's best-known advertising

grams still calculate cost-of-goods

Many

viding the correct marketing num-

On the other hand, creative

not prepared for marketers, mar-

Ron Burgess is a business development consultant specializing in
strategic marketing planning, relationship marketing and integrated
marketing systems. Burgess may be
contacted at BURGESS group, 466
Orange Street, P.O. Box 222,
Redlands, CA 92374, by calling
(909) 798-7092 or by sending Email
to
"ron burgess
@
earthlink.net"

keters either don't ask this data or
they do not understand how to convince accountants to provide these

00011..~00©

factors. As a result, the marketing
positioning of most of these companies is faulty.
The end result is that many

§!MlfPOI:ru§

marketing programs are inefficient-

ly designed. They produce less
business than they should Many
times, the blame is not on the

advertising agency or the marketer,
but lies on the doorstep of the
accounting department for not pro-
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BANKRUPTCIES
Carol Joan Alexander, aka
Carol J. Stumpf, Carol
AJexander-Stumpf, 3451
Sierra A\. e., Norco; debb
$219.171. assets; S 199.050;
Chapter 7
Gonzalo Alex Alvarado,
Mayra AJyarado, dba Family
Hairline, 2119 East Alondra
St., Ontano; debts: S 171 ,509,
assetsc $146,040; Chapter 7
Societe Des Amis, 69620
Highway Ill, Rancho Mirage;
debt." $440,575, assets:
$138,708; Chapter 7

Marcus Beruman Barraza,
aka Marc Barraza, I 75 Las
Flores Drive. Hemet; debts:
$570.302. assetsc $342.575;
Chapter 13
Frank Monaco Dazzo. aw
China Import & Export,
S.R.L., an Italian
Corporation, 2691
Whitewater Qub Drive, Palm
Springs; debtsc $851.880,
assetsc $92,920; Chapter 7

Charles A. Benson,

~targo

Sharon Benson, dba Voc
Rehab Company, 33472
Waldo Road, Hemet; debts:
$253,257, assets: $5,920;
Chapter 13

John Brass fdba JB Concrete
Construction, 1M~6
Gunnen;on St.. Lake Hsmore;
debb:

~

141,951. assets

$127,~75;

Desert Bicycles, Inc., 72162
Htghway Ill. Sutte B. Rancho
\·11rage; dehts: S 1:!:!,034.
asset:,: $6.700; Chapter 7

Chapter 7

Arthur Brough, aka Arthur
\Villiam Brough, Barbara
Brough, aka Barbara Mae
Brough, dba National Cable
Sen ices, rormerly Computer
Science, 38870 Tam• Road,
Newberry Spnngs; debts
S 195,773, assets: $54,553;
Chapter 7
Paul Travis Burton, dba ProFormance Roofing, ProFormance Co., 1113 orth
Michael Ave., B•g Bear City;
debts, assets schedules not
available; Chapter 7
Bradley R. Canfield, Polly J.
Canfield, 3354 Deaver Drive,
Corona; debts: $206.000.
as.<et>e $255,250; Chapter 13
Joe Richmond Da,·enport,
aka Joseph R. Davenport
(erroneous), Sandra
Broussard Davenport, aka
Sandra B. Davenport, Sandy
Davenport, dba New
Horizons Trucking, 12010
Redwood Drive, Fontana;
debts: $187,787, assets:
$152,978; Chapter 7

CHAMBER of COMMERCE

JANUARY IN REVIEW

Donald Gary Fast, aka Don
Fast, Mal") Josephine Fast,
dba Don Fast Trucking,
35268 Avenue F. Yucaipa;
debtsc $314,047, a»ets
S 198,681; Chapter 7
Joseph John Fee, Denise
Michelle Fee, dba Shamrock
Lawnscape And
Maintenance, 29240
Silverfern Place, Highland;
debts: S222. 750, assets:
$146,815; Chapter 7
John Paul Gilbert, Paula M.
Gilbert, G & H Construction
Co., a partnership, 145 West
Etiwanda Ave., Fontana; debt~:
$382,739. assets $147,492;
Chapter 7
William (Bill) Alan Harker,
Evelyn M. Harker, fdba
Harker Enterprises 1 High
Country Productions, The
Harker Group, 31330 South
General Kearny Road, Space
85, Temecula; debts:
$101.364, assets $12,631,
Chapter 7
Ernest W. Hasse, Sally Ann
Hasse, dba Ernest Hasse
Transport, 2686 Temescal
Ave., Norco; debb, assets
schedules not available;
Chapter 7
Robert Henry Heckendorf,
Linda Marie Heckendorf,
fdba Wooden Images, 4995
Red Rock Ave., Riverside;
debts: S 1,331.282, assets
$264,754; Chapter 7
John L. Hickman, Ai-Hua
Hickman, fdba John's House
of Cards, 28944 Loire Valley;
Mentfee; debtsc $~.866.
assetsc $16,025; Chapter 7
joseph Lutber Hoilett,
Angela Klly Hoilett, 2211
Coriander Circle, Corona;
debtsc $238.173, assetsc
$212,620; Chapter 7

Kayal A\C., Mort!nO Valley;
dehts: $414,69~. assetsc SO;
Chapter 7
Rosemarie K.rance, dba
Rose's Caffe Luna, 6619 Post
Place. Alta Lorna; debt~.
$411,~9. assets; $18,210;
Chapter 13
Hyonsuk Lantz, 7899 Lmares
Ave .. R 1verside; debts:
$276.866. assets $ 176.055;
Chapter 7
Joseph Dean Lepley, aka Joe
D. Lepley, Joseph D. Lepley,
Joe Lepley, Joseph Lepley,
Pamela Diane Lepley, aka
Pam D. Lepley, Pamela D.
Lepley, Pam Lepley, Pamela
Lepley, 120 Massachusells
St.. Lake Elsinore; debts:
$402,518, assets; $108,825,
Chapter 7
David Lewis Lincb, Audrey
Elizabeth Linch, aka Audrey
Elizabeth Shute, FTK
Fabricators, 25945 Harriet
Ave., Moreno Valley; debts:
$141.220, assets: $68.775;
Chapter 7
Stacey Lee Loeffier, aka
Stacey L.. Loeffler, Dr. Stacey
L. Loeffier, M.D., 52·990
Avemda Alv1rado, La Quinta;
debts: $449,331, assets:
$11 ,175; Chapter 7
Anthony Angelo Lombardi,
aka Tony Lombardi, Ruth
Ann Lombardi, Tony
Lombardi Plastering, 16397
Cajon Blvd., Devore; debts:
$139,788, assets: $129.820;
Chapter 7
Joe C. Long, Cara L. Long,
dba JC Long's Water lruck
Service, 11415 Wybourn Ave.,
Riverstdc; debts: $180,016,
assets $131,570; Chapter 7
Timothy John Marquez,
Bernadette Marquez, aka
Bernadette Martinez, 25543
Camino Castillo, Moreno
Valley; debtsc $212,663,
assetsc $146,860; Chapter 7

Harold Glen Horsley,
Sandn Kaye Horsley, 5845
Polaris Court. M1ra Lorna;
debtsc $208,094. assets:
$250.735; Chapter 7

Douglas L. Mathews, Karen
A. Mathews, rdba Acrobrats
(Sole Proprietorship), 16637
Pauhaska Coun, Apple Valley;
debts $126,922, assets:
$102, 785; Chapter 7

Barbara Johnson, aka
Barbara Goodwin, II 525

Carol L. McClain, 29 Park
Marage, Rancho Mirage;

debts: Sl,223,941, assets:
$263.040; Chapter 7
Michael Robert Messrah,
Diane joy Messrah, 164
Wimbledon Dnve. Palm
Desert; debts; $496,872.
assetsc $334,737; Chapter 7
juan Manuel Morales,
Mirna Morales, 25840 Via
llamaca Ave., Moreno Valley;
debts: $276,167, assets:
$242.646; Chapter 7
William V. Morrison, Nancy
E. Morrison, dba Liberty
Locaters s/p, 1212 Ohio St.,
Redlands; debtsc $65,090,
assets $72,813; Chapter 13
Catherine Brown O'Grady,
l'ka Catherine Mercier, rdba
O'Grady Publishing, a sole
prop., 6254 Gammel Road,
Twentynine Palms; debts:
$69.834, assets· $26,750;
Chapter 7
Richard C. Oney, aka
Richard Clyde Oney, Shirley
A. Oney, aka Shirley Ann
Oney, 1334 West Michigan
Ave., Blythe; debts: $218,681,
assets: S 197,970; Chapter 7
Shane Robert Peck, Donna
jean Peck, aka Donna Jean
Caouette, Donna Jean
Clarendon, 19160 Vintage
Woods Drive, Riverside;
debts: $228,046. assets:
$183,700; Chapter 7
Emiliano Perez, Haydee
Perez, aka Haydee Chairez,
8355 Prestine Place,
Riverstde; debts: $591,755,
assets. S I ,050; Chapter 7
Robert Piontkowski, Tiona
Piontkowski, aka Tiona
Modden, Tiona Smith, rdba
Yuk Buster, 26691 Kicking
Horse Drive, Corona; debts:
$77,751, assetsc $100,400;
Chapter 7
Kenenth Carl Reed, dba
Dreamscapes, fdba KLS
Landscapes, 7955 Magnolia
Ave., #220, Riverside; debts:
$23,580, assets: $5,324;
Chapter 13
Michael Alan Volcic, Sharon
K. Volcic, dba Mike Volcic
Trucking, a sole proprietorship, 8423 Deer Trail, Yucca
Valley; debts: $185.090,
assetsc $121,900; Chapter 7

"Have a Heart" Charity Event
3
The
proposed
460·acre
Redlands Fashion Center retatl mall
project got a boost when The
Taubman Co. signed a development
agreement with mall partners.
Owned
by
Michigan-based
Taubman Realty Group, the developer's expertise and reputation are
hoped to help secure proJeCt financ·
ing and lure major tenants.

6

Officials
from
Riverside
County's planning department
addressed Rubidoux residents and
business owners to explain details
of a $2.6 million redevelopment
plan for 1.6 miles of Mission
Boulevard. The proposal calls for
rezoning the street as a speciallycreated "village commercial" area
to bolster development and allow
on-street parking. Residential areas
on both sides of the thoroughfare
would be buffered by a "cottage
commercial" zone, another new
category which would allow homebased businesses.

7
Southern
California
International Airport in Victorville
received
Federal
Aviation
Administration approval for a
$927,000 grant which will be used
to upgrade runway lightmg, repair
the runway shoulder, construct a
flight apron, improve drainage and
buy fire control radio equipment.
• The Adelanto planning commis.."IOn approved that city's third
prison on a unanimous vote. The
country's largest private operator of
correctional facilities, Wackenhut
Corrections, plans to butld and
manage a 550·bed prison under a
10-year state corrections contract
The one existing and two planned
pnsons are all located in the city's
industrial area west of H 1ghway
395.

Do something nice for others ...
Donate $5 and receive a coupon
for 25% off regular-priced merchandise
or take an EXTRA 5% off sale-priced merchandise
at all JCPenny stores Saturday, Feb. 8.

panel's decision. Under the proposal, the cities would have one seat
each and the county would have
three seats.
• Rtalto Mayor John Longville
announced RPS Inc. plans to begin
construction this month on a $50
million expandable regional distrib·
ution center which would initially
employ 300 workers. The 70·acre
project site is located in the Agua
Mansa Enterprise Zone and will
make the trucking firm the city's
largest employer.

Call the Montclair Chamber of Commerce
for details (909) 624-4569

Revisit a little bit of heaven ..., - - - cominued from Page 47

10 Four area trade schools Rosston Schools of Men's Hatr
Design in San Bernardino, the
Rancho Cucamonga campus of
Platt College and the Ontario and
Fontana campuses of Richards
Beauty College- may lose federal
student loan program eligibility
because a large proportion of bor·
rowing students are defaulting on
their loans. One school official was
quoted as sayi ng the government
formula for determining default
ratios which affect continued eligibility is flawed .
13 Subject to a Congressional subcommittee's approval, the Pomona
city council approved a five-year
lease of 44,700 square feet of
General Dynamics industrial space
to the Navy Gauge Laboratory for
more than $320,000 per year.
14 R&B Auto Center tn Fontana
recetved plannmg commission
approval to expand its Foothtll
Boulevard used car lot from two
acres to five acres. The expansion,
to be completed by June, will make
R&B the largest such dealership on
the West Coast.

catessen featunng gourmet foods
and wine.
The ambiance is charming and
you will dawdle over your coffee
just to stay to keep on enjoying the
essence of the place.
Pippins - very special handdipped truffles and chocolates are served at the Plaza Street
Market. They are made from
scratch by 73-year-old Barbara
Bates, a one-woman operation.
Her absolutely fresh chocolates
are to be found in the gourmet section of Neiman Marcus stores
throughout the country as well in
Heald;;burg.
For addresses and phone numbers for the above-mentioned
places, call the Healdsburg Area
Chamber of Commerce at (800)
648·9922. Chamber offictals will
happily send you a brochure with
all the information requested.
Do yourself a favor
Do yourself one last favor
before leaving the area - go to
Osmosts Enzyme Bath and
Massage. Start by enJoymg a cup
of special Enzyme Tea whtle

relaxing in a tranquil Japanese
garden.
Then it 's into the unique
Enzyme Bath composed of fra·
grant and antiseptic cedar fiber,
rice bran and more than 600 active
enzymes. The action of the
enzymes produces a special quality of heat that improves circula·
tion and metabolism. You are not
supposed to stay more than 20
minutes in this bliss- they had to
really coax me out of my balmy
state with the lure of a private
pavilion and a 75-minute therapeutic massage. Blanket wraps are
also available.
If there was any tension,
fatigue or stress when you started
this adventure it will have disappeared; a feeling of mcredible well
being hangs on for many hour.;
after. When you are tn the
Heald._-;burg area and wish to experience The Osmosis Enzyme Bath
and Massage, call (707) 823-8231
for information, rf!;ervations and
directions.

Camille Bounds is the tra\.·el editor
for the western di,·i.'iion of Sunrise
Publicatio3S and Inland Empire
Business Journal.

Subscribe Now!
8
Inland Valley Development
Agency representative...;; voted unanimously to reduce its administrative
board from nine members to seven
and provide for some veto rights.
Each member entity- the County
of San Bernardino and the cities of
Colton, Htghland, Lorna Ltnda and
San Bernardino -

must ratify the

· DInland Empire }·
: Uusiness Journa
;

Call Today

(909) 484-9765

9 out of 10 mice prefer the
Consumer InformationCatalog online.
Catch it at www.pueblo.gsa.gov.
U.S. General Serv1ce1 Admin.lstratlon
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Sponsored by L.A. CELLULAR

EQUIPMENT, SERVICE,

ICALENDAR97
"The
Dreaded
Resale Tax" will be presented by the State
Board of Equalization at a 12:30 to
1:30 p.m. luncheon meeting sponsored by the Inland Empire Ad
Club (IEAC) at the Magic Lamp
Inn, 8189 Foothill Blvd., Rancho

11

Cucamonga. For luncheon fee or
IEAC membership information,
call (909) 941-2511.
The sixth annual
health-related
sales

12

symposiUm sponsored

by Inland Empire Association of

---- --------- --------- --------------- ------------------ ----- -------

REGULARLYSCHEDULEDEVENTS
Monday
Business
Butldcrs
of
Rancho
Cucamonga, weekly, 7 a.rn at Socorro's
Mexican Restaurant. 10276 Foothill Blvd.,
Rancho Cucamonga Mcmbersbtp: $25 .
Con~t: Dawn Grey, (909) 484-5244; Shtrley
Palnck, (909) 625-2386
The ProfessiOnal Resource Network

(PRN) presents four-day workshops btweekly
at the Califomaa Employment Development
Department, 2151 E- "D., St. , Ontario.
Prospccttve employers or employees may
contact: Audrey Parker, (909) 46()... 7650
Tht5day
Busmess Network International. La

Upland Hills Country Club, 1231 E. 16th St.,
Upland Contact: Patricia Brookings, (909)
981--4159. Route 66 Chapter, wec:lcJy, 7:15
a.m. at Country Harvest., 820 W Foothill
Blvd ., Upland

Contact

Carolyn Jensen,

(909) 596-1969
Emp1re Busmess Leaders., weekly. 7:15
a.m. at Mtmi 's Cafe, 370 N Mountam Ave.,

Upland. Contact R.chard Huguc:s. (909) 39403t6.

Thursday
Lc:Tip of Upland, weekly, 7 a.m

at

Mimi's Cafe, 370 N Mountain Ave., Upland
Contact: Glen Morgan, (909) 987-3369
Busmess Network. International, Upland

E.. Foothill Blvd., Pomona. Contact: Donald

Chapter, weekly, 7 a m at Denny's, 385 S.
Mountain Ave ., Upland. Contact: Jim

aague, (909) 593-35tt
Business Network International, Inland

Mangiapane, (909) 946--6616.
Ali L..assen's Leads Club, Chmo Hills

Verne Chapter, weekly, 7 a.m at Ono's, 309

Valley Cbapter, weekly. 7 to 8:30 a.m at

Olapter, wc:«:kly, 7:15am at M1mi's Cafe,

Mimi's Dfe, 370 N . Mountam Ave: ., Upland

Spectrum Marketplace, 3890 Grand Ave.,

Contact: Lone Martinez. (909) 608-0500.
Ali lassen's Leads Club, Claremont

O.ino. Contact: Sh•rley Ash, (800) 767-7337.

Inn, 555 W. Foothill Blvd ., Oaremont

Frid.ay
The Califom1a Venture Forum, weekly,

Contact. Phi11p Board, (909) 981-1720.

7:30 a.m at the cafetena of South Coast Air

Cbaptc:r, weekly, 7:15a.m. at the Claremont

Reg_~onal

Quality Management D1stnct, 21865 E

office: (800) 767-7337.

Health Underwriters runs 8:20
a.m. to 4:20 p.m. at the Riverside
Convention
Center-Raincross
Square, 3443 Orange St.,
Riverside .
"Soaring to Excellence" costs
$49 for NAHU and NALU members, $70 for non-members; a
night-before banquet at the nearby Mission Inn costs $35 per person. For information, call (909)
624-1326.
Learn networking
techniques from the
Pomona
Valley
Chapter of Women's Referral
Service beginning 6 p.m. in the
Cal Poly Conference Room at
Shilo Hilltop Convention Center,
3101 Temple Ave., Diamond Bar.
Reservations required by Feb. 10
by calling Pat McKee at (909)
599-4229.

12

The
Employers
Group
presents
"Dynamics of Employment Interviewing" from 9
a.m. to 4 p.m. at the Ontario
Airport Hilton Hotel, 700 N. Haven
Ave., Ontario. Cost to attend is
$195 for members, $245 for nonmembers; attendees in groups of
three or more are charged $175
each. For information, call (909)
784-9430.

14

Copley Dnve (at Golden Spnngs), El Monte
Contact Eli Yorba, (818) 332-2685

Wednesday
Busmc:ss Network International, Clnno
Valley Chapter, wc:c:kly, 7 a.m. at Mimi's
Cafe. Spectrum Marketplace, 3890 Grand

Saturday
Dream

Aci!VISI

Trammg

&

Ave:., Chmo. Contact : Mike: Agee, (909) 591-

Development InstitUte, fourth Saturday, 9

0992 .

a.m. to 1:30 p.m at Quality Inn , 1655 E.

Bus1nc:ss Network International, Rancho

Fourth St., Ontano . Semmars. SIO. Contact

Cucamonga Chapter, weclcJy, 7 a.m at Plum

Pamela,

Tree: Restaurant, 1170 W Foothill Blvd.,

Mimstry, (909) 947-8381

Rancho

Cucamonga.

Contact:

Complete

Christian

Women's

Michael

Cunerty, (909) 467-96t2
West End Executa'Vc:s' AssociatJOil,

Sunday

weekly, 7 to 8 a.m at Ontano Airport Marriott

Toastmasters Club, weekly, 6 to 7·30

Claremont

Master

Motivators

Hotel, 2200 E. Holt Blvd., Ontario. Contac1

p m_ 1n the Jagc:ls Bulldmg at Claremont

(909) 949-3525, or (8t8) 960-5834
Ah La.ssc:o 's Leads Club,

Graduate School,
Rancho

Cucamonga Chapter, weekly, 7:15 a.m. at

165

E.

lOth

St.,

Claremont. Contact. Chuck or Dolores
Week, (909) 982-3430

Business
owner
Gordon Becker presents
successful cold-calling
techniques at an 11:45 a.m. meeting
of the Inland Empire's Professional
Women's Roundtable at Sizzler
Restaurant, 1461 Rimpau, Corona.
For reservations or membership
information, call Cheryl Hilton at
(909) 361-1811.

15

19

Inland
Empire
International Trade and
C1t12ens Business Bank

AND SUPPLIES ARE

present "Export Opportunities in
the Pacific Rim;' 9 a.m. to 2 p.m. at
the Ontario Airport Hilton Hotel,
700 N. Haven Ave., Ontario. For
information, call Marsha Roberts at
(909) 781-2350.

~
~
~

Monthly meeti ng
of the Inland Empire
International Business
Association (lEIBA). For information on the luncheon meeting, call
lEIBA's World Trade Hotline,
(909) 782-7276.

20

"I mmigration
Law for Employers"
is scheduled from
8:30 a.m. to 12:30 p.m. at the
Ontario Airport Hilton Hotel , 700
N.
Haven
Ave .,
Ontario.
Presented by The Employers
Group, costs to attend are $150
for members, $195 for non-members; attendees in groups of three
or more are charged $130 each.
For information, call (909) 7849430.

Small table tops
Mid-size units
Large duplicators

26

Top executives are
scheduled to discuss
target marketmg to
minorities during an "Ethnic
Advertising
Roundtable."
Sponsored by the Inland Empire
Ad Club, the 6:30 to 9:30p.m. dinner meeting and panel discussion
will be held at California State
University, San Bernardino, 5500
University
Parkway,
San
Bernardino. For information, call
(909) 941-2511.

27

Marc h 7
The
annual
American Advertising Awards banquet formerly known as the
"Addies" - will be held at the
Mission Inn, 3649 Mission Inn
Ave., Riverside from 6:30 to 9:30
p.m. For information, contact the
Inland Empire Ad Club by calling
(909) 941-2511.

$
•Copiers at Wholesale Prices/ ~

ARM also has:

Sales & Leasing
• Re-Manufactured Copiers
•Copier Rental Programs
• Low Cost Service & Supply Programs
• Dis.count Copier and Fax Supplies
• Plam Paper Fax Machines

Before you buy or lease another
copier Call ABM, "The Can't be
Copied Copier Company."

ADVANCED
BUSINESS
MACHINES

Serving all of Orange County,
The Inland Empire and San Diego County

AB M A factory authorized distributor Call Today 800/576-FREE
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ASK YOUR DOCTOR
A

WEEI(LY MEDICAL TALK SHOW

Our physicians arc here to discuss

YOur

concerns about any

medical topic, answer your 4ucstions, and help you find solutions.
So, tunc

~·our

radio to L\S01 I, and ",\sk Your Doctor".

n'ednesdaysfrom 12:00-1:00 p.m.
Presented by LOJL\ LIXD.~ UXI\ .ERS/Tl" .\lEDIC.\L CE.YTER
and AET:\,\ SEXIOR CHOICE.

1-800-4 1350 AM
(1-800-413-5026)

IF~I NEWSAM

1350
~ ~~KCKC

Senim·
Choiee

